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NOTED WOMEN WILLING TO TELL PUBLIC 
THEY ARE ‘USING COSMETICS 


One of the 
that 
Press na 


most distinctively interesting personal items 
Washington through the 
time is the 


advertisement in 


Associated 
forth- 
daughter 
forth the 


has come out of 


long following regarding a 


coming which the 


portrait of a 


of ex-President Roosevelt will be used to set 


benefits of a toiletry. 


“Mrs. Alice Roosevelt Longworth, wife of the 
Speaker-designate of the House of Representatives. 
has been sitting for a portrait, it was learned today 
to be used in the advertising of a well known beauty 
cream. f 

‘The $5,000 which Mrs. Longworth will receive 
under the contract for use of the portrait will 
accrue, it is understood, to the bank account of 
her daughter, Paulina, who came into the world 
some three months ago.” 


within a 
comparatively recent period manufacturers of toiletry pre- 


In artistic cosmetic advertising announcements 


parations have been able to obtain portraitures of prominent 
women in what is called Society and in the Old Families, 
often Nobody could accuse them of 


having received honorariums for permission to publish the 
pictures, and to 


with boudoir effects. 


many of them an offer of would 
while the artistic proposal 
had cordial reception. In the case of Mrs. 
who will live in the minds of the just going 
“Our Alice, the Belle of the White House” in 
administration, she has set a new high mark 
She is not 
what brand of 
a manufacturer wishes to 
rotogravure 


money 


have been received as an insult, 


would have 
Longworth, 
generation as 
the Roosevelt 
use of cosmetics. 
know 


based on common sense in the 


unwilling to let the public beauty 
cream she spread the 
fact willing to 
bestow an emolument of $5,000 for utilization as a nest egg 
latest the entire 


arrangement seems to be thoroughly correct and precise in 


uses and if 


through the sections and is 


for one of Roosevelt’s grandchildren, 
the ethics of all well-regulated minds. 
« a * 
This tendency to publicity is merely the natural outcome 
of the Nineteenth 
while 


enactment of the which, 


the voting right equally to men and women, 


Amendment, 
gave 
also bestowed upon women the privilege of using cosmetics 
as freely as men formerly were accustomed to using beauti- 
as some barbers have called 
Nowadays in practically every American city 
their as they deem 
streets, elevators, 


fiers in tonsorial emporiums, 
their shops. 


the women use toiletries necessary in 


cars, trains, or offices. Nothing is thought 
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of it by right-minded individuals and the others wind up in 


the courts and prisons, or go to a meeting of the Anti- 


Tobacco League. 


WOMEN AS TOILETRY TRADE EXECUTIVES 
Marinello 
in New York, with double page spread advertisements in 
the the 
manufacturing 


The opening of the new Fifth avenue home of 


called fresh attention to 
executive ability of women in the toiletry 


Lloyd (Mrs. Maurer) 


business which she began as a newspaper women on a small 


daily newspapers, has 


business. Emily has expanded a 


few into a vast commercial enter- 


for all 
the most 


scale only a years ago 


prise, in which beauty and financial benefits flow 


Mrs. 


remarkable and the most conspicuous of its kind that has 


concerned. Maurer’s achievement is one of 
ever come within the purview of modern observers. 

Notes we this month Mrs. Alma 
Schmidt, hold of father’s anti- 


his 


have 
took 


In our Trade 


Berninghaus who her 


quated and debilitated business and as executor in less 


than three years rebuilt it into one of the biggest and most 


important in its line. There are many other instances of 


women entering trade in this way, but the two who just now 


are on the surface show what can be done 


RUSSIA’S RELATION TO AMERICA 


The question of the the 
United States is only 


rcognition of present Russian 


Government by the very remotely of 
interest to our industries, but the subject is of considerable 
importance to all of our readers on general principles. There 
are various brands of Russian or Soviet propaganda and the 
incursion into this country of agitators of the radical type 
who seek to reorganize our present system of government, or 
possibly overthrow it, has caused thinking people to thor- 
oughly consider the demand for recognition, with an almost 
general belief that President Coolidge in his policy of await 
ing developments is acting wisely and probably in the best 


interest not only of Americans, but of the inhabitants of 
Russia. 


The 


League (6 


the National Economic 
Mass ) 


May issue a complete report of the addresses delivered on 


Consensus, official organ of 


Beacon street, Boston, , publishes in its 
the subject at a symposium held by the New York Economic 
Club. The speakers included John Dr. 
Henry N. MacCracken, Hugh Frayne and others who had 


studied conditions. Arguments on both sides were presented 


Hays Hammond, 


and The Consensus affords an opportunity for readers who 
may be interested to acquire a basis for forming their own 
interesting reading, 


the tremendous 


conclusions. The symposium is most 
for it 
mass of conflicting news, views and propaganda regarding 


clarifies to a considerable extent 


the present Russia. 


PASSPORT VISAS BEGIN TO DISAPPEAR 


Following the notices sent by our State Department to 
other countries suggesting a reciprocal abolishment of all 
passport fees, except for immigrants, the Belgian and Swiss 
governments have issued regulations for the elimination of 
these visas. Holland has taken similar with regard 
to nationals who enter that country for short visits. 

Under the proposal made by the State Department, visa 
fees would be waived for travelers on business or pleasure 
who are in for limited periods. The 
practice with regard to fees payable by immigrants is left 
undisturbed the Law stipulates that 
paid visas must be required from immigrants. 


action 
foreign countries 


because Immigration 
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THE FELLOW WE SWEAR BY! 


By James Epwarp HvuNGERFORD 


(lV ritten for this Journal) 


We like the fellow with “git” and “grit,” 
Who'll tackle a thing, and do it; 

The chap who sticks, and will never quit, 
Until he has gone straight through it! 
Who pays heed to that old 
\nd gets in the game to win it, 
And stays ‘til he 
And puts all his manhood in it! 


scant word, “hard,” 


plays his final card, 


We like the fellow who does his best, 
Whatever he lays his hands on, 

\nd bravely stays through the toughest test, 
No matter what job he lands on! 

The chap who works with a cheerful smile, 
(nd lips that with laughter bubble; 

Who isn’t the 


\nd shoulders his share of 


“floored” by things that rile, 


trouble! 


We like fellow with steady 
\\ ho's 
Who tackles a task, and never swerves, 


\nd calls all his trials 


The chap who grins when the world looks grim, 


the nerves, 


ready for any venture; 


“adventure” ! 
And lets ev'ry foolish care fly, 
And all of bank on 
\h, he is the chap we swea) 


his friends can him— 




















RETAIL DRUG TRADE HEARTILY APPROVES 
A. M. T. A. PRINCIPLES AND PROGRAM 


(From N. A. R..D. Notes, Official Orgaw of the 


‘ 
Retail Druggists.) 


National 


Association of 

To the skeptic who can see in the modern trend of business 
nothing but the pursuit of a downward course it must really 
be quite disconcerting to note the ever increasing number of 
professional and trade organizations adopting ethical codes 
and setting forth declarations of principles. 

In this connection it is interesting to note the declaration 
of principles adopted at the recent annual meeting of the 
In setting up 
this declaration of principles these American manufacturers 


American Manufacturers of Toilet Articles. 


condemn in no uncertain terms many trade practices hereto- 
fore quite generally indulged in, though quite as generally 
recognized as unfair between competing firms, prejudicial to 
the trade as a whole and against public interest. 

We also note with no small degree of pleasure and satis- 
faction the firm stand taken by this association in favor of 
price maintenance, reduction in alcohol tax and_ national 
economy and tax reduction, also resolutions in opposition to 
the sale by the government of seized, smuggled alcohol, and 
levying of a tax on denatured alcohol as recently proposed, 
and the passage of any bill similar to the late Cramton bill. 

The American Manufacturers of Toilet Articles are to be 
congratulated upon the forward-looking program put on at 
the recent meeting. 
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This 


the 


the 


to 
of 


Uncle Sam 


the 


striking cartoon the awakening of 


printed through 


illustrating 


fluous, is courtesy 


JUST A LITTLE DIFFERENCE IN LAWS 


On the question of price maintenance the laws of Great 
Britain and the court constructions of American laws seen 
Our 
what 


in woeful fashion. English and 


often 


to disagree most 
consider 
\cts 


in relation to the right of the proprietors of perfumery, 


Canadian readers comment on they 


ridiculous interpretations of the Clayton and Sherman 


soap or other toilet goods to protect their reputation and 
sales prices. 

In ago Sir 
(then a common citizen, but since knighted by the King), 
started the movement that made price-cutting impossible 
in that country. Now more than 80,000 dealers handle in 
round numbers 2,000 proprietary articles covered by an 
that 
violating its provisions. 


England thirty years William Glyn-Jones, 


agreement would ostracise from trade any dealer 


In the United States thirty years a similar move- 
ment the Association, the 
National Wholesale Druggists Association and the National 
of Retail co-operated to 
The result: An Attorney General of the United 
States (name now forgotten) decided that the movement 


was identical with a Drug Trust, in fact he called it a Drug 


ago 


started, in which Proprietary 


Association Druggists stabilize 


prices. 


Trust and invoked the Sherman Act and everything he 
could think of to throttle this ‘ It 
only recently that the last end of this litigation as against 


‘great trust monster.” is 
the drug associations was cancelled. 

Sir William has been stirring up Canada and has spoken 
in this country on the subject of price maintenance. His 
plan, so successful in Britain, and which Canada can adopt, 
is impossible here now, unless Congress acts. 

The American Manufacturers of Toilet Articles 
other organizations have gone strongly behind the price 


and 


maintenance bills that they seem now to be trying to unify, 
but legislation of this character cannot have the far-reach- 
ing effect of the British system. The trend in this direction 
will be watched with interest. 
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GULLIVER WAKES UP! 


REVIEW 





thralldom him 


New 


imposed on 


York 


by myriads of some often super- 


Evening and Sunday Graphic. 


REVOLT GROWS AGAINST TOO MANY LAWS 

The cartoon which ornaments this page gives a strong 
picture of the of 
particularly those 


predicament American business men, 
industries, and the hopefulness 
of it is the evident view of the Graphic’s cartoonist that 


Uncle Sam from 


in our 
which 
all kinds of laws, rules and regulations have been running the 
gamut 


is arousing his slumber 


during 
from imbecility to positive ridiculousness, always 
with legitimate business men and other taxpaying citizens 
the victims. 

Even the Senior Circuit Court Judges, presided over by 
Chief Justice Taft, are taking note of and deprecating the 
tendency toward unwise enforcement of laws now on the 
books, while in previous sessions they have declared ad- 
versely on the selection of particular laws for exclusive 
attention. In the latest promulgation Chief Justice Taft 
says in connection with prohibition: 


“We observe many conspiracy prosecutions 
which do not have substantial base that we fear the 
creation of a general impression, very harmful to 
law enforcement, that this method of prosecution is 
used arbitrarily and harshly. Further, the rules 
of evidence in conspiracy cases make them most 
dificult to try without prejudice to an innocent 
defendant.” 


so 


It is not alone against the Prohibition Law that there 
That the minds of many 


citizens is equivalent to King George’s edict which caused 


is cause for complaint. law in 
the founders of this Republic to hurl cargoes of tea into 
Boston Harbor just like cargoes of illicit rum are con: 
signed to the ocean off New York Harbor in the present 
era. The only difference is that the alleged lawfulness 
of the two acts is 
But regarding the revolt: 
the Nation the formerly were 
almost unequivocally for bone-dry prohibition, have been 
turning the other way. The newspaper reports show that 
conditions have not been greatly altered. 


reversible. 
The 


newspapers 


and sane leaders 
which 


safe 


of and 


But we are only 
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interested in this revulsion in considering where it is going 
to benefit our industries, which always have faithfully and 
loyally supported the Government in enforcing the law. As 
has been pointed out previously the industries have suffered 
through having been too willing, if not too eager, to help 
along the Volsteadian movement. In any event they have 
since paid the penalty by having been steadily pushed fur- 
ther back into the defensive attitude by the fanatics. 
This same phase applies to a lot of objectionable business 
legislation that never ought to have gone on the statute 
There are some 19,000 laws on the books affecting 
business in states and in the nation, of which all but about 
300 are at least unnecessary and most of the remainder are 


books. 


superfluous and can be used chiefly to harm legitimate 
business. 

Last year alone in the various legislatures more than 
20,000 new laws were passed. Not all, in fact only a small 
part of them affected business directly. It would require 
the devoted attention of a Philadelphia lawyer to find out 
how many laws there are in total in the country. One 
lawyer recently said that it “would be a God-send if all 
laws could be wiped out and we could make a few new 
based on common 


Something 


laws sense.” 

Men like Dr. Nicholas 
Murray Butler, president of Columbia University; United 
States Senator Moses (N. H.), who voted for prohibition ; 


former Secretary of State Charles E. Hughes and many 


must be coming 


other noted men have called attention to the predicament 
in government created by branding age-long innocent acts 
as criminal. 

The New York Commercial quotes a columnist as say- 
ing: “Bad laws are never wiped out.” It several 
bad that bad and admits that the 
“columnist is quite right in holding that it is all bunk to 


cites 
laws are notoriously 
believe that if a bad law is enforced its repeal will follow.” 


POLITICS, PROHIBITION AND TRADE 


Our WASHINGTON CORRESPONDENCE, printed on a_ sub- 
sequent page, discloses the fact that the Anti-Saloon League 
is not taking any Summer vacation, in which devotion to 
the 


two 


duty the members of Prohibition Unit are cordially 
The 


revising Regulations 61, 


co-operating. elements busily engaged in 
to the 
dustrial alcohol in the arts, sciences and trades, including all 
that 


League 


are 


having relation use of in- 


industries. It is intimated if this revision is 
the Anti-Saloon 


attempt to revive the discredited Cramton bill. 


of our 
will be 
So then it 


seen that the Anti-Saloonists are trying to 


acceptable to there no 
is plain to be 
get into Regulations 61 the additional fetters on legitimate 
business that they failed to enact in the last Congress. 

It will be well for all of our readers to act on the warn- 
the A.M.T.A. 
Committee, not to relax their vigilance during the vacation 
the 


ing of Chairman Spiehler, of Legislative 


season or otherwise before new Congress assembles. 


It will be recalled that elements in the Prohibition Unit 


previously have been exposed for trying to “put one over 
on the Alcohol Trades Advisory Committee. The 
mittee will do well in this revision to watch for new “put 


com- 


overs,” judging by the attitude of the Anti-Saloonists. 
Why not go the limit? 
him entire charge of alcohol, morals, divorce and all family 


Make a new Cabinet officer; give 
activities. Then let our old friend Wheeler, as secretary, 
with Dingby Botts and the Rev. Samuel Slocum as assistant 
secretaries, take up the good work of hampering business 
and turning human beings into articulated skeletons. 


June, 1925 


CORRECTING A NEEDLESS WASTE OF TIME 
AND MONEY IN POSTAL SERVICE 


It is to be hoped that the recent Nation wide drive of the 
Post Office Department to procure better co-operation from 
the public in the use of the service may result in the great 
improvement that ought to follow this practical exposition 
of the delays, costs and losses due more often to carelessness 
We have 
several times called attention to this subject in recent years 
and our readers are fairly familiar with the main points of 
interest to them. 


EssENTIAL Ort REVIEW 


or lack of consideration than to mere ignorance. 


The “Better Mailing Week” campaign has received so 
much notice in the daily press that it is not necessary to 
go into details, in addition to what we have previously 
printed, except very briefly. One point regarding the huge 
volume of misdirected or partly directed mail is of interest 
to business men and advertisers who give “New York” only 
as their address. Outside of the delay in getting their 
out-of-town letters this extra service has been costing ap- 
Advertisers can 
help themselves in point of time and aid in reducing this 


proximately $500 every day in the year. 


waste by giving street and number in their announcements. 
Nearly all of our advertisers have adopted this custom. 
The extent of the waste generally is shown in the state- 
ment that 21,000,000 letters and 803,000 parcels went to the 
Dead Letter Office last These contained $55,000 in 
cash, $12,000 in postage stamps equal to cash and $3,000,000 
in checks, drafts and money orders which failed to reach 
The Dead 
ders in trying to solve postal mysteries, but even when it 


year. 


their intended owners. Letter Office does won- 
does so there is always the loss of time and the unnecessary 
expense. 

the last 5,000,000 
letters were sent to the Dead Letter Branch Office in New 


Just one illustration: In year nearly 
York City because the sender’s name and address had not 
been placed on the outside of envelopes, and nearly 4,000,- 
000 letters were destroyed after having been opened because 
address of the 
money, 40,000 
more than 
30,000 contained other valuable papers, to say nothing of 
100,000 Checks, 
drafts and money orders in these letters amounted to $1,- 


disclose the and 
letters, 11,000 


checks or m« mey 


the contents did not 
Of 


drafts, 


name 


sender. these contained 


contained orders, and 


nearly which contained postage stamps. 
678,000 and practically all of this was restored to its own- 
ers; but for $13,000 in cash no owners could be found, and 


$1,700 in postage stamps could not be restored. 


FIRE LOSS MENACE VITAL TO BUSINESS 


We often have called attention to the vast amounts of 
money and property values that are going up in fire and 
smoke and have urged our readers to take all necessary 
precautions, which most of them have done, for the fires 
in our trades have been comparatively few in recent years, 
despite the combustible materials which many firms handle. 
The menace is two fold: 
must pay higher premiums as losses increase; firms insured 
rarely if ever get complete indemnification, for most policies 
are based on the insured taking 20 per cent of the risk, 
the companies taking the other 80 per cent. Here is the 


Policy holders who have no fires 


score: 

The fire losses for the five months of the current year 
already reach the sum of $173,896,500, as compared with 
$160,745,850 for the same period of 1924 and $167,203,300 
for the first five months of 1923. 











REDUCING INDUSTRY’S AVOIDABLE WASTES 


Problems confronting business management in attempting 
to reduce avoidable wastes in industry were considered at 
the group session of the Department of Manufacture in con- 
junction with the thirteenth annual convention of the Cham- 
ber of Commerce of the United States. 

“The causes for this waste, fifty per cent of which has 
been attributed to faulty business management, are manifold, 
covering not only materials and equipment but labor,” says a 
statement by the Chamber. “Attention is focussed principally 
upon the last phase of the problem—practical methods by 
which co-operation and team work on the part of the indi- 
vidual employee can be secured in order that daily produc- 
tion schedules can be attained with reasonable regularity.” 

How one large company deals with this problem, the solu- 
tion of which is not alone a matter of wages or salary, was 
explained by W. C. Dickerman, vice-president of the Ameri- 
can Car & Foundry Company. 

Another aspect was dealt with by L. A. Hartley, of the 
National Founders’ Association, who discussed Employee 
Training. This subject covered the conservation of human 
resources in industry, in respect of which many manufactur 
ers have been almost as short-sighted as they have been in 
the conservation of material resources. It is now recognized 
that provision for future labor supply is as important as the 
development of products and markets. The floating labor 
supply is both inefficient and expensive. 


MR. TETLOW WRITES ON “WAR PAINT” 

Henry Tetlow, the Philadelphia perfumer, has again 
contributed an article to The American Mercury, which 
will appear in the July issue and this time his article is 
devoted to “War Paint.” As the title indicates, the article 
relates to various cosmetics, particularly face powders, 
creams and rouges. 

As Mr. Tetlow this time did not devote himself to tech- 
nical matters, he is on safer ground than in his previous 
article “The Art of the Perfumer.” In one of the few 
statements of a technical nature that he makes very posi 
tively, we think that his inaccuracy will be widely and 
strongly contested. He says: 


“There is only one first-rate deposit of tale in the 
United States, and that unfortunately runs directly under 
the Fear River (N. C.) and can only be quarried at a 
prohibitive cost for pumping.” 

Possibly we should not cavil at a writer who submits 
an article for public perusal which is in the main fairly 
accurate, but the gravity of this single misstatement, will 
not permit us to pass it over in silence. 

We commend Mr. Tetlow for the greater care he has 
observed in the preparation of his second article. 


BOOK ON FRENCH SCIENCE AND INDUSTRY 

“Ten Years of Scientific and Industrial Efforts, 1914 
1924,” covering a “period that has seen the realization of 
prodigious efforts in the various chemical branches, is a 
volume which is being prepared by the Société de Chimie 
Industrielle, an association of recognized public utility. The 
society also will establish an economical balance-sheet of 
each of the French industries which are tributary to chem- 
istry and will point out the development obtained by the 
colonies in the production of raw materials required for 
these industries. 

This important book comprises a voluminous documenta- 
tion, presented by competent personalities of the scientific 
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OUR ADVERTISERS 


HAMMILL & GILLESPIE, INC. 
Established 1848 
Talc Importers 

240 and 242 Front Street, New York 


AMERICAN PerruMER & EssenTIAL Olt ReEvIEw, 
14 Cliff street, New York. 

Dear Sirs: We wish to repeat what we have men- 

tioned on several occasions, that we are very well 





satisfied with the results obtained from advertising 
in your Review and it is an exception when we do 
not have two or three inquiries during the week 
which mention the fact of having seen our adver- 
tisement in your monthly. 

We always take pleasure, when the occasion arises, 
to recommend your paper to others who are anxious 
to get their materials before the trade. 

We certainly wish you every success in making 
THE AMERICAN PERFUMER of even greater value to 
yorr advertisers in the future than it has heretofore. 

Yours very truly, 
HamMitt & GrLespie, INc. 














and industrial world. There will be 3,000 pages in square 
quarto, and the sales price will be 200 francs. It is being 
published by the Société de Chimie Industrielle, 49 Rue des 
Mathurins, Paris. 


SATURDAYS OFF IN JULY AND AUGUST? 


Memorial Day happened on Saturday this year once 
more and in the New York essential oils and chemical trades 
was observed to the full extent. While it made only a 
two days rest quite a number of firms arranged to suspend 
operations so far as possible early on Friday. It was a dis- 
appointment to many that there could not very well be a 
three days respite, but that of course was impossible. 

Independence Day also will be Saturday this year. The 
trend of business will make it inexpedient for most firms 
close entirely on either Friday or Monday and as in the 
Memorial Day case they will probably let off those who 
can be spared from work a little ahead of time. 

The New York Merchants’ Exchange has started a sym- 
posium among its 7,350 members on “How About Summer 
Closing All Day Saturday?” The Industrial Bureau of the 
association declares that it has been becoming quite com- 
mon in the last few years with reference to July and Aug- 
ust, while some firms also include June. New inquiries have 
aroused fresh interest and the views of the members will be 
awaited with considerable interest by all who are affected 

Good Market for Perfume Raw Materials 


(S. R. Sheeper, National Soap & Perfume Co., 
512 West Huron St., Chicago.) 


Enclosed please find our check for $2 for our subscrip- 
tion to your most interesting magazine. Our chemist makes 
it his business to read THe AMERICAN PERFUMER, both the 
text and the advertisements, which of course helps him to 
regulate our policy in purchasing raw materials. 
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BABSON FINDS BUSINESS BETTER THAN LAST YEAR 


Easy Money Makes This Good Time to Buy Out or Unite with Competitors; 


New Enterprises Stimulated; Trade Gains, Somebody Must Be Getting It! 


Roger W. Babson, the noted statistician and expert, in 
his current commercial outlook, makes the following state 
ment about business conditions, present and future, based 


upon thorough investigation and careful observation: 


“The trend of general business activity is following very 


closely the movement we have previously indicated. The 
slowing up in production which began in March has not 
been severe but it has helped to correct a temporary surplus 
in certain important lines. Commodity prices, on the aver 
age apparently have reached a stabilization point for the 
time being. During the last two weeks the changes in the 
300 commodities quoted in Dun’s Review show a majority 
of increases for the first time since last January. J isher’s 
Index, representing all commodities, has turned upward 
slightly and now stands at 158 compared with a low point 
of 154 three weeks ago. Even allowing for the wsual rate 
of growth, the barometer subjects on our Statistical Sheet 
show that business as a whole is gradually improving. 


$5,000,000,000 Larger Than a Year Ago 


“Check transactions fell off in April to $47,803,000,000. 
This was $3,000,000,000 less than in March, but it was 
nearly $5,000,000,000 larger than in April last year. From 
current reports we should expect the total for the month 
of May to show some improvement. These figures are a 
good measure of the total amount of money changing hands. 
They of course do not furnish a measure of profits. 
Failures still are numerous, but the total of liabilities is not 
unduly heavy, which shows that the mortality is mostly 
among the smaller firms. 

“Present indications point to relatively low money rates 
throughout this year. Prime commercial paper at New 
York now is about 4 per cent and the best opinion is that 
rates probably will not vary more than 1 per cent from this 
point during the coming months. Banks have ample funds 
and are in a favorable mood to grant credit. The invest 
ing public is eager to buy new issues. 

“Easy money, however, makes possible another oppor- 
tunity which we especially call to your attention. Business 
concerns today can be classed in one of three groups: (1) 
those that are doing well; (2) those that are being 
crowded out permanently by the rapid changes in invention 
and popular demand; (3) those that are still in the process 


of readjustment and are pinched temporarily by the com- 


petition of excessive producing capacity. To those in this 
third group the big opportunity today lies in buying out 
competitive or supplementary concerns. Wherever such 
consolidations will help to reduce operating costs they 
should be made. 


Time to Plan for Future Growth 


“We wish to emphasize that now is an opportune time to 
finance such consolidations and to raise money to buy out 
competitors. The time has come in the Babsonchart area 
when firms should be laying the foundation for future 
growth. Business has worked along to a point on the 
Chart where conditions are sound enough to stand another 
period of improvement. Now, however, while competitors 


are discouraged, and bankers are eager to lend, is the time 
to act! 

“The reasons why money rates are fairly low are: (1) 
The outward flow of gold has not yet gone far enough to 
cause any pinch in reserves. (2) With business where it is 
the demand for commercial accommodation is not unusually 
heavy. Taking into account the policies of the Federal 
Reserve System and the present business outlook, it is 
reasonable to expect that there will be ample funds at 
moderate rates for all sound financing throughout the year, 
This should be a decided aid to big enterprises which require 
large amounts of borrowed money. 

“Low money rates by themselves do not make good busi- 
ness but they make it possible to finance many projects 
that otherwise could not be attempted. Plans which have 
long been kept on paper are now being brought out and 
easily financed. Most of these are sound constructive 
propositions. They also have a big factor in their favor in 
that they are being started in the latter part of a depression 
area. They are born in hard times with the prospect of 
growing up in a period of general business improvement. 
This is the reverse of the position of those concerns which 
started in the boom of 1919-1920 when business was easy 
and costs high but which had to adjust themselves to the 
hard times of the succeeding business depression.” 


Somebody Doing Large Volume of Business 


National City Bank of New York: “There has been 
little change in business conditions during the past month, 
but on the whole confidence is stronger. The depressing 
influence of declining prices in the grain and stock markets 
has passed off, these markets having made good recoveries. 
The opinion now prevails that the reaction in both markets 
was overdone. Complaints about the state of business, and 
particularly about the profits of business, are common, but 
evidently somebody is doing a large volume of business.” 


Credit Survey Reflects Firmer Trade Tone 

J. H. Tregoe, executive manager of the National As- 
sociation of Credit Men: “The future of business is un- 
doubtedly promising, and we are merely retarded here and 
there by the arising of conditions brought about through 
maladjustments in our production and distribution facilities, 
Employment is actually on the increase, and there is a 
general feeling of content in the labor field. Buying, as a 
rule, has been in small lots, and while giving a fair total 
in some lines, has increased distributive costs appreciably. 
Overproductior is still apparent, but readjustments gradually 
are being made. Installment selling is having a marked 
effect on the immediate distribution of some commodities.” 


Kresge Expects to Pass $100,000,000 Mark 


Sales of the S. S. Kresge Company for the current year 
should be in excess of $100,000,000, compared with $90,096,- 
000 last year, according to S. S. Kresge, chairman of the 
board. Profits of 1925, he states, should be at least 5 
per cent above those of last year, when they were $10,114,164 
after Federal taxes. The company’s expansion program 
calls for about forty new locations this year. 

May sales of the company amounted to $7,837,544, an 
increase of $680,050 over the corresponding month last 
year. Sales for the five months totaled $36,757,369, a gain 
of $3,879,206. 
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TARIFF OUTLOOK: COURT CLEARS TRADE ASSOCIATIONS 


Coolidge Rejects Sugar Duty Change; Reorganization Still in Progress; 


Trying to Agree on Price Maintenance Bill; Other Washington News 


WASHINGTON, June 15.—A reorganization of the Tariff 


Commission is in progress, but just what the effect will be 
is as yet uncertain. President Coolidge has appointed A. H. 
saldwin, of New 
to succeed W. S. Culbertson, who retired to accept appoint- 
ment as Minister to 

Mr. Baldwin has recently been connected with the For- 
New York bank but has 
had extensive experience in the government service dating 
back to the &80’s. He has been connected with several 
different departments, including the Post Office Depart- 
ment, the Department of Agriculture, and the Department 
of Commerce. He was chief of the Bureau of Foreign and 
Domestic Commerce about ten years ago and later served 
for a time as commercial attache at London. Mr. Baldwin 
is a Republican, but it is regarded as doubtful that he will 
show as much of a leaning toward high protection as had 
been hoped for by many of the President’s friends. 

The commission now includes two men who have served 
as commercial attaches abroad, the other being Alfred P. 
Dennis, who was appointed a few months ago. 

There still is a Republican vacancy, due to the resigna- 
tion of William Burgess, one of the protectionist Republican 
members. It is expected that his successor will be named 
from the West. 

In retiring from the commission Mr. Burgess indicated 
that the work of the Tariff Commission did not progress 
to the degree that he desired and that the inflexibility of the 
“flexible provisions” of the tariff act has caused delays and 
‘onvinced him that speedy relief cannot be secured without 
a change in the law. 

Until Mr. Burgess’ successor is named it will be uncer- 
tain just what will be the future lineup of the commission. 
The only high protectionist member of the commission at 
present is Thomas O. Marvin, the chairman. 

The commission under the law must consist of three 
majority party members and three minority party members. 
Mr. Marvin, Mr. Baldwin, and the members named for the 
Burgess vacancy presumably will represent the majority 
party, but whether they will be a unit on matters of policy 
seems somewhat doubtful. 

The other three members of the commission are Mr. 
Dennis, H. H. Glassie, a Democrat who has shown a dis 
position to affiliate with protectionist Republican members 
of the commission, and E. P. Costigan, an independent, who 
has shown radical leanings. 

The Tariff Commission has been rushing through a num 
her of final reports of investigations with a view to submit 
ting them to President Coolidge before he leaves for Massa 
chusetts on his summer vacation. 

The reports which the commission has nearly completed 
nelude those relating to warp knit cotton gloves and warp 
knit cotton fabric, straw hats, butter and gold leaf 

The commission is expected to recommend an_ increase 
in the duty on straw hats or a change to American valua 
tion as a means of enabling domestic manufacturers to 
compete with the Italian product. 

It is expected that some difficulty will be experienced 
y the commission in reaching an agreement in the butter 
case, in which dairy interests are seeking an increase in 
duty. 5 
_ It is believed that the commission will recommend an 
Increase in the duty on gold leaf in order to provide greater 
Protection to the domestic industry against German com- 
petition 

The President’s action in refusing to reduce the duty 
on sugar on the basis of a divided report by the commission 
less expected. He indicated that only the 
return of high prices for sugar would cause any further 
‘onsideration of the subject. 


York, as a member of the commission 
Rumania. 
Trade 


eign Department of a 


} 


Was more or 


WASHINGTON, June 15.—Controversial questions relative 
to the legality of activities of trade associations have been 
cleared up to a marked degree by two decisions of the 
Supreme Court of the United States. In these decisions, 
one of which was in the case of the Maple Flooring Man- 
United States and the other 


in the case of the Cement Manufacturers’ 


uifacturers’ Association of the 
Protective Asso- 
ciation, it was held that the gathering and dissemination ot 
information by trade associations on costs, prices, produc- 
stocks did not 
of trade in violation of the anti trust laws. 


In both 


tion, and necessarily constitute a restraint 


cases the court reversed decisions by the lower 
courts which had held various activities of these associations 


to be illegal. The lower courts had ruled in conformity 


with what they regarded as the meaning of the decisions 
of the Supreme Court in the hardwood lumber and linseed 


oil cases. 


Less Drastic View Now Taken of Cases 

The majority of the Supreme Court in the latest cases, 
however, takes the position that while specific activities 
of trade associations in the hardwood lumber and linseed 
oil cases were illegal it did not mean that the gathering of 
information was in itself illegal unless there was clearly 
evident a purpose to control prices or otherwise restrain 
trade in violation of law. 

The latest decisions are adverse to the contentions of 
the government. It was a matter of comment that Justice 
Stone, who as Attorney General, was in charge of prose- 
cutions of these cases, wrote the decisions of the Supreme 
Court contrary to the policies of the Department of Justice. 

\ssociate Justice McReynolds in a dissenting opinion 
declared that the activities of the flooring and cement man- 
ufacturers were illegal under the rules laid down by the 
Supreme Court in the hardwood lumber and linseed oil cases. 
Chief Justice Taft and Justice Sanford also dissented on 
similar grounds. 

The Maple Flooring Manufacturers’ Association 
was appealed by the government from a Michigan federal 
court while the case of the Cement Manufacturers’ Pro- 
tective Association was appealed by the government from 
a federal district court in New York. 

“We decided,” said Justice Stone in concluding the maple 
flooring decision, “only that trade associations or combina- 
persons or corporations which openly and _ fairly 
gather and disseminate information as to the cost of their 
product, the volume of production, the actual price which 
the product has brought in past transactions, stocks of 
merchandise on hand, approximate cost of transportation 
from the principal point of shipment to the points of con- 
sumption as did these defendants and who, as they did, meet 
and discuss such information and statistics without, however, 
reaching or attempting to reach any agreement or any 
concerted action with respect to prices or production or 
restraining competition, do not thereby, engage in unlawful 
restraint of commerce.” 


case 


tions or 


Gathering Data Not Evidence of Conspiracy 
1 the cement and maple 
umber and linseed oil 


ooring from those in the 
cases, Justice Stone said: 

“We do not conceive that the members of trade associa- 
tions become conspirators merely because they gather and 
disseminate information, such as is here complained of, bear- 
ing on the business in which they are engaged and make 
use of it in the management and control of their individual 
businesses; nor do we think that the proper application of 
the principles of decision of Eastern States Retail Lumber 
Association v. United States or American Column & Lum- 


Distinguishing the circumstances it 
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ber Company v. United States, or United States vy. Ameri- 
can. Linseed Oil Company leads to any such result. 

“The court held that the defendants in those cases were 
engaged in conspiracies against interstate trade and com- 
merce because it was found that the character of the in- 
formation which had been gathered and the use which was 
made of it led irresistibly to the conclusion that they had 
resulted, or would necessarily result, in a concerted effort 
of the defendants to curtail production or raise prices of 
commodities shipped in interstate commerce. The unlaw 
fulness of the combination arose not from the fact that the 
defendants had effected a combination to gather and dis 
seminate information, but from the fact that the court 
inferred from the peculiar circumstances of each case that 
concerted action had resulted or would necessarily result 
in tending arbitrarily to lessen production or increase 
prices.” 

Justice Stone said that restraint upon free competition 
begins when improper use is made of information through 
any concerted action which operates to restrain the freedom 
of action of those who buy and sell. He said: 

“It was not the purpose or the intent of the Sherman 
anti-trust law to inhibit the intelligent conduct of business 
operations, or do we conceive that its purpose was to 
suppress such influences as might affect the operations ot 
interstate commerce through the application to them of th 
individual intelligence of those engaged in commerce, e¢1 
lightened by accurate information as to the essential el¢ 
ments of the economics of a trade or business, however 
gathered or disseminated.” 


Sargent Says He Will Continue to Prosecute 


Attorney General Sargent in commenting upon the de 
cisions said that the Department of Justice will continue 
to prosecute trade associations where it discovers that they 
are using a statistical service as a means of controlling 
production and prices by agreement. 

“These decisions make it plain that the mere collection 
and dissemination by a trade association of statistics relat 
ing to prices on past transactions, production, stocks in 
hand and sales is not in and of itself illegal,” the Attorney 
General said. “Trade associations now have a clear delini 
tion of the law and can govern themselves accordingly 
within the limits of these decisions and not operate any 
agreement to the detriment of the public and in violation 
of the law.” 

Secretary of Commerce Hoover in commenting upon the 
decisions said that they gave legal recognition to the fact 
that the gathering of statistical information by trade asso 
ciations is in the interest of competition and sound organ 
ization. 

“T am advised that the recent Supreme Court decision 
in the trade association clarifies one large point, 
that is, the reporting of volume of production, stocks, con 
sumption, and the movement of prices for both farmers 
and business men is in the interest of competition and 
sound organization,’ said Secretary Hoover. “I am ad- 
vised that it is equally clear from the decisions that any 
conspiracy to fix prices or to control distribution is as 
much a violation of the law as ever. Our understanding 
of the distinction is that while brickbats can be used to 
commit murder, it is not necessary to prohibit the construc- 
tion of brick houses in order to prevent it. Anybody about 
to enter into a conspiracy in restraint of trade naturally 
uses figures and statistics, but this does not imply that 
such statistics are responsible + 


cases 


for such conspiracies. 
Hoover Not Backing Big Business Mergers 
occasion to deny that it 1s 


Secretary Hoover has had 


the policy of the administration, backed by the Depart 
ment of Commerce, to promote consolidation of business 
into big units. 

The inference arose from a trade information bulletin 


published by the Department of Commerce recently 01 
export marketing for peat products in which som« 
broad statements were made as to the efficiency of large 
combinations in extending trade, sanctioned by European 
governments, as opposed to the inherent difficulties lying 
in the effective functioning of Webb-Pomerene export trade 
associations with units scattered throughout the country. 


rather 
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For a Compromise Price Maintenance Bill 
Preparation of a compromise price maintenance bill will 
which was named 
Commerce of 


committee 
Chamber of 
A conference on the subject was held 


be commenced by a new 


during the convention of the 
the United States. 
recently among representatives of the American Fair Trade 
League, the Chamber of Commerce of the United States 
and trades and industries concerned. The membership of 
the new committee, which will attempt to reconcile differ- 
ences among those favoring price maintenance legislation, 
Ellis, Hessig-Ellis 
Drug Company, Memphis, Tenn., and chairman of a com- 


includes Robert R. president of the 


mittee of the distribution conference; Philip A. Gadsden and 
Idward A. Edmond A. 
Whittier, secretary of the American Fair Trade 
and W. L. Washington 
American Manufacturers of Toilet Articles and the National 
Wholesale Druggists’ Association. 

The purpose is to obtain united action with a view to 
ensuring enactment of legislation at the next session of 
Congress. The bills heretofore introduced have been pend- 
ing in the House Committee on Interstate and Foreign 
Commerce without any hearings having been thus far 
granted upon them. 


Filene, representing the chamber ; 
League; 


Crounse, representative of the 


Marking Imported Powder Boxes 


\ssistant Secretary of the Treasury L. C. Andrews in 
a letter to the collector of customs at Los Angeles has 
given an opinion upon the marking of certain powder boxes 
imported from Czechoslovakia and entered at the port of 
San Diego. The powder boxes in question were marked 
by a small tag marked “Made in Czechoslovakia.” The 
Treasury rules that the name of the country of origin 
can be permanently stamped on the boxes without any 
injury. 


Foreign Trade in Our Products Increases 


The foreign trade in chemicals and allied products dur- 
ing April, 1925, continued to increase, as both exports and 
imports showed gains over April, 1924, the first an advance 
of 18 per cent, and the latter of 28 per cent, according to 
C. C. Concannon, chief of the Chemical Division of the 
Department of Commerce. 

The imports of coal-tar chemicals exceeded the exports 
by $350,000, and attained a total valuation of $1,280,000 
for April, 1925. 

Whereas the total quantities of essential oils imported in 
\pril, 1925, surpassed the amounts received in April, 
1924, by 61 per cent, and were above the monthly average 
for the last year or more, the values fell to 13 per cent 
below the preceding April and than for the 
previous months. On the other hand, the exports reflected 
the reverse conditions, with the quantities having dropped 
17 per cent and the values having risen 5 per cent. 

The total imports, however, wer¢ 
of the exports and during the current April equalled 728,300 
pounds, valued at $527,000, while the exports amounted 
to only 65,000 pounds, valued at $119,000. 

loreign sales of American perfumery and toilet prepara 
tions during April, 1925, exceeded those for April, 1924, 
by 6 per cent in quantity and 8 per cent in value and like 
wise passed the previous month’s figures while American 
purchases of foreign goods of this type failed to reach the 
\pril, 1924, figure by 22 per cent and were considerably 
reduced from the preceding months. 

The total exports of perfumery and _ toilet preparations 
amounted to $648,000 (960,000 pounds) and the imports 
to $391,000. 


were less 


considerably in excess 


Circular on United States Arbitration Act 


The Division of Commercial Laws of the Department 0! 
Commerce has recently published a special circular, No. 73, 
which contains a reprint and explanation of the United States 
Arbitration Act passed by the last Congress. This law 
becomes effective January 1, 1926. Copies of the circular 
may be had on application. 
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PLAN TO GIVE ALL ALCOHOL CONTROL TO PRO UNIT 


Trying to Put Some Cramton Bill Provisions Into Regulations 61; 


Court Upholds Denatured Restrictions; Wheeler Tells His Purposes 


WASHINGTON, June 16.—Revision of Regulations 61, for 
the enforcement of Title 3 of the prohibition act governing 
industrial alcohol, is in progress and proliibition enforcement 
officials appear to hope that the revised regulations can 
become effective before very long. A tentative draft has 
been furnished to the Alcohol Trades Advisory Committee 
which is giving the subject detailed consideration. 

Members of the committee held a conference today with 
Assistant Secretary of the Treasury Andrews on the sub- 
ject but no definite action was taken, Colonel Andrews, it 
is understood, assured the twenty or more representatives 
of the alcohol using trades who were present that he had 
no desire to curb legitimate manufacturers, but was 
insistent that all leakages of alcohol must be stopped 

Such information as is available is to the effect that 
somewhat radical proposals are contained in the revised 
regulations. It is understood that the regulations seek to 
place alcohol distilleries and bonded warehouses and users 

specially and completely denatured alcohol under the 
upervision of federal prohibition directors, instead of local 
internal revenue collectors, as heretofore. Such action would 
tend to center authority in the hands of prohibition directors 
and probably would eliminate supervising agents. 


Similar Proposal was Rejected 


The alcohol trades last year opposed the suggestion of 
prohibition enforcement officials that the prohibition direc- 
tors be superimposed upon the collectors of internal revenue 
on the ground that it meant an unnecessary duplication and 
would further complicate matters. The present proposal is 
somewhat different in that it transfers authority and will 
tend to eliminate some of the present duplication caused by 
prohibition directors, supervising agents and collectors of 
internal revenue. It is the intention of Treasury officials 
to increase the power of the prohibition directors, and that 
it they take the responsibility collectors of internal revenue 
would have much less to say in the future in connection 


with the handling of alcohol. 
Just how soon the revised regulations will be made effec- 


tive is uncertain. It may be possible to complete their 
consideration in a fairly short time, or controversies may 
develop which may drag out the matter all summer. It 


is understood that some of the prohibition officials had hoped 
to make the new regulations effective July 1, but this was 
not possible 

\ssistant Secretary of the Treasury Andrews continues 
to show a disposition to reorganize prohibition enforcement 
He will be an important factor in the consideration of 
Revised Regulations 61 as prepared in the prohibition unit 


Cramton Bill May Be Abandoned 


According to the view of the alcohol trades, Mr. An 
drews’ activities will serve to demonstrate that the Anti 
Saloon League forces will have no purpose in pressing the 
Cramton bill, creating a prohibition bureau, in the next 
session of Congress. The only feature of the Cramton 
bill for which there may be a need, according to the view 
f the alcohol trades, is that relating to the civil service. 
Wayne B. Wheeler, counsel of the Anti-Saloon League, 
admits that the Cramton bill may not be pressed. 

_ “One of the first bills to be introduced and pushed for 
final passage will be the civil service bill for prohibition 
agents,” said Mr. Wheeler. “Both political parties have 
indorsed this measure and so have all the prohibition organ- 


izations, the Civil Service Reform League and other civic 
organizations. It passed the House by a large majority 
as a part of the Cramton bill, but was held up by a filibuster 
in the Senate. When Senator Sterling offered an amend- 
ment to eliminate from the bill all the provisions except 
the civil service sections, the filibuster continued and it 
failed of final passage. 

“Regulations are pending before the Treasury Department 
which will cover part of the provisions of the Cramton 
bill. If these are adopted and the trade cooperates in elim- 
inating the crooks who are diverting industrial alcohol to 
beverage uses, it is quite likely that the Cramton bill will 
[f, however, the present situation continues, 
legislation will be offered to stop the diversion of industrial 
alcohol and the other defects which the Cramton bill would 
have remedied.” 


not be press¢ d. 


Less Diversion of Industrial Alcohol 


Prohibition Commissioner R. A. Haynes in a statement 
summarizing the status of prohibition enforcement at the 
close of his fourth year in office referred to the industrial 
alcohol situation. 

“Diversion of industrial alcohol is substantially less now 
than formerly despite increased production coincident with 
expanding business prosperity,” said Mr. Haynes. “Special 
campaigns against permittees who have diverted denatured 
alcohol secured for the alleged purpose of manufacturing 
have been very effective, especially in the Eastern in- 
dustrial centers, where the problem of industrial alcohol 
control is greatest, and where the difficulty is heightened 
by reason of the lack of proper co-operation on the part 
of some of the local enforcement agencies. Regulations 
are now being formulated, based on experience and a 
two-year study of the alcohol problem, which will make 
even more effective the handling of industrial alcohol pro- 
duction and distribution, one of the biggest problems 
irising under the administration of the National Pro- 
hibition Act.” 


Court Upholds Denatured Alcohol Law 


The right of Congress to enact legislation governing the 
manufacture and sale of denatured alcohol or to pass any 
legislation reasonably adapted to promote the enforcement 
of the prohibitory law has been affirmed in a decision handed 
down by the Supreme Court of the United States. 

The case under consideration was that of Meyer Selzman, 
plaintiff in error vs. the United States, coming from the 
Northern District of Ohio. 

Selzman was tried and convicted on two indictments. 
One of them accused him, together with Martin Bracker, 
Harry Porter and others, of having for sale completely 
denatured alcohol in packages containing less than five 
wine gallons without having affixed to the packages a label 
containing the words “completely denatured alcohol” to- 
gether with the word “poison” and a statement as to the 
dangers of its use. He was also convicted for selling de 
natured alcohol for beverage purposes 

The case came to the Supreme Court under writ of error 
under Section 238 of the Judicial code on the ground that 
the provisions of the prohibition act in respect to denatured 
alcohol under which these indictments were brought exceed 
the power of Congress. Whether this contention is sound 
was the only question involved. 

“The power of the federal government,” the decision says, 
“oranted by the Eighteenth Amendment, to enforce the 
prohibition of the manufacture, sale and transportation of 
intoxicating liquor, carries with it power to adopt any leg 
islative measure reasonably adapted to promote the purpose. 

“The ignorance of some, the craving and the hardihood of 
others, and the fraud and cupidity of third persons, tend to 
defeat its object in maintaining the power of the Congress 
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to deal with nonbeverage alcohol in connection with ‘its 
efforts to prevent the sale of beverage alcohol. The writ 
of error is dismissed and the convictions stand.” 


German Methanol Imports Decrease 


Latest figures show that imports of methanol from Ger- 
many dropped off considerably in April.’ Imports in that 
month amounted to only 9,012 gallons, valued at $5,201, 
as compared with 69,886 gallons, valued at $26,976 in 
March. The investigation of the methanol situation by the 
Tariff Commission and by the Customs Division of the 
Treasury is proceeding. Special customs agents are look- 
ing into the methanol situation in Germany with a view 
of determining whether there is dumping of this product 
in American markets. The Advisory Board of the Tariff 
Commission has submitted suggestions to the commission 
relative to an investigation under the flexible provisions 
of the tariff law with a view to a possible increase in duty 
to provide greater protection. 


Production of Alcohol in France 


Trade Commissioner Daniel J. Reagan reports from Paris 
on the production of alcohol in France as follows: 

“The production of alcohol in France during the first 
two months of 1925 has continued on approximately the 
same ratio of increase over 1924 as was maintained during 
the first three months of the present season. The total for 
the first five months of the present season was 1,658,000 
hectoliters as compared with 1,272,000 hectoliters for the 
corresponding period last year, and in the first two months 
of 1925, 469,000 hectoliters, as compared with 351,000 hec- 
toliters last year. 

“While there has been some increase in the production 
of ‘free’ alcohol the largest increase has been in that re- 
served for the state. Imports and exports have declined 
during the present season compared with the corresponding 
periods of last year. Domestic consumption for the five 
months of the present season was slightly lower than in 
the same period of the last season, while the consumption 
in the first two months of 1925 was approximately twenty 
per cent under that of the same period last year. As a result 
stocks at the end of February are practically the same 
as at that time last year, although at the beginning of 
the present season they were less than half of the total 
at the start of the 1923-1924 campaign.” 


CHEMICAL ADVISORY BOARD IS NAMED 
BY SECRETARY HOOVER 

Secretary of Commerce Herbert Hoover has selected a 
group of business leaders in the chemical trades who will 
serve as a contact committee between the Chemical Divi 
sion of the Department of Commerce and the industry. 
The committee includes: 

Dr. Leo Baekeland, of Jersey City, past president of the 
American Chemical Society; Dr. A. S. Burdick, past presi- 
dent American Drug Manufacturers’ Association, Chicago; 
Dr. H. E. Howe, editor of J/ndustrial and Engineering 
Chemistry, Washington, D. C.; Charles H. Herty, presi- 
dent Synthetic Organic Chemical Manufacturers’ Associa- 
tion of the United States; Henry Howard, of Cleveland, 
chairman of the board of governors of the Manufacturing 
Chemists’ Association; A. Cressy Morrison, president of 
the Acetylene Gas Manufacturers’ Association; G. Ober, 
Baltimore, past president of the National Fertilizer Associa- 
tion; Ernest T. Trigg, Philadelphia, president of the Agri 
cultural Insecticide and Fungicide Association; S. W. Wild- 
er, president of the Merrimac Chemical Co., Boston. 

This committee recently conferred with C. C. Concannon, 
chief of the Chemical Division of the Department of Com- 
merce, and organized, selecting A. Cressy Morrison as 
chairman and Dr. H. E. Howe as secretary. The com 
mittee is officially designated “Chemical Advisory Commit 
tee to the Department of Commerce.” It is the purpose 
of the committee to leave itself free to interest itself in 
all the activities of the department, as it is the desire of 
the members thereof to co-operate as closely as possible 
with other bureaus of the department, such as the Bureau 
of Standards, Census and Foreign and Domestic Commerce. 
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TRADE BOARD RENEWS ITS ACTIVITIES 
IN CANCELLING COMPLAINTS 


WASHINGTON, June 15.—The new conservative majority 
of the Federal Trade Commission has made it known that 
it will not exercise its authority to prosecute cases under 
the Clayton anti-trust act which come within the letter 



































































of the law but are otherwise of no significance to the 
public. The Clayton Act does not require, as does 
the Federal Trade Commission ‘Act, that a proceeding shall 
be in the interest of the public, but Commissioner W. E. 
Humphrey stated, in a hearing on the commission’s case 
against the Holly Sugar Corporation, that the majority 
of the commission had no intention of exercising its 
authority merely for the sake of carrying out the law 
and thereby doing no good and possibly much _ harm, 

The hearing was on a motion of the Holly Sugar Cor- 
poration for dismissal of a complaint alleging that 
acquisition of the stock of the Southern California Co., 
the Santa Ana Sugar Co. and the Alameda Sugar Co. 
was in violation of Section 7 of the Clayton act. The 
companies acquired operated beet sugar factories in south- 
ern California and all but the Santa Ana plant have now 
been closed. 


Owens Bottle Company Complaint Quashed 


The Commission has dismissed its complaint against the 
Owens Bottle Co., of Toledo, Ohio, for alleged violation 
of the Clayton act. The Company originated the Owens 
bottle machine, which made possible the elimination of 
hand labor in bottle production, enabling the manufacturers 
to keep pace with the increasing demands for glass con- 
tainers. Through license agreement, this machine is now 
used by other companies in active competition with the 
Owens Bottle Co. 

It was charged that the Owens Co. had violated the 
Clayton act by reason of the acquisition of stock interests 
in certain other glass companies. The complaint asked 
that the Owens Bottle Co. be compelled to dispossess it- 
self of these holdings. A large amount of testimony taken 
in various cities disclosed no foundation for the charge 
and the commission decided to dismiss the complaint. 

Citation Against Depilatory Makers 

The Siewin Co. of New York City, has been com- 
plained against by the Commission for alleged misrepre- 
sentation as to the effectiveness of a depilatory compound 
prepared and sold by the concern. Maud B. Clough and 
W. H. Siebrecht, Jr., are named as partners in the concern. 

According to the commission’s complaint they formerly 
did business as the Kilrute Co. It is charged that the 
preparation neither destroys the roots nor prevents re- 
growth of hair, although representations are made to that 
effect in the firm’s advertising. 

Two Cases Dismissed—One Order Issued 

Missouri-Kansas Wholesale Grocers’ Association, whose 
principal office is in Kansas City, is required in an order 
issued by the Commission to discontinue certain business 
practices said to be unfair methods of competition. The 
proceedings in the same case against the Peet Bros.’ 
Manufacturing Company and the Rub-No-More Company 
were dismissed by the commission. The case had _ its 
basis in the controversy over Procter & Gamble’s selling 
policy. 

Ohio Growers Clear in Procter & Gamble Case 

The Commission has dismissed its complaint against the 
Ohio Wholesale Grocers’ Association, of Columbus, Ohio, 
for the reason that no interstate commerce is shown in 
connection with the practices complained of. The charge 
was conspiring to obstruct the Procter & Gamble Dis- 
tributing Co. from carrying out its sales policy in con- 
nection with the marketing of soap products. Commis- 
sioners Nugent and Thompson dissented. 

Austin Nichols & Co. Complaint Dismissed 

The Commission has dismissed its complaint against 
Austin Nichols & Co. Inc., of Brooklyn, N. Y., a whole- 
saler of grocery products. The complaint charged the 
respondent with violation of Section 7 of the Clayton Act 
in the acquisition of stock of competing companies. 
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TRADE TOILET GOODS FIELDS 


Commerce Department Agents Make Timely Reports on Opportunities; 


Some Valuable Hints for Our Manufacturers Who May Wish to Expand 


GREAT BRITAIN IS TAKING ABOUT HALF OF 
ITS TOILETRY IMPORTS FROM U. S. 


A survey of the foreign toilet articles trade of Great 
Britain prepared by the Department of Commerce’s Chem- 
ical Division shows a growth in the use of American goods 
over the returns of a few years previously. 

Imports of toilet preparations, including perfumes, into 
the United Kingdom during 1923 reached a value of £735,152, 
against £673,998 in 1922. Approximately 50 per cent of the 
imports originated in the United States. France furnished 
perfumes to the United Kingdom valued at £273,904 (1923) 
and £253,150 (1922), representing about 35 per cent of the 
total trade in perfumes and toilet preparations. Germany, 
however, contributed only £31,798 (1923) and £28,482 (1922), 
or about 4 per cent of the total. 

Vice Consul Howard Donovan reports that “toilet prep- 
arations are used to about the same extent in Great Britain 
as in the United States, with the possible exception that 
rouge, face creams, and lip sticks are not used as much 
owing to the excellent complexions of English women, and 
it is undoubtedly true that ‘make-up’ is employed to a lesser 
extent in Great Britain than in the United States.” 

Toilet preparations are manufactured on a comparatively 
large scale, except dentifrices, as American tooth pastes 
dominate the British market. In all classes of toilet articles 
there is a wide range of selection, just as in the United 
States, while sales conditions and preferences are largely 
the same. 

The outstanding export items in the toilet preparations 
group shipped from America to the United Kingdom are 
dentifrices, talcum powders, creams, rouges, and cosmetics. 
Statistics indicating the quantity and value of these exports 
for 1922 and 1923 are given in the following table: 

1922 1923 


t= sacra “— — =, — - - 

Products Pounds Value Pounds Value 
Perfumes and toilet 

preparations ........ 

DEMETIRCES. 6.0 s00 00% 
Talcum powders ...... 
Creams, rouges and cos 
ere 534,279 
Toilet preparations .... 342,581 


$1,626,289 0.00: 
952,414 973,163 
211,633 541,065 


$1,671,745 
783,695 


353,294 


1,842,322 


400,392 


185,473 627,236 
238,592 213,535 


282.685 


199'428 


British Perfume Firm to Have Brazil Plant 


Commercial Attache W. L. Schurz, Rio de Janeiro, states 
that a representative of a well known British perfumery 
manufacturing concern recently spent some time in Brazil, 
studying the possibilities of establishing a perfume factory 
in Brazil. He declared the situation favorable to the project 
and has announced that he will return to Sao Paulo in two 
months to begin operations. 


Esthonia is Only a Small Field 


As Esthonia is a small country, a large trade can not be 
anticipated, but it is believed that with a constructive effort 
on the part of American exporters the present quota of 
American business can be substantially increased. Per- 
tumery and cosmetics imported into Esthonia in 1923 
amounted to 214 puds, valued at $14,403. Only very limited 
information is available regarding these commodities. 


Dr. Klein to Survey European Trade 


Dr. Julius Klein, director of the Bureau of Foreign 
and Domestic Commerce sailed on the George Wash- 
mgton June 10 for a three months’ tour, which will include 
most of the larger cities of the Continent and the British 
Isles. He will inspect the European offices of the De- 
partment of Commerce and survey conditions generally 
in Great Britain and on the Continent. 


IN SOUTH AFRICA AMERICAN. PERFUMERS 
HAVE ACQUIRED GOOD FOOT-HOLD 


In a review of the trade of the Union of South Africa 
Lloyd A. Nolan, of the Chemical Division of the Bureau 
of Foreign and Domestic Commerce, says that the bulk of 
the South African consumption of perfumery thus far has 
come from Great Britain, which was the source of £103,819 
worth in 1923, out of a total of £233,071. In 1922 the im- 
ports of perfumery amounted to £262,853, classified in 
the customs statistics as “essential and perfumed oils,” 
“perfumed _ spirits,” perfumery,” and “non- 
spirituous perfumery.” The 1923 share of the United States 
was reported as £75,502. France, Germany, Australia and 
the Netherlands East Indies contributed the balance. In 
1923 the strongest American competition was in the non- 
spirituous perfumery, the value of the British imports being 
£70,932 and the American £72,423. 

While Great Britain has been predominant in South 
African imports of perfumery and toilet preparations, in- 
dications are favorable that the United States may obtain 
its share of the trade. The British success, to a large ex- 
tent, apparently is due to systematic efforts in sending out 
direct representatives or in giving the agency to a reliable 
person, who has a liberal allowance of advertising material. 

The chief difficulty in marketing a new brand or article 
in South Africa is to get it in the hands of a distributor 
who can and will push it. In general it may be stated that 
most of the importing is done by a few well-organized, 
financially strong importing and merchandising firms. These 
usually buy outright, import on their own account, carry 
heavy stocks, and distribute to dealers all over the Union 
of South Africa. They have branches in the important 
centers—Johannesburg, Cape Town, Durban, Pretoria, Port 
Elizabeth, Kimberly and East London—and have separate 
departments to handle their varied lines. Many of these 
concerns purchase through manufacturers’ agents as well 
as direct. Some of the wholesale drug companies import 
a large part of their stocks direct. An idea of the extent 
of the market is afforded by statistics giving the total popu- 
lation of the Union as about 7,000,000 of which only 1,000,000 
are white. The colored population has a limited buying 
power. 

The United States trade in insecticides is growing, the 
value of receipts from this source having risen from £978 
in 1922 to £2,395 in 1923. 

Honduras Likes Our Talcum, Why Not Other Items? 


Perfumes and toilet preparations exported from America 
to Honduras registered a slight increase, from $45,081 in 
1922 to $48,232 for 1923. The most favorable expansion 
in this group was recorded for talcum powder, from $5,892 
to $10,014, or a gain of almost 100 per cent. 


“spirituous 


Samples Duty Free for German Fairs 


American manufacturers desiring to exhibit at large Ger- 
man fairs like Leipzig, Frankfort, or Cologne will be inter- 
ested to learn that samples may be imported for display at 
these fairs without paying duty or securing an important 
license, by registering the samples at the customhouse in the 
exhibition city. 


Growth of Paris-Morocco Air-Mail Service 


The remarkable expansion of the air-mail service between 
Paris and Morocco is shown in the record of letters trans- 
ported by the “Air Service Late coere.” The number thus 
carried increased from 4,562 during January, 1920, to 
435,783 of an aggregate weight of 9,355 kilos in January, 
1925. The total carried during the year 1924 was upward 
of 4,000,000. 
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GRASSE FLORAL PRODUCTS 


(From Our Own CorRESPONDENT) 


Grasse, June 7.—Following is the report for June on 


essential oils and floral products : 


Orange 

The crop of orange flowers will be finished in a few 
days. The rains which came down in April and early in 
May have greatly prejudiced the crop and especially the 
yield, as the flowers being soaked with moisture, weighed 
considerably, while the yield of oil neroli was reduced. 

The fine days of great summer-heat have suddenly ar- 
rived, so that the last days of the harvest have been marked 
by an abundant efflorescence. The flowers being very 
dry, the yield has been very interesting, but unfortunately 
for too short a space of time. 

Summing up, the harvest has been rather deficient and 
higher prices than those which prevailed last year are an- 
nounced for all products drawn from orange flowers. The 
demand is all the more evident as the actual prices are 
advantageous, considering the value of the French franc. 
The orange products will be sold rapidly and there is 
nothing to indicate any decline in prices in the near future, 
as the actual market price of the orange-flower corresponds 
to-day to the rate of all other domestic products. 

The cutting of the orange-tree twigs has already com- 
menced in the regions bordering the sea, where the flower- 
ing is finished. The distillation of the oil of petitgrain 
has commenced and will continue during June and July. 
The price of this oil will not be less than that of the last 


harvest, a slight rise in price is rather foreseen. 


Rose 

The gathering of roses will likewise be finished in a 
few days. The same atmospheric influences have mani- 
fested themselves in harvesting the roses of Grasse. 

The cold which prevailed in April retarded the efflores- 
cence at least 12 days, after which severe heat immediately 
followed. The efflorescence has been very abundant; 
three-fourths of the buds opened up, while others, pushed 
too far by the heat, had dried up before the efflorescence, 
so that as a result, the crop was not what had been ex 
pected. 

The flowers have been paid for at a higher price than 
last year. The perfumers wanted to pay one franc less 
per kilo but the Co-operative Producers demanded a _ pric« 
which the manufacturers have had to pay in order to get 
their material. The market-price of all rose products will 
certainly be higher than that of last year. It is announced 
that Bulgaria has also had a deficient harvest and the 
rate of the Bulgarian otto of rose will also be higher than 
in 1924. 

Tuberose 


The bulbs have been planted about a fortnight ago. 


Jonquil 
Fearing to see the cultures of these flowers totally dis 
appear with their interesting perfume, the perfumy indus 
make new 


try was obliged to encourage producers to 


plantations. The high cost of labor and the general tenden 
cies of the cultivators.to interest themselves only in cultures 
of jasmin and rose, had had the effect of producing a 


searcity of jonquil flowers to an alarming extent for the 


perfumery industry. This year already the trifling quan- 
tities which were available for purchase, have been paid 
very highly and for the next few years higher prices will 
have to be reckoned with. 

The export of bulbs has been one of the causes of 
the penury of this year’s harvest. 


Jasmin 

The work of culture continues in the fields. The young 
sprouting jasmin is beginning to appear, apparently healthy 
and vigorous. It is too early to have any idea of the 
size of the next crop; at all events one does not expect 
anything like a decline in price of any importance. 

Immortelle 

These little yellow flowers which are so fragrant, grow- 
ing naturally on the hills around Grasse, will bloom in a 
few weeks. There is not any great consumption of them, 
but in the last few years perfumers have used in certain 
compounds this interesting tonality and obtained pleasing 
results. It is an inexpensive product, yielding much per- 
fume, which in this period of high prices is liable to give 
interesting results, if used judiciously, of course. 

Oeillet 

A very slight harvest of oeillet is foreseen for next 
month. The flowers will be very dear and many firms de- 
sist from handling them for fear they might not be able to 
sell the product. 

Geranium 

A slight deflection is announced on almost all oils of 
Algeria has almost finished its first cut. The 
distillation has been partially stopped by abundant rains; 
New lots 
of oil have provoked a decline in prices, but fairly firm 


geranium. 
nevertheless the harvest appears to be normal. 


rates will yet be maintained during the year. 

Reunion has also noted a decline, but the oil of this 
region has became an article of speculation, and moreover, 
rises and declines are apparently without reason. 

The oil of geranium of Grasse maintains its price of last 
autumn. 
which are inadequate to suffice for the demands, 


There have been only small quantities distilled 


Lavender 
The market of lavender oil is “zero” since a few months. 
Nothing 
can be predicted in regard to the next distillation which 


There remain only very small quantities for sale. 


will commence only two months hence in the most advanced 
regions. Up to the present the dryness has not manifested 
itself and the plants are therefore, theoretically speaking, 


in good shape to yield a normal harvest. 


Peppermint 
The peppermint oils are inclined towards lower prices. 
Those of America have in the last few weeks shown 4a 
considerable decline, as has also the peppermint oil of 
Japan. If this situation continues, other countries will be 
forced to follow the movement. 


Rosemary, Sage and Thyme 
These three essential oils do not show any important 
fluctuations. The price of each is being maintained and the 
demand is regular and the stocks are sufficient to respond. 
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SHOW 


Exhibition Grows in Importance as It Moves Into Larger Quarters; 


Some New Ideas and Old Ones Revised on View for Edification of All 





THREE OF THE MANY ATTRACTIVE PERFUMERY BootHs WuiIcH FormMep A FEATURE OF THE EXPOSITION 


(Special Correspondence of This Journal) 

Lonpon, June 5.—The British Chemists’ Exhibition, an- 
nually held in London, has come to be regarded as one of the 
most important events of the year for druggists and other 
distributers, as well as manufacturers of drugs, perfumes 
and toilet preparations. It is a center of social as well as 
business intercourse, and its ever-growing popularity is 
proof of its appreciation by the trade. 

The exhibition this year may fairly be said to have been 
the best so far. The move from Central Hall, Westminster, 
to the more spacious Holland Park Hall would alone have 
made this claim justifiable, but besides this more care than 
ever was expended by the organizers and exhibitors alike 
to ensure the success of the venture. The stands were 
models of artistic design and arrangement. 

The large extent on which the druggists’ trade of the 
United Kingdom is dependent on toilet preparations was 
abundantly evident at the exhibition. They account for 
roughly 75 per cent of the total retail trade, the soda foun 
Most of the 


toilet goods were so displayed as to besiege both eye and 


tain playing no part in the English pharmacy. 


nostril simultaneously. Of face creams and powders, hair 
washes, bath salts, soaps, skin lotions, and perfumes, there 
appeared to be no end. Among them was a preparation 
which combined the virtues of powder and cream to whiten 


the skin. 
as it left no compromising marks on a black suit. It can 


This, it was said, should interest men, inasmuch 


be removed only by washing. 

The leading perfumery novelty of the exhibition was otto 
of Boronia, shown by Plaimar, Ltd., of Perth, Western 
Australia, through its London agents, Plaistowe & Co., Ltd. 
It is produced from the blossom of the brown Boronia, a 
wild flower native to Western Australia, where it is well 
known and esteemed. It was first introduced to England at 
the Wembley Exhibition last year. 

Western Australia’s importance as an essential oil pro- 
ducer was shown by other Plaimar products, including san- 


dalwood oil, sweet orange oil, araucaria oil, and eucalyptus 
oil. The first contains “alcohols as santalol” from SO per 
cent to 95 per cent optical rotation—7 deg. to 10 deg. It 
has been tested by official medical authorities in Australia 
and declared equal to East Indian sandalwood oil. The 
production of sweet orange oil is a new industry to Western 
\ustralia, and important developments are expected. The 
araucaria oil shown is a recently introduced semi-liquid 
aromatic distilled from a species of araucaria, which it is 
expected will form a valuable agent in the preparation of 
toilet soaps. The eucalyptus oil was a high grade rectified 
oil 88 per cent cineol. 


One of the finest displays was that of Morny Fréres, Ltd., 
London. All the necessities of the toilet were arranged in 
a manner which compelled the admiration of visitors. Two 
complete series of preparations were exhibited, besides many 
miscellaneous specialties. Among the novelties were Créme 
Carnaval, a greaseless tinting cream in three fashionable 
shades, and a miniature reproduction of an exquisite book 
bound in gold-decorated leather. It contained two solid 
face powders, two puffs, a tube of lip rouge, and a large 
mirror. 


Scarcely less alluring was the stand by Eugene Rimmel, 
Ltd., London and Paris. The display included a full col- 
lection of a new perfumery series and a special demonstra- 
tion of a new semi-liquid cream for whitening the hands. 


Brooks-Weir, Ltd., London agents for H. Bose, the In- 
dian perfumer, had a novel exhibit of uncommon Indian 
‘perfumes and preparations. These are as mystic as the land 
of their origin and calculated to interest fastidious persons. 


Spurway et Cte, Ltd., Cannes-Grasse, Alpes-Maritimes, 
I’rance, who specialize in and distribute essential oils, showed 
a comprehensive range of perfumes, floral waters and pow- 
ders. A novelty on view was a “fool-proof” puff, in which 
the powder was inside the puff itself and so could not spill. 


Bridgen & Griffin, London, had a display of perfume 
sprays and puff bowls with which it challenged comparison 
with the display of any similar concern in the world, for 
variety of shape, style, size, quality, price and value. From 
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50 cents to $10 clients could satisfy their own tastes and 
requirements in the range of 400 varieties of sprays. Equally 
comprehensive was the puff bowl display. 

Innoxa Products, London and Paris, originally produced 
toilet preparations with the object of supplying dermatolo- 
gists with innocuous beautifiers for clients with delicate 
skins. The chief article of the series featured was a cleans- 
ing “milk” to obviate the use of soap. 

J. M. Smith & Co. (London), Ltd., showed a wide range 
of disinfectant preparations and toilet dusting powders. This 
concern will pack the most popular of its specialties under 
retailers’ own names. 

Grout & Co., Ltd., Great Yarmouth, Eng., exhibited a 
tonic face-cloth claimed to be a most invigorating and harm- 
less flesh stimulant. It does not get slimy when soaped 
and is suitable for both sexes. 

lrrancis Newbery & Sons, Ltd., London, displayed many 
proprietary preparations for which it is agent, including the 
Cuticura soaps, shaving sticks, and talcum. 

Beatson, Clark & Co., Ltd., Rotherham, Eng., a concern 
established in 1751, had a fine showing of glass jars and 
containers for all types of products. 

T. F. Bristow & Co., Ltd., London, manufacturers of 
toilet soaps for nearly 150 years, concentrated on quick-sale 
lines, and exhibited some attractive perfumes to retail at 75 
cents and upwards. This is remarkable, when it is remem- 
bered that all the perfumes were made with rectified spirits 
(which are subject to an extremely heavy tax), no iso- 
propyl alcohol being used. This concern was already offer- 
ing a number of lines for Christmas trade, and a special 
section was,also devoted to its ichthyol soap. 

Robert W. Phillips, Ltd., London, agents for 
American and Continental concerns, showed the 
Sano” Savon Toilettes and other specialties. 

Tokalon, Ltd., London, Paris and New York, introduced 
a new line in magnesurated dental cream. An advertising 
campaign is being started immediately for this preparation. 

Parke, Davis & Co., London, exhibited a host of products, 


several 


“Phil- 


among those particularly worthy of mention being a germi- 
cidal skin soap (equally useful for man or dog!), an anti- 
septic shaving soap, and a greaseless almond skin lotion for 


both sexes. The last product affords protection against 


sunburn. 

Allen & Hanburys, Ltd., London, paid special attention to 
window displays and other show material for retailers of 
their products. Pastilles flavored with various essences 
were strongly featured. The stand was decoraed with some 
magnificent orchids grown by F. J. Hanbury, V. M. H., an 
ardent amateur horticulturist. 

Palmolive Co. (of England), Ltd., showed their com- 
plete series of preparations, and afforded a very useful les- 
son in window-dressing. Consistent and extensive advertis- 
ing has done much to popularize their products in Britain. 

Wright, Layman & Umney, Ltd., London, had a repre- 
sentative display of coal tar soap and other disinfectant 
specialties, and perfume concentrates. 

A. F. Corbett & Co., Birmingham, is the only English 
concern specializing in the manufacture of drug store fit- 
tings. Its frameless plate glass counter screens attracted 
much interest. 

James Lyne Hancock, Ltd., established in 1820 and the 
oldest rubber manufacturer in the world, included in its dis- 
play rubber corks, complexion brushes, etc. 

Zee Kol Manufacturing Co., Ltd., exhibited a series of 
toilet specialties, including a new preparations for shaving 
without brush, soap, or lather. At present this line is more 
largely advertised than any shaving soap on the English 
market. It contains no soda, permits of shaving in half the 
usual time, and leaves the face delightfully soft. 

Rambit Manufacturing Co., Kenley, Eng., devoted its dis- 
play exclusively to puffs and bowls, “designed by women 
for women.” The bowls were mostly of papier mache and 
turned wood, and on some there were lizards, snakes, 
scorpions, butterflies, floral nosegays, tassels, ribbons, sheiks, 
pierrots, dancing girls, and jesters with red caps. Some 
of the puffs were concealed in handkerchiefs. There was a 
glass pedestal bowl in which sat a lady on a puff. It ap- 
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peared so charming to one American buyer that he ordered 
a consignment to be sent to New York. The ladies were 
supposed to sip wine out of the bowl and afterwards use 
it for powder. 

Thos. Christy & Co., London, showed several complete 
series of toilet preparations, special space being devoted to 
novelty soaps. 

Nildé (Paris) Agency, Ltd., London and Paris, had a 
comprehensive display of preparations, but devoted most 
space to Poudre Nildé, which is claimed to be the best 
seller of all face powders both in England and France. 

Sydal Proprietary, Leeds, devoted its exhibit exclusively 
to Sydal, a New Zealand preparation for rough or chapped 
hands. It has been used by New Zealand nurses for thirty 
years as an article of utility to counteract the unpleasant 
conditions caused by frequent handling of antiseptics. 

Wortex Manufacturing Co., Ltd., London and _ Stein- 
schoenau and Parchen, Czechoslovakia, arranged an excel- 
lent exhibit of toilet glassware. An outstanding novelty 
was a glass toilet set, beautifully colored to give all the 
varied lights and shades of tortoise-shell, but at a far cheaper 
cost. 

Other interesting displays, which through space limita- 
tions cannot be dealt with separately, included those of em- 
bossed seals, showcard and price ticket machines, xylonite 
toilet articles and fancy goods, analysts’ and druggists’ 
weighing apparatus, advertising aids, patent self-fixing bot- 
tle caps, special wrapping papers, and numerous other sales 
aids for the retailer, as well as laboratory aids for the 
manufacturer; in fact, every type of exhibit that could be 
reasonably included in a chemists’ exposition in the widest 
sense of the term. 


“HOWDY! HALF THE ROAD IS YOURS!” 

Along the human highway we see so many wrecks—men 
crowded off the road by the 
human hog; but what a hot griddle hell holds for the man 


and women who have been 


who crowds. 

The most cheated, the most defeated man is the selfish 
individual. Let me prove it: There are hundreds that will 
hand back what the selfish man gives. It is a hundred 
to one that he gets more than he gives of this selfish stuff, 

Then there is the other side, the pleasant side. There 
are plenty of people who are endowed with the wisdom of 
self-interest, and it is to any man’s ‘self-interest’ to help, 
not hog. 

I think the story about the little old Ford that went 
rambling along with this greeting printed in large letters 
on the left hand side of the windshield, is a good one: 
“Howdy! Half the Road Is Yours.” When we friendly 
greet the other fellow and give him his share of the right of 
way, we feel right ; and when a man shows that he feels right, 
how soon we like him.—From the Silent Partner. 


New Color Interpretations in Textile Card 


The Textile Color Card Association of the United 
States has issued a list of 100 colors for Autumn and 
Winter. A special feature is a collection of twenty-two 
ensemble wool and silk shades showing Oriental mg 
colors. New interpretations of rose, rosewood and blond 
shades are shown, with considerable space given to several 
ranges of new blues. Algerian and Moroccan colorings 
are prominent in reds, terra cottas, rusts and simulated 
henna tones. New greens of the peppermint and Swiss 
Tyrol type are pictured with bronze, brass and mustard 
shades. 


A Thoroughly Pleased Subscriber 
Short, President, Supreme Products Co., Toilet Preparations, 
1150 White Bldg., Seattle, Wash.) 

We have so enjoyed reviewing this splendid publication 
that we are enclosing our check for a year’s subscription to 
Tue AMERICAN PERFUMER as an indication of our appre- 
ciation of it. 


(O. B. 
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OAKMOSS GAINS AS PERFUMERY RAW MATERIAL 


Lichen Known to Ancients, But Only in Small Use Until Recent Years; 


Interesting Characteristics and Some Suggestions for Formula Uses 


By WILLIAM A. POUCHER, Ph.C., London, Eng. 


Author of “Perfumes and Cosmetics” 


[here are three lichens of interest to perfumers viz:— 
Ach, E. Ach, and 
The first is generally known as Oakmoss, 
(French) (German) or 
Muscus Arboreus, and yields a highly odoriferous product. 


Evernia Prunastri Furfuracea Usnea 
Plicata Ach. 
Mousse de Chene Eichenmoss 
The second is sometimes mixed with the first by the peasants 
The 


third is used as an adulterant together with another lichen, 


during the collection but is not quite so aromatic. 
Sticta Pnemonacea Ach. 

‘here seems very little doubt but that these lichens have 
been known since the earliest times. They have been, and 
are still, used medicinally. Their perfume value has also 
apparently been appreciated. This is made quite clear by 
Dioscorides, who writes of the use of fragrant lichens in 
the preparation of cosmetics. Theophrastrus on the con- 
makes no reference to them although he refers to a 


of plants and 


trary 


very large number plant products in his 


treatise “Concerning Odors.” According to the researches 
of Joret.’ 

Oakmoss was used by the Egyptians in bread making, but 
Medicinally it is alleged 


to be useful in pulmonary affections and as an astringent and 


the reasons do not seem apparent. 


febrifuge. Joret also points out that oakmoss has been found 


in baskets deposited in the tombs of the Pharaonic period. 


It is of course well known that this lichen does not thrive in 


dry countries and must therefore have been brought into 


Egypt. This would seem to be the case from a perusal of 
Peter Forskal (1732-63), a 


and traveller, who states that the lichen was imported from 


the works of great naturalist 
the islands of the Grecian Archipelago, and that he saw quan 
tities of it being unloaded at Alexandria. 

The perfume value of oakmoss does not seem to have 
Up to 


generally 


been fully appreciated until about twenty years ago 


that time the small quantities employed were 


treated as follows :—Ragged hoary Evernia, as it was called, 
was mixed with or substituted for reindeer moss (Cladonia 
Hooker B. F.) 
This was suspended in running water for from twenty to 
sixty hours until it lost practically all its color. It was 


rangiferinus and placed loosely in a net. 


then dried and powdered and used in sachets or else macer 
ated with alcohol to produce a tincture. The powdered oak 
moss so treated was known as Chypre powder or Cyprus 
powder. 

Today the lichen is collected by the peasants on the moun- 
tains bordering the northern shores of the Mediterranean. 
The districts yielding the principal supplies lie between 
Cannes on the French Riviera and 
Italian Riviera. After being picked it is allowed to dry 


Bordigehera on the 


In this condition it is received by the perfumery manu- 
and is then pressed into bales of about two hundred weight. 


facturers at Grasse where the lichen is extracted by means 
of volatile solvents. 
The musk-lavender odor is not very pfonounced in the 


raw material. 


— 


?Plants in Antiquity and the Middle Ages (1897), 172. 


From its color and appearance it is possible 


to identify the trees on which it has grown. That obtained 


from the oak is greenish, while that from spruce is grayish 


g 
and the underside blackish. The former is preferred, and 


the buyer has to examine his consignment carefully for the 


adulterants mentioned above. The concrete obtained by 


volatile solvents consists largely of 


with some resin and volatile oil. 


chlorophyll together 
The colorless absolute is 
obtained from the concrete by the usual method although 
the volatile oil may be dissolved out by acetone in which the 
chlorophyll and resin are insoluble. It is also made by one 
well known firm by direct steam distillation of the lichen. 

The chemistry of oakmoss was first investigated by M. 
Gattefosse,’ 


who which he named 


lichenol, by the distillation of the concrete prepared with 
volatile solvents. 


isolated a_ substance, 
This colorless substance consisted entirely 
of a phenol having a lower molecular weight than carvacrol. 
These results have more recently been confirmed by Dr. Alex 
St. Pfan’ who has shown lichenol to be identical with the 
ethyl ester of everninic acid. Thus it is closely related to 
sparassol which is the methyl ester of everninic acid. 
Oakmoss today occupies a very prominent place among 
the raw materials of the modern perfumer. Its peculiar soft 


musky lavender odor enables it to be 


used in a very wide 


variety of products. At one time its employment was con- 
fined to chypre and hay perfumes and while it still takes a 
foremost place in the determination of these final odor notes 
it has been proved to be indispensable in numerous other 
diverse compounds. 


Kor example the comparatively crude concrete is now 


much used by the skilled soap perfumer. In particular it 
will enhance a lavender soap of first class quality; in fact 
advertised lavender 


a much 


soap owes its success to the 


judicious blending of oakmoss. In preparing such a com- 
pound the lavender oil should be of good quality of about 40 
per cent esters. Spike should be avoided. Use about fifty 
per cent of this lavender oil, five per cent of concrete oak- 
moss (two per cent of the absolute if preferred) and blend 
with five per cent of coumarin, some santal, bergamot and 
rosemary (French) together with artistic touches of thyme 
(French), geranium, styrax and civet. Mature the compound 
month at 16° C 


ounces to the hundredweight of soap chips. 


for a and then employ sixteen to twenty 
The odor of 
the soap will improve with keeping. Semi-liquid oakmoss 
is easier to manipulate and is merely a dilution of the con- 
crete. In making chypre compounds the percentage of 
oakmoss remains around and about the same (5 per cent). 
It requires to be blended with labdanum, clary sage con- 
crete, and coumarin together with traces of safrol to ob- 
tain the characteristic chypre backing. The compound is 


then individual tastes bois de 
and violet. To obtain the 


flowery note rose absolute stands pre-eminent. 


modified according to with 


rose oil, iso eugenol, vetivert 


In the production of face powder perfumes oakmoss has 


2 Parfumerie Moderne, 4 (1911), 6. 
8T.es Parfums de France, 16 (1924), 137. 
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probably found its widest use. It is safe to say that ninety- 
nine per cent of compounds contain proportions varying 
from one to five per cent, but not exceeding this amount. 
An excess of oakmoss will soon spoil the fine odor notes of 
the floral absolutes, and the experimenter must therefore 
work with say one per cent and increase his proportion until 
the perfect blend is obtained. The colorless absolute will 
yield the best result. 

\s is well known an almost omnipresent substance in face 
powders is heliotropin. This blends extremely well with 
the oakmoss and is improved by vanilla absolute. This is 
a new colorless natural product containing all the perfection 
of odor of the vanilla bean which cannot be obtained with 
vanillin, however skilfully employed. 

Another important raw material blending well with the 
oakmoss is clary sage concrete. This is obtained from Salvia 
sclarea L. by volatile solvents and has a very fine amber 
note. In face powder perfumes one per cent is a reasonable 
medium. The bouquet may be built up with ylang ylang, 
isobutyl salicylate, amyl cinnamate, and the absolutes of 
rose de mai, jasmin and mimosa. A “cachet” may be im- 
parted by mere traces of aldehydes C,, or C,,. Such a face 
powder perfume should be blended as long as possible, and 
a little alcohol helps the maturing process. About one-half 
per cent rubbed down with magnesium carbonate and sifted 
before incorporation with the other ingredients will give a 
soft, sweet and delicious fragrance. 


THE FIXATIVES IN PERFUMES 


(From the Deutsche Parfumerie-Zeitung) 

Perfumes have been known and valued from very ancient 
times. With the decay of the Roman Empire the wonder: 
ful perfume compositions of the Romans gradually fell into 
oblivion and it was only under Louis the fashion king that 
the art of the perfumers again obtained full standing. Un- 
til most recent times France then set the fashion in this 
domain; however the German perfumers, thanks to the 
scientific labor of their chemists, have for a long time been 
very successful in the world trade. 

The value of a perfume, besides its fragrance and fineness, 
is determined by the constancy of its body. The means 
which bring about this constancy are designated as fixatives. 
These substances, however, need to be so constituted that 
their own odor is in no manner observable and so injures 
the odorous character of the perfume. However these 
bodies have in addition a very agreeable property, which 
is that they impart the right finish to the composition of 
the odor. Two kinds of fixatives are distinguished: natural 
and artificial. Of the former the most important and the 
ones most employed are musk, civet and ambergris. Their 
application, as far as the high price permits at all, is in 
the form of low percentage solutions. If applied in correct 
strength they always furnish the finest fixatives. 

Then there are also in the market an entire series of 
artificial products, the efficacy of which is in no manner 
objectionable, but unfortunately however it is in this field, 
by the side of the first-class products of our best known 
factories, that many articles of low value are offered and 
are bought because of ignorance. The art of the perfumer 
lies above all in the correct choice of the fixatives and in 
the amount of the substances employed. But often a special 
fixative is not at all necessary since the foundations of the 
fragrance take care of the rounding off and fixation. As 
such substances are to be named: oil of patchouli, which 
unfortunately is mostly judged very erroneously by the 
layman, then oil of sandalwood, oil of petitgrain and oil 
of vetivert; also coumarin and heliotropine belong in this 
series. In the case of the numerous other substances which 
are found in trade under high sounding names, it is often 
necessary first to make very thorough tests. 
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SENSE OF SMELL AN IMPORTANT FACTOR 
IN ALL MODERN MERCHANDISING 


(Edward M, Ruttenber in Daily News Record, New York.) 

The nose is a greater factor in business today than price, 
quality or quantity. 

The advertising man writes a great deal about the glories 
of his merchandise, but the consumer gets going when he 
smells something that he wants. 

His nose knows! 

The New York nostril has become tremendously sophisti- 
cated. The restaurants that say it with garlic are re- 
sponsible to a great extent, it is claimed. 

Men marry perfumes rather than women today. They 
take out a license when they encounter an extract they 
think they could endure at the breakfast table every morning 
for 40 years. 

Shoes, leather and luggage, not to mention perfumes with 
a platinum price, sell largely because their aromatic quali- 
ties intoxicate. 

A deal is closed and the goods practically delivered when 
the customer's nostrils begin to twitch like a setter’s. 

Olfactory orgies are not confined to women. The men 
sometimes keep it up until they have to be assisted to a 
taxi. 

Power of Perfume 


Some men even fiddle around drug departments in the 
hope that they will encounter an odor good for a misunder- 
stood husband. 

The girls no longer care who pays the rent if they can 
find a husband to keep them in imported perfumes. 

People who object to paying about $60 a month to the 
landlord will pay that much for a bottle of perfume. 

The diner-out turns to the right when he walks into a 
miasma that overcomes his powers of resistance. 

The women manage to arrange a spree without a head- 
ache by going from one perfume counter to another, coaxing 
whiffs out of the various demonstrators largely responsible 
for the mixed odors of subway trains, department store ele- 
vators, etc. 

Just as men formerly went from one cafe to another test- 
ing the hospitality of favorite Fausts, the women saunter 
from one store to another mixing their extracts. 

The men were frequently slightly incoherent after apply- 
ing their pet theories regarding the chemical properties of 
liquids and the women are usually a trifle irresponsible when 
they conclude their afternoon inhalations. A woman today 
must learn to be careful how she mixes her perfumes. 


Appealing to Senses 


In the luggage departments the patron sniffs the grip 
of no regrets and if the odor is soothing there is a readiness 
to buy that would not otherwise be noticeable. 

Russian leather, like Russian tea and vodka, acts immedi- 
ately. The nasal organs whisper a message to the brain and 
the deal is closed while the customer is in a coma. 

There are people who would rather stand around lug- 
gage departments than linger in an old-fashioned rose- 
garden. 

Parma violets are cabbage compared to the pungent quali- 
ties of a first class luggage department. 

The writer took note of several men buying new spring 
shoes a few days ago. Four out of five sniffed the leather 
before they even permitted a fitting. Mildly imbecile ex- 
pressions scampered over their countenances when_ they 
encountered a favorite scent. 

Experienced shoe men contend that you can lead a man 
to a leather but you cannot make him like the odor. 

The appeal in business today is largely to the senses. For 
that reason, astute merchants pile on the “atmosphere” and 
put it on the bill. 

The retailer who constructed his arguments on a practical 
basis would be laughed out of the market place. 

\nd the sense of smell is by no means the least among 
these ! 





dis 
an 
an 
ha 


p 
Ce 
W 
Vi 


June, 1925 AMERICAN 


PERFUMER & 


Ess—ENTIAL Or, REVIEW 209 


BEGINNER’S LUCK AND BEGINNER’S TROUBLES 


Both Are Deceptive and May Lead Inexperienced Manufacturer Astray; 


Difficult to Overcome Public Apathy; Perseverance is Needed to Win 


By LEROY FAIRMAN 
New York Advertising and Merchandising Expert 


Many amusing stories are told of men who, visiting a race 
track for the first time, have made a “killing” by some such 
simple process as closing their eyes, jabbing a pin through 
the card, and betting on the horses whose names they hap 
pened to puncture. In the great American game of draw 
poker, the wise and seasoned players always watch the be- 
ginner with a wary eye; the man “who never played before” 
is likely to have a streak of luck that wins all the chips on 
the table. 

3ut in all games of chance the man who has a streak of 
beginner’s luck is apt to conclude that “there’s nothing to it” 
except to plunge right ahead, and in the end he not only 
loses his early winnings but his bank roll as well. 

Business has its beginner’s luck; often with the same 
disastrous results. Also it has a set of peculiarly vexations 
and dangerous difficulties which lay in wait for the beginner, 
and in many cases put him out of business before he has 
hardly begun. 


At the Start Venture is Experimental 

It is extremely unwise to expect that what happens, either 
good or evil, in the first few weeks or months after a new 
product is launched, is going to keep right on happening till 
the end of time. If everything goes beautifully at first, the 
prudent course is to sit mighty tight for a while; there is 
likely to be a “catch in it.” It isn’t natural or reasonable 
for everything to go beautifully at first! On the other hand, 
if everything goes wrong there is no sense in getting dis- 
couraged and quitting; perhaps the obstacle to success is 
one which can be removed by a little quick action and per- 
haps it is one of those obstacles which only time and patience 
can remove. 

Some time ago there was placed on the market a product 
possessing a feature which made it quite different in physi- 
cal appearance from all competing products. This difference 
was more interesting than valuable; or, rather, its chief 
value lay in the fact that it was interesting. 

When first introduced, this article sold remarkably well. 
This early success was due to the fact that a large number 
of people were attracted by the novelty of the article, and 
bought it on sight from mere unthinking impulse. Dealers 
and clerks—especially clerks who desired to make conversa- 
tion with the ladies—also gave the product a sendoff by 
calling attention to it as “something new we're selling a lot 
of.” Sales of this kind were sufficient in volume to make 
the article look like a sure winner, and its elated manu-- 
facturer went ahead and spent his money like an intoxicated 
marine, 

Trouble is to Get the Repeat Sales 

But in a short time the deplorable fact developed that 
though the goods sold like hot cakes at the start, they didn’t 
repeat. Some sales could be forced through heavy advertis 
ing, but there is no profit in that, Advertising can’t save 
a product which people won’t voluntarily come back for 
again and again. So, in due time, this manufacturer found 
himself up against a stone wall, with no money left either 
to bore his way through or go around. 


The stone wall, in this case, was an inherent defect in 


People didn’t like it well enough 
to go on using it; they knew of other products of the same 
type that suited them better. 


the nature of the product. 


Novelty sold them once or 
twice, but the quality needed for a permanent success was 
lacking. 

The defect mentioned was one which could be easily 
remedied; sufficient research in the beginning would have 
disclosed it, and all the trouble could have been prevented. 
But the shock to the manufacturer’s nerves and bank ac- 
count was so severe that he practically quit cold, leaving 
the product to ride along on what vitality it had, and sink 
or swim as fate might elect. 

It should be stated that the product in question entered 
a highly competitive field. Many old established articles of 
the same kind stood in the way of its success; only a 
full and unqualified adaptability to public needs and pref- 
erences could ever have made a real success of it, and this 
it did not have. Now if it had come into a new field, or 
one which was indifferently served by a limited number of 
inferior products, the result might have been totally dif- 
ferent. That factor always has to be taken into consider- 
ation. 

For example, a man who purposed to put a new tooth 
paste on the market would make a sad mistake if his goods 
were not strong enough to compete with the many excellent 
tooth pastes now on the market. The field is amply cover- 
ed by tooth pastes of high merit which have won public 
approval, not alone through lavish advertising, but through 
qualities which have made them thoroughly satisfactory. 
Any tooth paste which did not measure up to the standards 
thus set, could never be successful. 


Product Might Have Had a Chance Once 


It can be readily seen, without dwelling on the subject 
further, that when tooth pastes were new and novel, when 
all that were on the market were experimental, the condi- 
tions would have been entirely different. In the absence of 


standards, any kind of tooth paste might “get by” safely 


and make money. 

There are so many kinds of beginner’s trouble that it 
would be difficult even to catalogue all of them within the 
limits of one article; but the one which is especially dan- 
gerous because of its obscure and perplexing nature, is the 
callous indifference of a large percentage of the public 
toward an undoubtedly meritorious article. 

In such cases, it is found that the few people who buy 
the product are extremely well pleased with it and go on 
buying it with the utmost satisfaction. But they are all too 
few in number—and it seems almost impossible to create 
a public demand of sufficient volume to make the enterprise 
profitable. 

Or, what is even more puzzling, the population of Lan- 
caster County “fall for it” with almost unanimous en- 
thusiasm, while the people of York County, right next door, 
will have nothing to do with it. 


Now it is clear enough that if a few people like a product 
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a great many ought to like it—provided, of course, it is a 
product intended for the masses and of a type which has a 
wide general use. And, as the people of Lancaster County 
differ in no vital respect from their neighbors of York, what 
is satisfactory to one ought to be satisfactory to both. 

Quite true; and the reasons for such contradictory con- 
ditions are often beyond reasonable explanation. 

In the case where only a comparatively few people ac- 
cept a product when it is first introduced, a highly competi- 
tive market is generally a factor. People have become so 
used to buying the various brands of tooth paste, for ex- 
ample, that their habits are hard to change: they are so 
satisfied with what they have that they see no good reason 
for changing. The few who are not satisfied, and a few 
new users, and a few natural experimenters, buy the new 
product and repeat on it; the great masses go on their way 
and pay no attention to it. 


Mistaken Notions Concerning Advertising 

The mistake many manufacturers make in such circum- 
stances is to conclude that something is wrong with their 
advertising; or, worse yet, that advertising doesn’t pay. 
They either stop, or begin to make changes in their copy 
which are not based upon anything more sound than mere 
guesswork, or get a new advertising agent who knows less 
about their product and problems than the old one. 

As a rule, the only cure for such a condition is time. If 
the advertising is sensible, attractive and convincing, there 
is no good reason for changing it—much less for stopping 
it. Sometimes extra pressure on the advertising will over- 
come public inertia; sometimes the wiser course is to go 
slow, to use small copy regularly instead of putting on the 
pressure. But one thing is certain; an article of general con- 
sumption which repeats satisfactorily with those who use it 
has the basic requisites for a winner, and the man who hangs 
on and uses his head will make a winner out of it. 

All this is true, in a way, of the problem of the man whose 
product goes over in Lancaster County but is a “total loss” 
in York. His faverite error, however, is to work Lancaster 
hard because it is easy, and ignore York because it is diffi 
cult. Pursuing this policy, he finds himself in course of 
time struggling with a spotty distribution, spread over <¢ 
wide area. All over the country he will have a fine sale in 
certain counties, sections or States, and none at all in sur- 
rounding or adjoining territories. Such distribution is dif 
ficult and expensive to handle; salesmen have to make long 
and costly jumps, ofien passing through rich and prosper 
ous sections and practically wasting time and effort in locali- 
ties which can never produce a large volume of sales. 

Must Not Slight Slow Responding Sections 

It is all very well to cultivate intensively the localities 
where a product takes hold well, but it is a mistake utterly 
to ignore or neglect sections which for no apparent good 
reason are slow in responding. This does not mean that 
a manufacturer should persist in trying to sell miners’ lamps 
in a farming section; it means that if the peopie of York 
use the tooth brush as freely as do the inhabitants of Lan- 
caster, they present a potentially profitable market for the 
new tooth paste. And while reaping the easy harvest in 
Lancaster, time and money should be spent in raising some 
kind of a crop in York. In time, one county may be as 
profitable as the other; at any rate, the territory will be 
solidified and a far more satisfactory sales condition 


achieved. 
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WISCONSIN’S NEW COSMETIC LAW 


Governor John J. Blaine, of Wisconsin, has signed the 


bill providing for the regulation by the State of beauty 
parlors. This measure was passed in the 1925 session with 
little opposition after being killed in three successive previ- 
ous sessions and caused stormy debates. 

The new law provides that persons, firms or corporations, 
may not operate a school for teaching cosmetic art unless a 
proper certificate of registration has been obtained from the 
State Board of Health. No such certificate shall be granted 
unless the school has attached to its staff a regularly licensed 
physician, and at least 600 hours of training must be in- 
cluded in the course. 

The State Board of Health shall prescribe rules and 


regulations for the examining and licensing of managing 
and practicing cosmeticians. Managers of beauty parlors 
must be at least 21 years of age, and have had at least 18 
months’ experience. [:mployees of beauty parlors must have 
six months’ experience as an apprentice and licensed mani- 
curists must be at least 18 years of age and have three 
months’ instruction under a licensed manager. 

All licenses under this act are for one year. The fees 
for licenses make the beauty parlor law self-sustaining and 
no appropriation is made from taxes. All beauty parlor 
licenses may be revoked and individual licenses under the 
act may be revoked by the State Board of Health, for con- 
viction of a felony; for being grossly incompetent; for 
imparting or being affected with a communicable disease; 
for fraudulent advertising; for unsanitary conditions; for 
practicing under an assumed name; for being habitually 
addicted to liquor or drugs; for being of immoral character. 

\ll those engaged in the beauty parlor business at the 
time of enactment are exempt from the necessity of becom- 
ing licensed provided they file a statement at once with the 
State Board of Health giving their occupation and other 
information. Cosmetic are under the new law is defined 
as massaging with the hands or mechanical apparatus of the 
scalp, face, neck, shoulders and hands; manicuring, bobbing, 
dying, cleansing, arranging, waving and marcelling of the 
hair and the use of electricity: for stimulating and for the 
removal of superfluous hair with the electric needle. 


NEW TOILET GOODS LAW IN FLORIDA 


llorida Senate Bill No. 312 passed both branches of the 
legislature and is now a law, having been approved by the 
Governor. The Act affects only persons or firms manufac- 
turing toilet goods in or for retail dealers in the state of 
Florida. The American Manufacturers of Toilet Articles 
supplies the text of the new law as follows: 

“Sec. 1. Any person, firm or corporation who shall sell 
or offer for sale at retail to the public any perfume, talcum 
powder or other toilet preparations manufactured or pre- 
pared by any person, firm or corporation other than that 
person, firm or corporation selling or offering the same for 
sale at retail to the public, which shall bear upon the label, 
package, container or bottle the name of the retail seller 
thereof without also displaying with equal prominence upon 
such label, package, container or bottle language clearly 
and plainly indicating by whom the same were prepared or 
manufactured, together also with the name of the person, 
firm or corporation preparing or manufacturing the same 
or the name of the factory or laboratory in which the same 
were manufactured or prepared, shall be guilty of mis- 
branding, and upon such conviction thereof shall be punished 
by a fine of not more than one hundred dollars or impris- 
onment for not more than sixty day, or by both such fine 
and imprisonment in the discretion of the court. 

“Sec. 2. That Sections 5648, 5649, 5650 and 5651 of the 
Revised General Statutes of Florida be and the same are 
hereby repealed. 

“Sec. 3. This Act shall take upon its becoming a law.” 
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EFFECT OF PERFUME ODORS 


Discussion Shows Misconceptions Arise as to Functioning of Nose; 


Dr. Brown Repels Insinuation that Perfumes Are Cause of Hay Fever 


That misconceptions regarding perfume odors often may 
exist in the minds of people in the industry is a well known 
fact, aside from recent developments, for the expert 
chemists all have their methods for beginning important 
tests with what may be called a clear and neutral olfactory 
sense of discrimination. 

Outside of persons more or less familiar with the per- 
fume industry it is to be expected that these misconceptions 
may run riot. Witness this incident where a prominent 


physician blames perfumes for hay fever : 
Perfume As a Hay Fever Cause 


(Atlantic City Special to New York 7 ines. ) 


Persons who engage in the “rapid whirl” of high 
social life and actors are more susceptible than any 
one. else to hay fever, according to Dr. William C. 
Spain of New York, who spoke before the twenty-first 
annual meeting of the American Laryngological, Rhino- 
logical and Otological Society, in the Ambassador 
Hotel here. 

‘Back of all hay fever cases is extreme neurosis,” 
said Dr. Spain, “and the condition is generally inherited. 
Among people of high social standing and among 
actors are found the most neurotics, and it is they who 
complain more of hay fever than the hard-working man 
or woman of usual pursuits. 

“Those who use perfumes to excess are also liable 
to hay fever, the perfumes affecting the delicate mem- 
branes of the nose.” 


Dr. Spain of course is entitled to voice his views, al- 
though his “discovery” really is only a theory and cannot 
be proved in practice, but he has opened up a topic for 
It might 
be interesting to note that one of our staff who has known 


discussion which will run along for some time. 


numerous hay fever addicts cannot recall a single one who 
used perfumery. 
Noted Scientist Tells About Sense of Smell 


The hayfever attack on perfumery by Dr. Spain was 
perhaps a benefit in disguise to the industry, for it inspired 
Dr. Arthur Selwyn Brown to contribute to the New York 
Herald Tribune an extremely 


factories, which was printed with illustrations on May 31. 


interesting article on 


After commenting on Dr. Spain’s assertion Dr. Brown 
says that the prevalence of the distressing hay fever com 
plaint calls attention to the generally little known sense of 
smell. Tle says in part: 

“The sense of smell is possessed by all animals and in 
sects. It is the most primitive and, for many animals and 
insects, the most valuable of all the sense. In man it is 
inferior to sight and hearing, but is capable of being highly 
The sense of smell 
in man is superior to that of taste. The taste bulbs in 


educated, as perfumery experts show. 


the tongue are capable of appreciating only four simple 


sensations, while the capacity of the olfactory organs is 
practically unlimited. The element of taste which we term 
favor is purely an olfactory sensation. 

“People suffering from colds or other ailments destroying 
the sensitiveness of the membranes of the nose, causing a 
temporary loss of the power of smell, cannot distinguish 
flavors. A person so affected could not distinguish between 
the taste of a cup of tea and a cup of coffee or milk. A 


plate of vanilla ice cream could not be differentiated from 
chocolate by taste. What is often thought to be the work 
of the palate is really the work of the nose, and it has been 
correctly said that a man of taste is really a man of smell! 


Suggests a Science of Odors 


“Odors play many great roles in our life histories, but 
the study of the olfactory senses has been so neglected that 
even our language does not possess a descriptive term- 
inology of odors. Kenneth, a Scotch writer, has suggested 
that a science of osmics, or of odors, be developed. There 
are three fields for such a science to work in, dealing 
with the stimuli, organs and sense of smell. It would 
investigate the nature of matter which emits smells, of 
the various organs that feel smells and of the reaction 
of the organisms to various smells. The term ‘osmyl’ is 
given to bodies that~emit smells. The organs of smell 
that receive and translate the messages sent by the osmyls 
are termed osphrenes. 

“Ethnological aspects of osmics are disclosed by the 
way the sense of smell enters into the life of different 
people in hunting, tracking, arts, crafts and religious rites. 
The use of osmics in daily life in exploring the mind in 
health and disease, in testing air, moisture, humidity, food 
and drugs, cooking, in clinical diagnosis, and in education 
olfaction plays a great part in securing public health. An 
irriating or unpleasant odor causes health authorities to 
make active investigations. 


Analyzing the Odor of Cities 


“The olfactory organ in man has not undergone any 
great evolutionary changes. It is still a simple mechanism. 
In the dog, in many wild animals, birds and insects it 
has undergone a great amount of evolution. The mam- 
mals that walk on four legs usually have a restricted 
vision, and in these we find a highly developed sense of 
smell. Porpoises, seals, walruses and whales that have 
reverted from a land to a sea life, and where smell is of 
little importance, have almost lost the power to smell. 

“The apes and man have learned to use their eyes for 
racial protection more than their noses, and the result is 
that they have improved their sense of vision and have 
allowed their noses to be less efficient than those of many 
of the four-legged beasts. 


Work of Olfactory Cells 


The sense of smell in man, and the higher animals is 
centered in the olfactory cells in the mucous membrane 
of the nose. Microscopically these cells are seen to con- 
sist of elongated bodies like tiny hairs or rods, bearing 
on their free ends, small prominences upon the surfaces 
of which are clusters of extremely fine protoplasmic 
olfactory hairs. These fine hairs are immersed in a thin 
layer of mucus fluid. Odors set the mucus in action in 
the form of waves and these give sensations to the re- 
eptive olfactory filaments or hairs. In man, _ these 
recurring stations occupy about a square inch in the upper 
region of the nose. In many wild animals this surface is 
much greater in area. The olfactory nerves are large 
and numerous in the dog and cat; but relatively less in 
the cat. In man, they are much less in number than in the 
dog and cat. In all animals it is found that the olfactory 
hairs project above the free surface of the epithelium and 
are in direct contact with the air. 

The rat, rabbit, sheep, bear and other animals have their 
nerve bundles arranged in a similar manner to those in man. 
But they may be distinguished by their areas and shapes. 
These animals are able to detect odors better than man. 
Yet man can distinguish the odor of vanillin when there is 
only 0.000000005 part of a gram in a cubic foot of air, 
and we can perceive the garlicky odor of mercaptan when 
only 0.0000000026 part of a gram is contained in three 
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cubic inches of air! This extreme delicacy of sense per- 
ception indicates that we are able to penetrate a long way 


into the immense realm of olfaction. As Fabre has sug 
gested and anatomists have long suspected, olfaction has 
two distinct domains, that of odoriferous particles dis- 


solved in the air and that of ethereal waves. 


Mysteries of Olfaction Worth Studying 


“The domain of olfaction is full of mysteries that are 
worthy of investigation. The manner in which moisture 
causes the odors of the essential oils in flowers and trees 
to escape into the air and fascinate the insect world; the 
in which a dog, a crow, a jackal or lion tracks its 
prey or finds a carcass; the manner in which wasps 
and ants recognize members of their communities; the 
way a dog, purely by odor, determines whether a strange 
dog it meets is liable to be a friend or enemy; the manner 
in which parasites find their hosts, or the that 
butterflies and other insects have strong preferences for 
particular flowers and perfumes afford wide fields for 
study. The lilac, rose and swamp lily do not create 
their splendid scents for nothing. They have great missions, 
and these need exploring. When'‘we know more about 
the domain of odors we shall learn about a grand world 
of vibrationary waves around us that few, suspect exists.” 


way 


bees, 


reasons 


GOLF FOR THE BUSINESS MAN, AS SEEN 
BY OUR OWN TRADE CHAMPION 


A. F. Kammer, vice-president and manager of the New 


York office of the Carr-Lowrey 
on June 6 at Short Hills retained his title of New Jersey 


Glass Co., of Baltimore, 


Playing in the final over the lower 


Mr. 


amateur golf champion. 
Baltusrol (his club) 
2 up and 1 to play over the 
Metropolitan amateur cham- 
pion, William M. Reekie, of 
Upper Montclair. 

Our readers are generally 


won by 


home course Kammer 


familiar with the prowess 
of Mr. Kammer in his fa- 
vorite sport, in which _ his 


son also is becoming expert, 
the two having carried off 
the high honors in the Gar- 


den City father and son 
tournament lest year. 

Mr. Kammer believes in 
golf thoroughly as_ being 





good not only for business 
men, but for their sons and \ 


he has contributed an inter 
esting chapter on the subject to the Colgate Clock which is 


AND SR. 


I. KAMMER, JR 


published simultaneously with the author's latest important 


victory. It follows and is well worth perusal by all of our 


readers, for Mr. Kammer’s comparisons suggest ideas even 
to those who may not be enamored of the game 

“There is a peculiar fitness to me in the fact that golf 
is becoming more and more the business man’s game. There 
are so many parallels between business and golf, so many 
mental and physical characteristics necessary to the success 
of both. 

“Golf and business are alike from the very start. The 
young man who enters an office and starts at the bottom, 
must first be taught business etiquette. Then as he becomes 
more experienced, each new difficulty met and overcome, 
adds to his strength and resourcefulness. So it is with 
golf. First, we learn the rules and principles of the game, 
then when we have gained the knowledge of how to hold 
a club, our difficulties begin, and never seem to end, whether 
we play well or poorly. Both in business and in golf we 
must go on, striving for better results, no matter how 
unprofitable and troublesome it may seem. 
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“Now, the first thing to strive for is a good start. The 
man who steps up to the first tee, and is unfortunate to get 
a bad start, by way of a slice, a pull, or a shot to the trap, 
is apt to be off for six or seven holes, and sometimes for 
the entire round. Just so, the man in opening a new 
account. If he makes a mistake, it sometimes takes him 
years to overcome it. 

“This brings us to the most important lesson that golf 
has for the business man. Keep on fighting! No matter 
how bad your start, no matter how great your difficulties, 
or how hopeless the outcome seems, never give up. You 
can never tell when some hard-won advantage, some unex. 
pected bit of luck, may turn the tide in your favor. Sheer 
grit and the courage to carry on against odds have won 
many a match for a less brilliant player. 

“Just as the business man cannot achieve success without 
the proper materials to work with, so should the golfer 
see to it that he has the right clubs, and that these are 
kept in good condition. Too heavy a club takes away the 
delicate touch, that is most essential for control, and spoils 
the timing of the shot. A bent shaft means an unnatural 
position of the head, which in many instances is the cause 
of bad direction. 

“There is another big factor in both business and golf 
that can lead to trouble, and that is too great a concentra- 
tion upon either. Any man who works constantly at his 
job and does not give himself time for a little recreation, 
becomes stale, as most of us know to our sorrow. This 
condition also comes to us in golf, and in my opinion can 
best be met by rest and relaxation, for you cannot force 
golf any more than you can force business. 

“There is one thing, however, that will most certainly 
lead to improvement in both. After the game of golf or 
the business day is over nothing helps more than a thought- 
ful review of the day’s events. We can see so clearly the 
cause of those extra strokes in the trap or in the rough. 
We can remember just where we tried too hard for distance 
at the sacrifice of direction. And we ought to be able 
to think out ways of avoiding the same errors in the 
future. When all is said and done, the whole gist of the 
matter is contained in two short words—shoot. straight. 
Shooting straight means that in business you reduce your 
troubles, in golf you reduce your score.” — 


Brides Jump June Toiletries Sales 40 Per Cent 


(From Drug Merchandising, Toronto, Ont.) 


A Montreal druggist last year decided to make a bid for 
the business attendant upon June weddings, and in a full 
page advertisement in the daily papers he placed an an- 
nouncement that brides would receive special attention in 
the toilet goods department, where they would find many 
useful and decorative supplies to take along on the honey- 
moon journey, or words to that effect. A sketch of a bride 
in flowing veil accompanied the announcement. In the store 
there was noticeable everywhere an air of festivity and 
freshness hovering over the toilet goods department. 

That the toilet requisite sales jumped 40 per cent. after 
the introduction of this plan, was the statement of the 
druggist who added that it is only natural that brides should 
be excellent patrons of the toilet goods department. 


Lazy Boy Counters on Pushing Motorist 


A traveling salesman, while motoring through Iowa, 


drove up to a gasoline station and found the tender a lazy 
country boy. 


“Hey, boy,” said the salesman, 
Get a move on you. 


“IT want some gasoline. 
You'll never get anywhere in. this 
world unless you push. Push is essential. When I was 
young, I pushed and that got me where I am.” 

“Well, boss,” said the boy, “I reckon as how vou'll have 
to push again, ‘cause we ain’t got a drop of gas in the 
place.”"—Western Druggist. : 


In the Middle Ages 


A noted scientist. has just informed the world that women 
painted in the middle ages. Women still paint in the 
middle ages, I'll tell the world—-The Houghton Line. 
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ACTIVITIES OF ASSOCIATIONS, SOCIETIES AND CLUBS 


A. M. T. A. Head Makes Appointments; Canada and America Join Hands 


Medicine Manufacturers Hold Convention; Chemical Show Progresses 


PRESIDENT WARREN NAMES COMMITTEE 


Northam Warren, president of the American Manufac 
turers of Toilet Articles, announces that Miss Emily Lawlor 
has been appointed Assistant to the Secretary-Treasurer of 
the A. M. T. A. In this capacity she will be of valuable 
aid to H. Henry Bertram, the elected 
treasurer, and at the same time the appointment will be a 


newly secretary- 


recognition of her efficient and capable work for several 
years in the headquarters at 305 Broadway, New York City 
President Warren also has appointed the following stand 
ing committee, in addition to the others given on page 120 
of our May issue: 
TRANSPORTATION COMMITTEE 


Walter Mueller, Chairman (Morana Incorporated, New 
York). 

J. Clifton Buck (Smith, Kline & French Co., Philadelphia). 

F, N. Langlois (United Drug Co., Boston). 

J. E. Woodman (Mennen Co., Newark, N. J.). 


Annual Meeting American Fair Trade League 


Representatives of more than eight hundred leading manu- 
facturers and retail distributors who. attended the annual 
meeting of the American Fair Trade League in New York, 
June 3, agreed that the time is ripe for a concerted effort 
to obtain federal legislation permitting the standardization of 
resale prices and the protection of producers, distributors and 
consumers alike from the bad effects of indiscriminate price 
cutting on trademarked merchandise. Edmond A. Whittier, 
secretary-treasurer of the league, in his annual report, said 
that the advocates of this reform are uniting in support of a 
single measure to be introduced when Congress reconvenes 
in December. 

The officers for the ensuing year, re-elected, are: Presi 
dent, Charles H. Ingersoll, of Montclair; vice-president, Dr. 
Lee Galloway; secretary-treasurer, Edmond A. Whittier 
F. B. Caswell, Vice-President of the Champion Spark Plug 
Co., and John Shepard, Jr., president of the Shepard-Norwell 
Co. of Boston, were added to the Executive Committee. 


Manufacturing Chemists Elect Officers 


The Manufacturing Chemists’ Association at the annual 
meeting at the Whitehall Club, 17 Battery Place, New York, 
June 3, elected the following officers: 

President, Elon H. Hooker, of Hooker 
Co.; vice presidents, Warner D. Huntington, Davison 
Chemical Co.; H. A. Galt, Columbia Chemical Division, 
Pittsburgh Plate Glass Co.; Secretary, John I. Tierney, 540 
Woodward Bldg., Washington, D. C.; Treasurer, S. W. 
Wilder, Merrimac Chemical Co.; Executive committee, 
Henry Howard, Grasselli Chemical Co.; Adolph G. Rosen- 
garten, Powers-Weightman-Rosengarten; Dr. Chas L. 
Reese, E. I. duPont de Nemours & Co.; Wm. H. Bower. 
Henry Bower Chemical Mfg. Co.; C. W. Millard, General 
Chemical Co.; H. F. Atherton, National Aniline & Chemical 
Co.; Wm. F. Barrett, Carbide & Carbon Chemical Corp. 


Chemists’ Club Offers Scholarships 


Two scholarships worth a total of $900 will be awarded 
this year by the New York Chemists’ Club to students in 
industrial chemistry and chemical engineering. One is the 
Bloede scholarship, income of $500, founded by Dr. Victor 
G. Bloede, and the other the Hoffmann scholarship, income 
of $400, endowed by William H. Hoffmann, Newark. Com- 
petition is open to applicants in every State, and the winners 
may pursue their studies at any institution in this country 
which may be approved by the club’s scholarship committee. 
Application should be made to the chairman of the com- 
mittee, Dr. F. G. Zinsser, Hastings-on-the-Hudson, N. Y. 


Electrochemical 


PROPRIETARY FIRMS IN JOINT ASSEMBLY 
(Special Correspondence of This Journal) 


MontTREAL, Que., June 15 
New York, 


ciation of the United States, against the continuance of the 


\ strong protest by Frank A. 


Blair, of president of the Proprietary Asso- 


state tax on alcohol now that this tax has lost its original 
justification, was perhaps the most outstanding feature of 
the 43rd annual convention of that body, which was held 
on May 26 and 27 at the Windsor Hotel, in joint session 
with the Proprietary Articles Trade Association of Canada. 

For the first time in history, the American and Canadian 
associations held their annual convention together, and the 
visitors from the States were cordially welcomed by Hon. 
Henry Miles, honorary president, and L. G. Ryan, president 
of the Canadian association. 

Dealing with the question of the tax on alcohol, Mr. Blair, 
in his presidential address, said: 

“One matter of legislation which will receive consideration 
in the next session of Congress is the reduction of taxation, 
and in connection with this reduction, our association should 
join with other manufacturers in the drug trade, as well 
as manufacturers in other industries who use alcohol as an 
ingredient, in the endeavor to secure the elimination of the 
existing tax on this indispensable ingredient. 

“The existing tax on alcohol was imposed when alcoholic 
beverages were legitimately sold for beverage purposes. 
The tax was imposed on that basis. Alcohol, for which 
we are today paying approximately $4.75 a gallon is 
taxed to the extent of $4.20 a gallon. There is no more 
justification under the present prohibition law for the im- 
position of a tax on this. necessary ingredient in the manu- 
facture of thousands of products of the United States 
than there would be for a special tax on the shipping con- 
tainer, the label or the freight bill, and the provision is 
so unreasonable, so out of order, that this should be one 
of the first of the special taxes of which elimination should 
be made.” 

Sir William Glyn-Jones, founder of the Proprietary 
\rticles Trade Association of England, was present and 
spoke at length on the urgency of the drug trade generally 
getting together with a view to putting an end to the evil 
of price cutting in the sale of proprietary articles, toilet 
goods, etc. 

The American Association elected officers for the com- 
ing year as follows: President, F. A. Blair; secretary- 
treasurer, C. P. Tyrrell, Syracuse, N. Y.; executive com- 
mittee, Z. C. Patten, Jr., Chattanooga, Tenn.; A. H. 
Beardsley, Elkhardt, Ind.; J. F. Hindes, Baltimore, Mary- 
land. 

Much of the 
and the 
officers. 

On May 26 at the annual banquet, speeches were made 
regarding reciprocity between the two countries. Mayor 
Duquette, Dr. Amyot, Deputy Minister of Health, F. A. 
Blair, H. B. Thompson, Sir W. Glyn-Jones, C. W. Tingling 


busi- 
and 


taken up with routine 
Irom committees 


sessions was 


ness hearing of reports 


and J. A. Vadboncoeur were speakers. 
After the joint convention the Canadian Proprietary 
Articles Trade Association elected these officers for the 


coming year: 

Honorary presidents, Hon. Henry Miles, Leeming Miles 
Co., Ltd., Montreal; W. J. Fraser, Northrop & Lyman, 
Ltd., Toronto; president, L. G. Ryan, Wingate Chemical 
Company ; first vice-president, T. E. Milburn, Milburn Co., 
Ltd., Toronto; secretary-treasurer, John Donaghy, Leem- 
ing Miles Co., Ltd. Board of Control, H. Lawrence Davis, 
Davis & Lawrence Co., Montreal (chairman); J. W. Mc- 
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Kee, St. Lawrence Medicine Co., Ltd., Toronto; Henri 
Lanctot, Rougier Freres, Inc., Montreal; E. A. Mackenzie, 
G. T. Fulford Co., Brockville; F. J. Andrews, Emerson 
Drug Co., Toronto; F. King Blair, Centaur Co., Montreal. 

The day following the convention, a gathering of the 
trade was held at which wholesalers, manufacturers and 
retailers were present, and at which it was decided to 
endeavor to form an asscciation comprising all branches 
of the trade. 

\ committee was appointed consisting of C. W. Tingling, 
of the National Drug Company, L. G. Ryan, and a repre- 
sentative of the retail trade, to carry out organization 
work and draw up the draft of a constitution and by-laws. 


ENTRIES FOR CHEMICAL SHOW’S COURT 

Between seventy-five and eighty applications for the Court 
of Chemical Achievement to be held in conjunction with the 
Tenth 


Chemical Industries at the Grand 


Central Palace, New York, during the week September 28 


Exposition of 


to October 3, have been received and most of them have 
been submitted to the Approval Committee of the American 
Chemical Society. Preliminary consideration of some of 
the applications, which are for new chemical products, in- 
struments, equipment, and new processes developed in the 
United States during the last few years, indicate that the 
inajority will be acceptable. 

In connection with the present industrial boom in the 
South, the Southern Section of the Chemical Exposition 
bids fair to be one of the largest groups this year. More 
than twenty-five American universities have filed entries 
of chemistry students for the course for students in com- 
mercial practice of chemical engineering to be held for 
the second time at the Chemical Exposition this year, 
under the direction of Prof. W. T. Read of Yale University. 


Plans for the Leipzig Sample Fair 


Plans for the establishment of a 
sales and purchasing center for American exporters and 
importers at the semi-annual Leipzig Sample Fair are 
being laid by the American Leipzig Fair Association, with 
headquarters in the Woolworth Building in New York. 
Several Americans were among the more than 600 non- 
German manufacturers and jobbers who participated in 
the last fair, according to an announcement of the project, 
but many of them are said to have lost all claim to special 
attention by operating through German agents and by 
scattering their booths around the grounds. 


permanent American 


National Wholesale Grocers’ Association 


The National Wholesale Grocers’ Association at its annual 
convention this month in West Baden, Ind., voted to merge 
with the American Wholesale Grocers’ Association. The 
National elected these officers: President, John W. Morey, of 
Denver ; vice-presidents, Austin L. Baker, of Boston; Roy L. 
Davidson, of Indianapolis; Carl H. Schlapp, of St. Louis; 
Perry T. Cumberson, of San Francisco, and Paul H. Earle, 
of Birmingham, Ala. Executive committee, Samuel B. Steele, 
of Chicago; E. M. Schenecker, of Fort Worth: FE. Frank 
Brewster, of Rochester; M. A. Christopher, of Kansas 
City; Milton W. Griggs, of St. Paul; Guy W. Rouse, of 
Grand Rapids; C. C. Virgil, of Chicago; Amos Ayers, 
of Sioux Falls, and T. F. Branham, of Eau Claire, Wis. 
The board of direct rs, composed of about 150 members, 
was elected with several minor changes in personnel. 


Noted Speakers at Trade Board Luncheon 


Members of the Drug and Chemical Section of the New 
York Board of Trade and Transportation filled several tables 
at the first uptown luncheon of the board, June 10, at the 
Hotel Commodore. W. J. L. Banham, president of the 
board, presided. The speakers were Sir Henry Worth 
Thornton, chairman of the Canadian National Railways, and 
U. S. Senator George H. Moses. 


(For Chicago Allied Club’s activities see 
Canadian Perfumers’ 
Oil Chemtsts’ 


Page 227; for 
Association see Page 231 and for the 


242.) 


convention refer to Page 
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UNITED MEDICINE MANUFACTURERS 
The fourth United Medicine 
Manufacturers of America, held at the Statler Hotel, Cleve- 
land, June 7-9 was very successful. 


annual convention of the 


Attendance by repre- 
sentative manufacturers from all parts of the United States 


was not only greater than at previous meetings but the 


enthusiasm of those present show that the Association’s 
progress is very satisfactory. 

I. R. Blackburn, president of the association, delivered a 
very able address, strongly urging the removal of the tax 
from alcohol used in the manutacture of medicine, and 
advocating decided support of price maintenance legislation. 

There were instructive addresses by Fred C. Arner, of 
the Arner Co., Buffalo, N. Y., on “Private Formula Manu- 
facturing’; Charles C. Green of the Charles C. Green Adv. 
Agency of New York on “Advertising”; W. H. Squires, of 
the Hinde & Dauch Paper Co., Sandusky, on “Corrugated 
Fibre Shipping Cases”; H. C. Fuller, chemist, Washington, 
D. C. on “Therapeutic Claims For and Labelling of Pack- 
aged Medicines.” 

Owens Bottle Company, Toledo, entertained the members 
with moving pictures and the Illinois Glass Company, 
showed moving pictures of their plant and the procedure of 
making bottles by machinery. 

The members were the guests of Samuel Carpenter of 
the Hall-Van Gorder Co. at the Dover Golf Club, and en- 
joyed a delightful dinner followed by a pleasant evening of 
music. The banquet also was a complete success. Repre- 
sentatives of the Strong Cobb Co., were always on hand at 
the close of each session to look after the pleasure of the 
members. 

Philadelphia was chosen for the next annual meeting to 
be held during 1926. The officers for the coming year are 
as follows: 

President, I. R. Blackburn, Blackburn Products Co., 
Dayton, Ohio; eastern vice-president, N. S. Wile, Dill Co., 
Norristown, Pa.; western vice-president, Edward G. Binz, 
Los Angeles; southern vice-president, W. H. Willson, Blud 
Life Co., Atlanta; treasurer, George W. Reese, Reese 
Chemical Co., Cleveland; secretary, James F. Pickett, Bliss 
Native Herbs, Washington, D. C.; general counsel, Clinton 
Robb, Washington, D. C. 

The following were appointed by the president to serve 
with these mentioned above as the Board of Governors: 
Frank E, Miner, Pinus Medicine Co., Monticello, Ill.; W. 
R. Baker, Sterizol Co., Ossining, N. Y.; H. E. Woodward, 
International Druggists & Chemists Lab., Binghamton, 
N. Y.; Bernard Groblewski, Albert G. Groblewski Co., Ply- 
mouth, Pa.; A. S. Reese, Combination Remedy Co., Pitts- 
burgh; K. E. Hafer, United Medicine Co., Philadelphia; 
Wallace J. Smith, Read Drug & Chemical Co., Baltimore. 


American Brush Manufacturers Meet 


The eighth annual meeting of the American Brush Manu- 
facturers’ Association was held recently at the Am- 
bassador Hotel, Atlantic City, with a goodly attendance. 
Matters of trade interest were discussed and the banquet 
proved to be a most enjoyable feature. 

The following officers were elected: President, William 
Cordes, Prophylactic Brush Co., Florence, Mass.;_ vice- 
president, Ernest B. Wright, Hanlon & Goodman Co., New 
York, N. Y.; treasurer, Franklin G. Smith, Osborn Manu- 
facturing Co., Cleveland; advisory secretary, T. James 
Fernley, Philadelphia; secretary, George A. Fernley, Phila- 
delphia. 


Dr. Whelpley Receives Remington Medal 


Dr. Henry M. Whelpley, Dean of the St. Louis College of 


Pharmacy, editor of the Meyer Druggist, and long treasurer 
of the American Pharmaceutical Association, received the 
Remington Honor Medal at a dinner given in his honor 
at the Pennsylvania Hotel, New York City, on May 29. 
The award is made annually by the surviving ex-presidents 
of the A. Ph. A., the funds for the medal having been raised 
by the New York City Branch. The first medal was con- 
ferred on Dr. J. H. Beal. Other recipients are Prof. John 
Uri Lloyd, Dr. H. V. Arny, Dr. H. H. Rusby, and Dr. Geo. 
M. Berringer. 
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OFFICIAL REPORT OF FLAVORING EXTRACT 
MANUFACTURERS’ ASSOCIATION 


last Fred S. Rogers, the 


Hickey, general counsel and executive secretary ; 


Since our report, president ; 
Thomas J. 
Richard H. Bond, vice-president and chairman of the legis- 
lative committee, as well as other officers and committeemen, 
with the affairs of the Flavoring Extract 
Bulletins 


members 


have been busy 


Association. and circulars have 
the the 


membership in the association has been demonstrated. Firms 


Manufacturers’ 


been sent out to and again value of 


in the industry not now members (and _ they few ) 


attend the 
24-26 and 

affiliate 
for the convention have been completed by 
Gunning, 


are 
sixteenth annual convention in 
afford 


under 


should try to 


Chicago June will them an excellem 


opportunity to auspicious conditions. 
Preparations 


D. T. 


associates on the arrangements committee and an 


third vice-president and chairman and his 
interest- 
ing program has been prepared, the chief features of which 
are as follows: 

Tuesday, June 23 
National Executive Committee 
3each Hotel (in West Room.) 


Wednesday, June 24 


930 A. M.—Opening of the Sixteenth Annual Convention 
by Fred S. Rogers, President. 
Roll Call 


Minutes of previous Annual Convention. 

Appointment of Resolution Committee. 

\ppointment of Auditing Committee. 

Appointment of Nominating Committee. 

Report of Convention Committee. 

10.30 A. M.—Address—“Welcome to Chicago” by 
William E. Dever, Mayor of Chicago. 

Response, R. H. Bond, vice-president. 

Reports of Officers: 

President ‘red S. 

Secretary R. E. Heekin 

Executive Secretary .Thomas J. Hickey 

lreasurer Frank L. Beggs 

12:30 P. M.—Luncheon. 

2.00 P. M.—Address: “Labeling of Flavoring Extracts,” 


Dr. J. W. Sale, of the Bureau of Chemistry, Washington. 
Discussion 


\ddress—“ National 


J. Buckley. 


800 P. M-- 


Edgewater 


Meeting, 


Hon. 


Rogers 


Advertising and its Benefits,” 


Adjournment 


7.00 P. M. dance, informal, at Rainbo Gardens. 


Thursday, June 25 
M.—Business Meeting. 
Reports of Committees. 
Addresses : 


1000 A. M- 
Peterson. 


Dinner 


9.30 A. 
Annual 
Extracts,” 


“Uses of Flavoring Mrs. A. J. 


Homer 


10.30 A. M.—“Flavoring Extracts,” Dr. A. E. 
of Agriculture, Chicago. 

11.00 A. M.—‘Detection of 
C. B. Gnadinger, 
King. 

11.30 A. M. 
Janker. 

30 P. M.—Auto Bus Tour, for Members, Ladies and 
Guests, over beautiful Boulevard System of Chicago. 

30 P. M.—Banquet, Entertainment and Dance, (Informal), 
Edgewater Beach Hotel Ballroom. 


Friday, June 26 


Executive 


Paul, Dept 


Tahiti in Vanilla 
Chemist, McLaughlin, 


Extract,” 
Gormely & 
“The Business Outlook,” 


Bowman C. Lingle, 


9.30 A. M. 
Unfinished Business 
New Business. 

Question Box. 
Reports—Resolutions Committee, 
Nominating Committee. 

Election of Officers. 


Session for Active Members Only. 


Auditing Committee, 


Adjournment 


2.30 P. M.—Handicap 
Hill Country Club. 


Golf Tournament at the Bunker 


For the entertainment of the ladies, in addition to the 
dinner dance and banquet, automobile rides, luncheons and 
theater parties have been planned. More about this will 
be found in our Chicago Correspondence on page 227. 

The committees in charge are composed as follows: 

Arrangements: F. W. Allen, B. C. Gardner, A. L. 
Opper, Roy Downs, Thos. J. Hickey, Frank Z. Woods, 
W. L. Filmer, Clarence Morgan. 

Reception: H. Bartold, C. F. 

. C. Baugh, R. J. Massey, W. H. 

", J. Mitchell, S. J. Sherer, C. F. Bowey, W. G. 

C. Shope, J. B. Buslee, J. R. Morton, W. J. 
. D. Craig, G. H. Redmond, W. H. Theis, F. J. 
R. I Rooney, E. W. Vickery, N. D. Goldberg, L. Roem- 
held, G. S. Wegener, H. E. Harrison, Wm. Schmidt, 
\. F. Wussow, G. E. Hurd, W. F. Seidel, B. F. Zimmer, 
©. A. Klein, Paul Semrad, M. B. Zimmer. 

Ladies’ Reception Committee: Mrs. Paul A. Semrad, 
chairman; Mrs. F. W. Allen, Mrs. O. A. Klein, Mrs. Jos. 
Shapiro, Mrs. H. C. Baugh, Mrs. C. F. Kremer, Mrs. W. 
H. Shellman, Mrs. F. E. Beecher, Mrs. R. J. Massey, 
Mrs. S. J. Sherer, Mrs. C. F. Bowey, Mrs. W. J. Mitchell, 
Mrs. M. C. Shope, Mrs. J. B. Buslee, Mrs. C. Morgan, 
Mrs. W. J. Stange, Mrs. C. D. Craig, Mrs. J. R. Morton, 
Mrs. W. H. Theis, Mrs. Roy Downs, Mrs. A. L. Opper, 
Mrs. E. W. Vickery, Mrs. F. J. Dunn, Mrs. G. H. Red- 
mond, Mrs. G. S. Wegener, Mrs. W. L. Filmer, Mrs. R. J. 
Rooney, Mrs. F. Z. Woods, Mrs. B. C. Gardner, Mrs. L. 
Roemheld, Mrs. A. F. Wussow, Mrs. H. E. Harrison, Mrs. 
Wm. Schmidt, Mrs. B. F. Zimmer, Mrs. G. E. Hurd. Mrs. 
W. F. Seidel. 


Recent Bulletins Issued to Members 


In addition to circulars relating to the coming conven- 
tion Executive Secretary Hickey has sent out three bulletins. 
No. 191 gives a copy of Wisconsin’s new cherry law. so- 
called, which is Chapter 122 and adds a new para- 
graph to the present Wisconsin statute relating to standards 


Kremer, Jos. 
Shellman, F. E. 


Shapiro, 
Beecher, 
Moc ore, 
Stange, 

Dunn, 
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for fruits and their products limiting sulphur dioxide to 
thirty-five thousandths one one per cent by weight. 
No. 192 announces that North Dakota has withdrawn all 
objection to the use of certified coal tar products in food. 
No. 193 calls attention to a warning issued by the 
Bureau of Chemistry that all foods and beverages contain- 
ing sulphur dioxide must be so labeled. 


SODA WATER FLAVORS MANUFACTURERS 


Charles O’Connor, of Philadelphia, president, and Thomas 
secretary and attorney, together with 
National: 


Flavors, 


J. Hickey, of Chicago, 
committee of the Association of 


Water 


their activities in behalf of the association and its members. 


the legislative 
Manufacturers of Soda have maintained 
Secretary Hickey has collected information on various sub 
jects, and has forwarded the same to the members, includ 
ing bulletins on proposed legislation together with comments 
on the probable effects of the measures 


VANILLA BEAN IMPORT VALUES DOUBLING 


The Department of Commerce’s report of importations of 


vanilla beans for April and for the ten months up to May 
just been issued, indicates close to a doubling 


latter 


1, which has 


of value in the period, despite a_ relatively small 


increase in the quantity received, although the April ratio 
is much less. These comparative figures for 1924 and 1925 
tell the situation graphically : 

Value 
$507,893 
829,886 
2,419,390 
4,858,355 


Pounds 
99,941 
113,866 
641,598 
693,454 


April, 1924 
April, 1925 
Ten months, 


Ten months, ended April 30, 1925 


THE CASE OF VANILLIN vs. VANILLA 


W. G. 
interesting and exhaustive paper on the subject: “Does the 
Science of Synthetic Chemistry Produce an Artificial Prod 
uct Which Mr. 


Ungerer presenting the 


Ungerer has contributed to Candy Factory an 


Compares Favorably with the Bean?” 
into the 
both 

“To sum up the matter, the claim for vanillin is that it 
will produce the same results which can be obtained through 
vanilla extract at one-fiftieth or less of the cost, that it is 
easier to use, it is more readily soluble and has the important 
advantage of absolute uniformity. The case for the vanilla 
bean is that it contains certain constituents other than 
vanillin which are said to impart to it a flavoring value 
which is superior to that of vanillin. 

“The user who must choose between the two products 
must decide whether the claim that vanilla gives superior 
results, not in the alcoholic solution but in the actual fin- 
ished product, is justified by the facts and whether this 
slight advantage, as it exists, is sufficient to compensate 
for the fifty times greater cost and the difficulties involved 
in its use.” 


matter thoroughly, 


goes 


arguments on sides and reaching these deductions: 


Martinique Offers Bonus to Vanilla Growers 


To encourage the cultivation of a number of useful prod 
ucts as subsidiary to the prevailing predilection for planting 
sugar cane, the Governor of Martinique has introduced a 
system of bonuses to be awarded to planters of coffee, cocoa, 
cotton, tobacco, vanilla, etc. In the case of vanilla the 
amount is fixed at 0.30 franc for each plant, payable at the 
first crop. The bonus will not be granted if the plantation 
is not large enough to claim the minimum of 2,000 francs. 


Information in Other Departments 


Readers of the FLravorinc Extract SrcrTion are advised 
that items of interest to them may be found in our Trade 
Notes pages, as well as in Patents-and Trade-Marks, and 
other departments of THE AMERICAN PERFUMER 


PERFUMER & 
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PURE FOOD AND DRUG NOTES 


In this department will be found matters of interest con- 
tained in FEDERAL AND STATE official reports, etc., relating to 
perfumes, toilet preparations, flavoring extracts, soaps, etc. It 
1s advisable also to look at our WASHINGTON CORRESPONDENCE, 
Soap Section and other departments for further information. 


Given Under Pure Food and 
Drugs Act by the Secretary of Agriculture 


Notices of Judgment 


Among the Notices of Judgment given under the Federal 
\ct, Nos. 13,101 to 13,150, inclusive, sent 
out recently by the Bureau of Chemistry, Washington, 
D. C., the following are of interest to our readers: 

13,131. Adulteration and misbranding of vanilla extract; 
1,428 bottles; default decree entered, ordering product des- 
stroyed. Labeled “pure vanilla extract,” “guaranteed pure 
and of uniform quality” and “guaranteed to comply with 
all state and federal food laws.” It was found to be an 
imitation vanilla extract colored to conceal its inferiority. 

Olive oil: Misbranding of three consignments; pleas of 
nolo contendere; fines $50. Labels indicated “net contents 
1 quart” and “net contents 1 gallon.’ The average was 
between 0.942 and 0.964. 


Food and Drugs Act Data 


The Bureau of Chemistry, Department of Agriculture, 
has issued Circular 17-E, giving a resume of rulings and 
regulations entitled “Information on Drugs.” This covers 
the following twenty-two points: (1) Scope of the food 
and drugs act, (2) definition of “Drug,” (3) permit or 
license, (4) ingredients required to be declared, (5) de- 
claration of specially denatured alcohol, (6) labeling, (7) 
names of diseases, (8) testimonials, (9) collateral adver- 
tising, (10) approval of labeling, (11) important quotations 
from opinion of United States Supreme Court, (12) 
guaranty and serial number, (13) requests for information 
regarding specific preparations, (14) requests for analysis, 
(15) statement of weight, measure, or count, (16) toilet 
preparations, (17) narcotic act and prohibition act, (18) 
postal laws, (19) patents and trademarks, (20) copyright, 
(21) patents, trademarks, and copyrights convey no exemp- 
tion, (22) State laws. 


Food and Drugs 


Specialty Men to Co-operate With Washington 


\ committee composed of F. D. Bristley, president of the 
American Grocery Specialty Manufacturers’ Association, 
F. E. Barbour and Charles Wesley Dunn, the association » 
general counsel will represent the organization and _ the 
package food trade of the country in its contract with the 
United States Bureau of Chemistry. The object will be 
to confer with Dr. C. A. Browne, head of the bureau from 
time to time on questions arising in the food trade. The 
committee will collaborate with the department of Agricul- 
ture in the consideration of the board questions arising 
under the Federal Food and Drug act. 


New York Orders Labels on Synthetic Soft Drinks 


Synthetic soft drinks have been placed under a ban by 
the New York State Department of Foods and Markets, 
Commissioner Pyrke announces, except when the bottles 
indicate plainly what they contain. Inspectors are taking 
for analysis samples in various parts of the State to deter- 
mine the constituents of the multicolored beverages. Com- 
missioner Pyrke said that while these synthetic products 
may not be injurious in all cases, nevertheless they con- 
stitute a fraud on the public unless an attached label tells 
the constituents thereof. 

According to the Commissioner, methyl anthranilate is 
a very deceptive substitute for grape flavoring. Methyl 
salicylate is used in a similar manner in the manufacture 
of a beverage resembling birch beer. It is also used for 
wintergreen flavoring. 

Department inspectors, have taken samples of “orange- 
ade” which is not manufactured from the juice of the 
orange. Analysis has shown that the flavor is obtained 
from an oil extracted from orange peel. It is not injurious, 
however. 
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the Mennen 


Mennen, returned on 


William G. Mennen, president . of 
Newark, N. Mrs. 
the Paris June 3 from a six weeks’ trip to England, France 


Scotland. 


J., accompanied by 


While it was primarily a business trip on 
afforded 


and 
the 
for pleasure. 


part of Mr. Mennen, ample opportunity was 


Mr. and Mrs. O. A. Brown have announced the marriage 
of their daughter, Miss Margaret Brown, to Eugene Elphin- 
stone Maneck on May 30 in New York. 


ing illustration was taken just before the bridal pair sailed 


The accompany 


Mrs. MARGARE' 
HoOwLanpD, 


Lert to Ricut: O. A. 
Brown 


Brown, Mrs. 0. A. Brown, 
Mrs, 


HowLaNnpb 


MANECK, EvuGENE MANECK, FLoyp 


FLoyp 
for Europe on the Ohio on June 3. They will be at home 
after September 1 at 108 17th 

The bride’s father is head of the well-known 
oil house of O. A. Brown Co., Inc., New York. Mr. Maneck 


is of the firm of Maneck & Prather, importers of precious 


East street. 


essential 


stones and jewelry. 

Cards have been issued by Mr. and Mrs. Nathan Glantz 
the betrothal of Miss 
Glantz to Sidney B. 


announcing her daughter, Frances 
Kaiden, June, 1925. 

Mr. Kaiden is the president of the Pallas Manufacturing 
Co., and vice-president and treasurer of the Solar Labora- 


tories, Inc., of New York City. 


S. Hagerthey, in charge of the New York office for 
I. C. Wheaton Co., Millville, N. J., from 
Atlantic City where he attended a convention of Building 


has_ returned 
and Loan Association Directors of the State of New Jersey. 
Mr. Hagerthey is a director of the Warinanco Building 
and Roselle, N. J., 


and is active in the membership committee. 


Loan Association of where he lives, 
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barbers’ supplies house of 


The toilet 


Kugene Berninghaus, 1904 Western avenue, Cincinnati, has 


preparations and 


been reorganized, the controlling interest in the corporation, 
which is capitalized at $250,000, having been bought by the 
founder’s daughter, Mrs. Alma Berninghaus Schmidt. Mrs. 
Schmidt has and general manager. 
Her brother-in-law, C. W. Schmidt, is president, S. A. Mc- 


adden is vice-president and Lloyd Weiderstein is secretary. 


been elected treasurer 


Eugene Berninghaus established the business in 1872 and 
carried forward a progressive program of improvement in 
the toilet 
arations other 


making of 
and 
supplies and appliances, his 


prep- 
barbers’ 
hydraulic barber adjustable 
one of his 
When 
years 
Mrs 
Schmidt, who was executrix 
of the will, took active con 
trol and continued in marked 
the 
vitality 


chair being 
innovations. 


three 


notable 
he died some 


his daughter, 


aZzo 


measure to improve 


plant, renewing its 


in equipment and carrying 


along her father’s ideals 
of her own 
The 
settled 


has been made effective. 


with the benefit 
added 


now 


Mes. Atma B. ScuMip1 


genius. estate 


has been and the reorganization noted above 


Mrs. Schmidt's achievement in taking up her father’s life 


work, successfully managing not only a vast business, but 


settling a large and complicated estate, with what Cincin- 
nati lawyers call “signal and unexampled success,” may well 
put her in the front rank of the women who have accomp- 


lished real things in the toilet articles field. 


N. M. Stanley, inventor of the Stanley metal-seal process 
Manufacturing Co., of Dayton, 
the effects of a 


and founder of the Stanley 
Ohio, has been recovering slowly from 
sprained ankle, sustained some two months ago. Serious 


complications followed and Mr. Stanley was under medical 


treatment for quite some time before he was well on the 


road to complete recovery. 

A note from ‘George F. Stanley, president and active head 
of the Stanley Manufacturing Co., gives us the reassuring 
news that his father had gone through his serious siege of 
illness with complete recovery in early sight. 

Frank J. M. Miles, vice-president of Cheramy, Inc., New 
York, who is now in Europe, has returned to Paris after 
touring in Spain, including a visit to Madrid. 
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Mr. and 
June 2, 
Mr. 
house that bears his name, and on part of the trip he will 
Hoendorf of the San 
Francisco office, who sailed on the same steamer. 

Mr. 


connected with the firm for more than thirty-one years. 


Mrs. George Lueders, sailed on the Resolute, 


for a two and a half months’ visit to the Continent. 
Lueders is head of the essential oil 


very well-known 


be accompanied by Felix firm's 


Hoendorf is dean of the selling staff having been 

George Lueders & Co. have just announced that after 
June 30 they will discontinue the sale of the products of 
Fabrique de la Sabrane, Grasse, whose materials they have 
We are 


advised that all orders extending beyond that date will be 


handled in the United States for the past few years. 


executed according to the terms of sale. 


Victor Vivaudou, president of Vivi, Inc., New York, has 
been noted for horse racing, having had some extremely 
speedy nags in his stables, but nobody ever suspected him 
of speeding with an automobile until recently when a motor- 
cycle cop in Flushing, Long Island, accused him of travel- 
Mr. Vivaudou protested that he was 
only rolling 20 miles, but Magistrate Doyle fined him $50. 


ling 36 miles an hour. 


The stretch on which Mr. Vivaudou was accused of violat- 
New York City 


Lane, 


ordinances was from Bayside to 
itself 
the cop's charge, for neither friend nor foe will ever be- 
lieve that Mr. Vivaudou would voluntarily 


ing the 


Cemetery which of ought to have disproved 
speed towards 


oblivion. 


Be ae 
Toledo, Ohio, has retired 
active Mr. Libbey 
bottle blower the late Michael J. 
few years invented the botle machine which almost entirely 


Bottle Co., ot 
from 


Libbey, founder of the Owens 


from the presidency and 
business. in 1888 employed as a glass 


Owens, who in the next 


revolutionized the industry. 
The new officers are: William H. Boshart, president an 
general manager; William S. Walbridge, chairman of the 


William Ford, 


president and chairman of the finance committee; John D. 


board; Charles Boldt, vice president; vice 
Biggers, vice president and general sales manager; F. L. 
H. Baker, treasurer and J. P. Me- 
Charles 
H. Sabin, chairman of the board of directors of the Guaranty 
Trust Co. of New York has added to the 
The company’s annual report showed profits of $3,710,543, 


Geddes, secretary; H. 


Nerney, assistant secretary and assistant treasurer. 


been be ard 


a substantial increase. 


Mr. Mrs. William 
for the marriage of their daughter, Miss Minnie Mueller, 
to John Harmon Rindell, at 5:30 on June 24 at 4925 Lake 
Park avenue, Chicago. 

Mr. 


secretary 


and Mueller, Jr., have issued cards 


Charles A. Rindell and is the 


Rindell, Inc., which is the Chicago 


Rindell is the son of 
of Charles A. 
representative of several important manufacturing firms in 
our industries, 

manufacturers of 


New York 


and powder compacts, have completed enlargements of their 


Savour Inc., City, rouge 


plant in Broome street made necessary by increased busi- 


ness. The expansion included the installation of new and 
modern machinery and a rearrangement of the units in the 
Fertik 


secretary 


manufacturing Benjamin 
of the 


treasurer 


department is president 


company and Milton Shaymow is and 
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The latest step in the growth of the Eastern branch of 
the Melba Mfg. Co., Chicago, Ill., was signalized recently 
when the company moved its New York offices and display 
room from the eighth to the third floor of ‘the building at 
509 Fifth avenue, New York City, where it occupies the 
entire space. 

The offices are so arranged that as the visitor steps from 
the elevator he finds himself in an attractive reception room 
A frieze made up of ad 
vertisements and reproductions of packages put out by the 


finished in lavender and gold. 
company is carried out with considerable skill and serves 
to emphasize the attractive pictures in color of Melba girls 
which are on the walls. Adjoining the reception room are 
and stock 


window trimming department and the shipping 


the billing, accounting filing departments, the 
rooms, the 
department, as well as the display room. 

The latter is appointed with much good taste; the colors 
of the company, lavender and gold, being carried out both 


XIV period 


particularly gilded cases, in which are displayed the entire 


in wall decorations and in Louis furniture, 


Melba line of perfumes and toilet preparations. The ar- 
rangement of the cases is such that the visitor is able to 
envisage any particular group of preparations in the entire 
line at a glance. 

New plate glass cases will be installed in the near future 
toilet 
which it is desired to call particular attention. 


for the display of preparations to 
The dis- 


Rowell, 


certain selected 


play room and executive offices of George M. 


manager of the Eastern branch of the company, face Fifth 


avenue, and splendid advertising space is afforded by the 


five spacious windows. 

The New York office of the company is in charge of all 
business east of the Allegheny Mountains, and is directly 
under the supervision of Mr. Rowell, who has been with 
the company for many years. When the company opened 
its first New York office at 507 Fifth avenue, it occupied 
one half of a floor and each year since then the company 
that quarters 
Jeginning with January of this year, 


has shown such consistent growth larger 


became necessary. 


the company substantial increases for each month 


over the similar month of last year; and June, according 


reports 
to Mr. Rowell is also likely to establish a new high record. 


The artistic effects that may be secured in metal seals 


are illustrated in the attractive insert of the Stanley Man- 
Co., Dayton, Ohio, 
On the obverse 


ufacturing between advertising 


80 and 81. 


pages 


side an embossed metal seal 


created by the company for Parfumerie Luzitania is shown, 


while on the reverse side there is a brief discussion of 


metal seals and labels in addition to a list of the company’s 


representatives. 


Kilborn, founder of Orsonova, Inc., American 


agents for Janet Moore of London, manufacturers of toilet 


Orson 


preparations, has sold his interest in the company and re- 
tired as president and director May 28. He is now associated 
522 Fifth 


with the MacGregor-Kilborn avenue, 


New York City. 


Corp., at 


L. & G. Lengyel, perfumers of Paris and New York, have 
placed their advertising account with O. S. Tyson & Co., 
New York The of several 


products is planned and trade and consumer advertising 


advertising agency. addition 


campaigns are to be conducted. 
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In the industrial expansion of the South, the manufacture 
of perfumes and toilet preparations is assuming an increas- 
While the industry is well dis- 
southern 


ingly important position. 


tributed throughout the states, the state of 
Tennessee seems to offer particularly favorable ground for 
the development of leaders, among which the Paris Toilet 
Co., of Paris, Tenn., may well be classed. 

Although one of the toilet 


preparations in the South, the rapid progress made by the 


youngest manufacturers of 


ARIS TOILET COMPANY 


Wa. T. WARREN, JR. 
HeRBerT W. Fisk 


New Home or THE Paris Tortet Co., Paris, TENN. 


Paris Toilet Co. has already made this firm an important 
national factor in the industry. In order to provide adequate 
facilities for handling the increased volume of business that 
it plans to do this year, which, according to present indica 
tions, will be considerably in excess of a million dollars, the 


Paris Toilet Co. recently added another story to its already 


Maurice TYLER extensive plant. 


cago advertising agency 


advertising campaign that was recently initiated by the 
Paris Toilet Co., states that the progress made by its client 
has been more rapid than that of any other firm whose 
advertising it has ever handled 

The success of the Paris Toilet Co. is another illustration 
of the value of producing a line of goods based upon a care 
ful study of consumer requirements and of consumer and 
dealer reactions to try-out sales campaigns. Instead of at 
tempting, at the outset, to cover the entire country simul- 
taneously, the Paris Toilet Co. initiated its sales campaign in 
Cleveland in 1922, under the active direction of William T. 
Warren, Jr., 


of the Company. 


+ 


at that time general manager and now president 
Here the line met with immediate accept 
ance. In turn, Columbus, Indianapolis, and Cincinnati were 
tested out. \s a result of the success met with in these 
try-out campaigns a national sales campaign was instituted 
And now the Golden 


Peacock line, one of its spe 


cialties, is sold in all of the leading centers throughout the 


country, 

In the development of the Paris Toilet Co., Herbert W. 
Fisk, who is in charge of the purchasing and manufactur 
ing department, has played an important part. Mr. Fisk 
graduated as a chemist from Pratt Institute of Technology, 
Brooklyn, the alma mater of many other well-known chem- 
ists. After serving as a perfumer with V. Vivaudou, Inc., 
and Tokalon, Inc., of New York, he was retained by the 
Paris Toilet Co. to develop a line of toilet preparations. The 
result of his work is a line that is as noteworthy for its 


Ruthrauff & Ryan, the New York and Chi 
that 


Epwarp B. PARKER 
is conducting the national 


uniformly high quality as it is for its striking, ultra-modern 
package S. 

Maurice Tyler, the sales manager of the company, has had 
a successful selling experience of more than fifteen years. 
The remarkable increase in the Paris Toilet Co.’s sales this 
year is a substantial indication of Mr. Tyler’s ability. 

Edward B. Parker, secretary and treasurer, has a wide 
knowledge of the toilet goods business and is particularly 
well-versed in the development and application of account- 


ing and management methods. 


P. R. Dreyer, 15 Platt street, New York City, announces 


that he has accepted the American agency of Franz Fritsche 
& Co, A. G., 
thetic aromatic chemicals. 


Hamburg, Germany, manufacturers of syn- 
The company makes a very full 
line of these materials, specializing particularly in terpineol, 
violet cinnamic 
Stock 
York, and samples and quotations 


thymol, art., citral, geraniol, citronellol, 
aldehyde, terpinyl acetate, nerolin, heliotropin, etc. 
will be carried in New 
are now available. 


Mr. Dreyer has just returned from a_ several weeks’ 
trip to the principal perfume manufacturing cities between 
New York and Chicago, where he visited manufacturers in 
the interest of Bertrand Freres, Grasse, makers of natural 
flower essences, etc. Paolo Vilardi, Reggio Calabria, Italy; 
Brodr. Aaarsaether A/S, Aalesund, Norway, and Naarden 


Chem. Wks., Naarden, Holl. 
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Lewis Carlson, of 


H. Detroit, and his bride, formerly 
Miss Ann E, Savlan, of East Cleveland, Ohio, who were 
married on May 12, were in New York City recently on 
their honeymoon trip, which included other points of in- 
terest. 

Mr. Carlson for the last five years has been a representa- 
tive of Ungerer & Co., of New York City, covering Ohio, 
Michigan, Indiana and New York State outside of 
York City, with his headquarters in 
Ungerer branch office there being 
Savings Bank Building. 


New 
Detroit, Mich., the 
located in the Detroit 

Mr. Carlson is a native of New Haven and a graduate of 
Yale University. 

Prior taking over the representation of Ungerer & Co. 
he was with the American Sugar Co. in Cuba, the Bureau 
of Mines, lieutenant in the Chemical Warfare Service and 
research organic chemist for Frederick Stearns & Co., De- 
troit, specializing in essential oils and aromatic chemicals. 


One of the recent events of more than passing interest in 
St. Louis was a banquet recently in the Forest Park 
Hotel, which marked the golden wedding anniversary of 
Mr. and Mrs. Gustave J. Mr. Meyer was born in 
New York City, but went west when a boy, and back in 


Meyer. 


Civil War times entered the employ of the Meyer Brothers 
Drug Co., of which he is the popular secretary and head of 
the purchasing department. Mr. Meyer has always been an 


football 


and boxing, and he ascribes his longevity and good health 


enthusiast regarding athletics, including baseball, 


largely to physical exercise. 


An interesting May marriage was that of Earl Brown, a 
chemist with the Procter & Gamble Co., and Miss Mildred 
Hoffman, of Cincinnati, that bride having been secretary to 
one of the company’s heads. 


Daniel F. 
married on June Paris, Tenn. 
Mr. Nealon is superintendent of the National Toilet Co., 
Miss Swinney is the granddaughter of General 
The 


family has been very prominent in the develop- 


Nealon and Miss Anne Douglas Swinney were 
3 at the Christian Church, 


of Paris. 
Swinney of Civil War fame who came from Virginia. 
Swinney 
ment of western Tennessee especially in railroad construc- 
tion, cotton plantations, etc. 

In 1923 Miss Swinney was voted the most beautiful girl 
in Tennessee and presided as “Miss Paris,” Queen of the 
that the 
The couple left on an extended honeymoon covering the 
States. 


Centennial celebration in section of country. 


Southern Eastern 
Ungerer & 


York, on their trademark, Talcarome, as applied to 


Registration has been granted to Co., 


New 


natural and synthetic products used for scenting purposes, 


just 


and particularly for scenting face and talcum powders and 


creams. Ungerer Talcaromes have been well known to the 


trade for many years, but application for registration was 


made only r¢ cently : 


The 


Phoenix, 


Soap Co., 217 


started a 


West 


factory to 


American Sherman street, 


Arizona, has manufacture 


soap which it claims does not require the use of water and 
is especially adapted for automobile tourists and mechanics, 


as well as for other cleansing purposes. The plant is 


equipped to produce 3,000 pounds of soap daily. 


EssENTIAL OIL REVIEW 


June, 1925 


ee 


Bond Manufacturing Co., Wilmington, Del., one of the 
largest collapsible tube manufacturing companies in the 
country, has purchased the Collapsible Tube Division of 
the Western Cartridge Co., East Alton, Ill., and has con- 
All dies, 
plates and equipment owned by the Western Cartridge Co., 
Collapsible Tube Division, have been moved to Wilming- 
ton where the company will handle all unfilled orders and 
from which factory shipments will be made. 
the Wilmington the will be devoted 
almost wholly to the manufacture of collapsible tubes; the 
company’s other plants having taken over the manufacture 
of its other products. 
the 
oversold and an enlargement of this kind was generally 
anticipated. 


solidated it with the Wilmington organization. 


In the future 


plant of company 


lor some time Bond Manufacturing Co., has been 


New equipment is to be purchased and _in- 
stalled immediately so as to enable the company to handle 
all orders promptly and efficiently. 

Much of the the in the collapsible 
tube field is due to the energy and ability of Charles A. 


success of company 
Tome who is well known in the trade particularly through- 
out the East where he has been in personal touch with 
manufacturers for many years. 

Coincident with this expansion the company announces 
the appointment of Charles A. Rindell, Inc., Chicago, III. 
as Mid West agent and A. A. Griffin, Detroit, as Michigan 
representative. In its announcement on advertising pages 
26 and 27 the company pledges satisfactory service to its new 
as well as to its old customers. 


Dudley Digges, actor in “The Guardsman,” on May 27 
won a verdict of $2,160 against the Frances Fox Institute 
and beauty parlor, of New York, for stock he bought in the 
firm's Ridgefield Park, N. J. Mr. 
Digges was originally attracted to the beauty institute by a 
desire to have his raven locks thickened and then decided 
to invest in the enterprise. 


cosmetic factory at 


Later he wanted his money 


back, but did not get it quickly enough. The institute put 


in a general denial and may appeal. 


Attention is called to insert of 


the beautiful the Tin 
Decorating Co., Baltimore, Md., between advertising pages 
88 and 89. On the obverse side an artistic package de- 
signed and created by the company is reproduced in mini- 
the testimonial from the 


president of one of the company’s large customers is re- 


ature, and on reverse side a 


produced. 


Doolittle, Parento, 
Croton-on-Hudson, N. Y., accompanied by Mrs. Doolittle, 
will sail on the Roosevelt June 27, for a two months’ 
Italy. 
Much of the time will be spent in France where Mr. Doo- 


\ddington president of Compagnie 


business and pleasure trip in England, France and 


little will call at plants in the flower-growing region. 


i. oe 


York City, and is in charge of sales. 


Seydlitz has joined the United Laboratories, New 
Mr. Seydlitz is well 
known in the essential oil trade in the metropolitan terri- 
tory, having been connected with one of the leading houses 
for six years. 


H. J. Boulden, soap chemist for William Waltke & Co., 
of St. Louis, sailed from New Yerk on June 13 for a vaca- 
tion trip to Europe. 
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Mr. and Mrs. Paul Schulze-Berge, Jr., sailed on May 26 
on the Muenchen for a two months’ visit abroad. 
Heine & Co., 
New York City, will spend considerable time at the head- 
quarters of Heine & Co., Leipzig, for which the American 
firm of the same name is the representative 


Mr. Schulze-Berge, who is president of 


Among the new members recently elected by the New 
York Merchants’ Association are the following 
Co., 


154 


Herbert Turrell, director and 


11th 


Oxzyn managing 


treasurer, avenue Manufacturing cosmetic 
specialists. 


Oil 
president, 8 Fletcher street 


Kittredge, vice- 


Manufacturers of cocoanut oil. 


Vegetable Corporation, Chessman 
Liquid Carbonic Co., C. V. 
28th Soda 


chinery and supplies, carbonic gas. 


Carver, manager, 229 West 


street fountains and supplies, bottling ma- 


Marcel Prot, 
French perfumery house of Lubin, Paris, arrived in New 
York City on the France, May 27. While here he 
ing his headquarters at the Chandon Co., Inc., 509 Fifth 
New York City, 

agents for the 
with 


one of the partners in the well known 


is mak- 


avenue, 
\merican 
company. In company 
H. H. Raynor, general man- 
ager of The Chandon Co., he 
will visit many of the large 
dealers in the East and Mid- 
dle West, making a trip of 
about six weeks in duration 
The 
plant in 


its 
France, 


firm has own 
Cannes, 
where much of the raw ma- 
in their finished 
and other prod- 
manufactured; that 
part of the work being in 
charge of Pierre Prot. Both 
Marcel Prot and Pierre Prot are grandsons of Felix Prot, 
who succeeded the 
The firm was established in 1811 and consequently is one 


terial used 
perfumes 


ucts is 


MarceEL Prot 


founder of the business as proprietor. 
of the few perfumery houses that have been in existence 
over one hundred years. 

Henning & Mayer, Inc., ‘North Tonawanda, N. Y., whose 
first 149 
offering flesh colored dresser or powder puffs to the trade 
The 


was 


announcement appears on advertising page are 


in addition to a line of vanity puffs and compacts. 
company was formerly known as Henning & Co., but 
recently reorganized under the new name. 


D. M. Perkins, senior member of the Perkins Products 


Co., toilet preparations, Hastings, Neb., recently celebrated 
his 73rd Mr. Perkins is the 


birthday. one of kindly, 


courteous and jolly members of the human race who grow 


younger as the time passes. Among other recognitions ot 
the occasion was the presentation to him by the office force 
of a suitably engraved gold mounted pen and pencil set 

E. R. Mansfield Co., manufacturer of Adele Millar 
toilet preparations, has moved from San Francisco to Los 
Angeles, an announcement the 


according to made by 


Chamber of Commerce of the latter city. 
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John A. Holmes, of the F. N Ltd., Buffalo, 
N. Y., has returned to duty after a well-earned vacation 


which he and his family spent chiefly in Florida. 


Burt Co., 


The Antoine 
for the convenience of 
an office at 186 
Salle (Room 
Chicago, Ill. W. 
Frees, is in 
The 
4598. 
DeFrees 


Chiris Co., of New York, that 
its Mid West clientele it has opened 
North La 
404), 
W. De: 


charge of 


announces 


street 


this 
branch. 
Franklin 
Mr. 
the 


many 


telephone is 
was with 
Co., 
has 


Antoine Chiris 


years and 


ago 


since been connected with 


other firms in the line, hay 
ing been manager of 
oil 
important 


essential department of 


an chemical im- 
porting house. Returning 
to the Chiris fold he 


with 


brings W. W. DeFrees 


him valuable experi 


ence, and a wide knowledge of the line. He is a patient and 
hard worker and should develop his branch satisfactorily. 
Louis Rapin, personal representative of Georges Chiris, 
of Etablissements Antoine Chiris, of Paris and Grasse, sailed 
for home the May 30, after a protracted 
visit in this country. While here Mr. Rapin held frequent 
Charles 
the 


on France on 


conferences with \. Swan, vice-president and gen- 


Antoine Co., of New York. 
The occompanying illustration is an excellent snapshot of 
the two gentlemen. 


eral manager of Chiris 


Before his departure Mr 
line 


Rapin was requested to out- 


his observations during his stay here. He said in 


part: 

“You ask a Frenchman's opinion of the United States 
after his sojourn here of five months. 
reply 


I much prefer to 
to such a question than to give my opinion of the 





Louis RAPIN AND CHARLES A. SWAN 


world’s conditions, and ¢ international 


lly political 
expressed ideas which have 
that I d 


perhaps, 


speck 
affairs. So many persons have 
no light to those 


light of 


brought 


questions, 


not dare to 


contribute the my cand I, also dislike 


as much ridiculous. 


“T will 


as jx ssible to 


try to make 


appear 


some remarks about your country 
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without taking this risk and avoid mentioning your poli- 
I am a foreigner and as such it 
does not behoove me to express fully any idea relating to 


ticians, prohibition, etc. 


the affairs of your country. 

“I wish also to avoid those hasty, decisive remarks refer- 
ring to many details of convenience cr inconvenience which 
we are so apt to notice when visiting a strange country. 
1 remember my fellow American officers during the War 
who would smile at our railway station bearing the unt 
versal name of “Dubonnet” ; had that in 
the United States Station has one universal name 
“Exit.” 

“But there are more important features to be noticed in 


they forgotten 


every 


your country, and I may say that, as all visitors, I have 
been struck with the wonders of your sense of organiza- 
tion and the natural beauties of your country. 

“The land has afforded to you the most splendid opportu 
the 
and discipline of the Anglo-Saxon race and of the inventive- 


nities, and American character, made of the tenacity 


ness of the Latin, has developed this exceptional country. 

“You have also added a very precious gift, which is 
typically American and so agreeable to a foreigner, the sense 
of hospitality and friendliness which I have so particularly 
appreciated during my stay. 

“T wish our American friends, those of the Chiris House 
and my personal friends, might know how thankful and 
indebted I am to them for their kind reception and assist- 
My 
anticipated by me as a real pleasure.” 


Mr 


recalls 


ance. return to America in a few months will be 


Rapin’s reference to his compatriots in the late war 
the fact that the 
machine gun battalion that was brought into action 


he commanded first American 
abroad. 
Aside from the perfumery which 


raw materials industry, 


he has made his life study, his only hobby is yachting. 


The official opening of the new home of the Marinello 
system at 72 Fifth avenue, New York City, 
June 11 and 12. The building was tastefully 


with flowers and in the 


was held on 
decorated 
lecture room a dance was held and 
served 

Invitations had 
R. J. Maurer) 


she received all visitors 


cooling drinks 


Llovd (Mrs 


organization, and 


emily 


the 


been sent out by 


founder and head of 
in her private offices, where she was 
staff of the New York 


Tompkins, who is in charge of 


assisted by many members of het 
plant including Chester | 
manufacturing. 

Albert Maurer, 
has now retired 


Ne W \ ork 
attended thx 


Dr. 
physician of La Crosse, 
Maurer will now 
Several 
much 
the 
Kiernan, for the last eight years travelling repre- 
the Marinello Co., 
the 


a successful practising 


Mrs 


Her husband, 


and with 


reside in 


hundred visitors opening and were 


very impressed with the modern and ample equip 


ment of institution. 

John J. 
sentative has been appointed sales 
the 


A score of years 


for 


manager, with quarters in new eastern home of 
company in Fifth avenue, New York City. 
ago he was with the old perfumery firm of Lazell, Dalley 
& Co., later going the Acker, Merrall & Condit Co. 
The Marinello force is to be considerably increased. 


Mr. Kiernan has won hosts of friends in the trade through- 


with 


sales 


out the country during his years of travel. 

Korell Laboratories, Inc., manufacturers of manicure and 
other preparations, have moved from 45th street to larger 
and better quarters at 87 Dey street, New York. 
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The Bristol National Bank, Bristol, Conn., one of the 
leading financial institutions of New England, has issued a 
handsomely illustrated brochure on the completion of “Fifty 
Years of Friendly Service” to its clientele. 
Special interest to our readers anent the successful progress 
of the bank is found in the fact that one of its board of 


directors is John T. 


numerous 


Chidsey, president and treasurer of the 
Zinn Corporation, of Bristol, with branch offices at 110 East 
13th street, New York, and 64 West Randolph street, Chi- 
Ill. 

Mr. Chidsey, besides being head of the Zinn Corpora- 
tion’s business of manufacturing compacts and other fancy 
takes all civic affairs, 
being a member of four Chambers of Commerce, leading 
golf and other clubs, the Odd Fellows and Elks. 


cago, 


metal goods, extreme interest in 


Morana, Inc., 118 East 27th street, New York City, on 
[ and 17 


offers to send working samples of Douceine, a product 


page © of its attractive insert between pages 16 
giving odor lasting qualities which it now offers to Ameri- 
can manufacturers. 

H. E. Neubauer, formerly assistant chief engineer of the 
Buffalo Foundry & Machine Co., later vice-president of 
O. S. Sleeper Co., Inc., has become associated with the 
Chemical & Vacuum Machinery Co., Inc., Buffalo, N. Y,, 
as chief engineer. 

Since women received the franchise we don’t hear as much 
Maybe she car- 
ries it in her—er, silks—New York Telegraph. 


about the vest-pocket vote as we used to. 


Pearl 
York City, announces that it has increased its 


Acme Hospital & Druggists’ Glassware Co., 317 
New 


facilities for the supply of laboratory equipment, and _bot- 


street, 


tles and corks of every description. The display rooms 


have been enlarged so as to enable visitors to get a good 
idea of the specialties offered. S. A. Bonder is president 


and active head of the company 


discuss in 
inter- 


The Ill., 
their 92 


esting angles of the market for 1925 Crop Bourbon Geranium 


W. T. 


announcement 


Rawleigh Co., Freeport, 


on advertising page some 
oil which they are prepared to offer for prompt shipment 
in original steel drums 


\. Van Dyk, 


is spending the summer at 


Schilling Jr., associated with | 


York City, as chemist, 


N. Y 


William 
New 
Rockaway Beach, 
Alvah Wilcox has joined division of 
Whiting Patterson Co., New 
of advertising and publicity 
College. 


the fancy paper 
York City, and is in charge 
Mr. Wilcox is an alumnus 


of Dartmouth 


Ino M. Jahiel has been elected president of both Len- 
theric, Inc., and of the Odol Corporation. He will direct 
the sales policies of both companies from the Lentheric 
headquarters, 389 Fifth avenue, New York City. 


— ee 


J. H. Montgomery recently joined the office staff of 
Fritzsche Brothers, Inc., essential oils, New York City. Mr. 
Montgomery has been associated with the essential oil and 
synthetic industry in New York for a number of years. 
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returned on the 
Mr. 


Bartholomew is perfumer for Woodworth, Rochester, N. Y. 


Mr. and Mrs. John Bartholomew 


Samaria, June 1 after a six weeks’ visit to France. 


Floyd K. 
tories, Inc., Newark, N. Y., manufacturers of toilet prepara- 


Winegard, president of Commercial Labora- 


tions, Was a recent visitor to New York City where he 
called on the trade in the interest of his company. 


Carlova, Inc., of Binghamton, N. Y., held its first open 
air picnic of the season, May 16; which is illustrated here- 
with. What happened is told in this report by Miss B. 
Moody, chairman of the entertainment committee, in a way 
which may cause envy and regrets to all absentees who 
read it: 

“About seventy-five of the employees turned out to cele- 
brat the beautiful harmony and good feeling existing among 
the boys and girls of the factory. Our genial manager, A. 


Alexander, showed us how to build a fire in the woods 


quickly, and proved himself an excellent chef as well as a 
Mr. Alexander, although the 
employees, assumed charge of the culinary operations, just 


good perfumer. guest of the 


the same as he does in most everything about here, and ef- 


Cartova’s Merry Hosts Enjoying OvuTING 
ficiently cooked, to a turn, enough beefsteak for all, after 


which he served up to us, thirty-five pounds of the most 
delicious hot dogs which he vouched were cooked in the most 
approved Coney Island style. These were accompanied by 
liberal helpings of baked potatoes, baked beans, a salad with 
delicious ‘Russian dressing, (So Mr. A. says), pie a la mode 
and coffee and cream. 

“Everything served was cooked over the open fire, built 
among the rocks, with the exception of the baked beans, 
After 
their repast, the boys and girls engaged in games of quoits, 


pie and ice cream. the carnivorous crowd finished 
ball, three-leg races, folk dances accompanied by the banjo, 


and to the successful contestants Mr. Alexander awarded 
various prizes. 

“The next picnic of the Carlova employees will be held 
in June at Heart Lake. Only a part of the crowd could be 
rounded up for the picture.” 

Miss Moody’s report is a gem in its way. 
could make one relish fried sawdust a la Newburg with Vol- 
stead sauce if she would write an appetizing announcement 
for a Metropolitan restaurateur. Which that the 
Carlova employees are to be congratulated on their happy 


She probably 


shows 


existence. 


Papers have been filed at Albany dissolving the Utica 
Flavor & Extract Co., of Utica, New York. 
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John D. Larkin, head of the Larkin Co., Buffalo, N. Y., 
recently donated $100,000 to the University of Buffalo, mak- 


ing his contributions to the institution $250,000. 


Irvin S. Zeluff has resigned his position as perfumer and 


production manager for Rigaud’s American laboratories, 
and has opened an office at 280 Pearl street, New York City, 
and will serve the industry as consulting chemist and _per- 
fumer. 


The advertising account of the Estate of Henry C. Miner, 
Inc., maker of Carrot Rouge, has been placed with the 
Morse New York. 


International Agency, 


Montgomery St. Alphonse, treasurer of 
W. J. Bush & Co. (Canada), Ltd., of Montreal, was a recent 
visitor to the American firm, W. J. Bush & Co., Inc., of 
New York. Mr. 


St. Alphonse was 


secretary and 


very optimistic 
about conditions in 
the Dominion, par- 
ticularly in the es- 
sential oils and oth- 
er perfume 
materials trade. 


Taw 


His firm is 
well 
new home, at 10 St. 
Helen street, which 


now 
settled in its 


written up in 
our Notes 
in April, 1925, and 


was 
Trade 
of which an illus- 
tration is herewith 
given. <As_ previ- 
stated the 


the 


ously 
business of 
Canadian firm has 
grown steadily and 
rapidly and besides 
this 


New Montreat Buttpinec or W. J. 


Busu & Co., Lt. 


handsome and 
commodious build- 
ing in Montreal it 
has a branch in Winnipeg to care for its western clientele. 
While here Mr. St. Alphonse was the guest of C. Blair 
Leighton and R. Righton Webb, of the American house. 
Ciro Appiani of Appiani & Rivero, Havana, the Cuban 
representatives of Ungerer & Co., New York, has been 
spending a few days in New York going over Cuban affairs 
with firm. Mr. 
conditions in Cuba as still disturbed and unsatisfactory but 
notes a tendency toward improvement and is satisfied that 


members of the Appiani reports business 


the future is hopeful. 


H. G. Buckley, eastern representative of William Waltke 
& Co, with headquarters 
here, reports that the increase in trade has made necessary 


Louis soap manufacturers, 


the addition of two more salesmen to his staff. 


Starina Products Co., manufacturer of toilet preparations, 
announces that it has moved its headquarters to 26 La 
Salle street, New York City. 
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F. H. Ungerer, of Ungerer & Co., New York, is return- 
ing from a three months’ business trip to Europe on June 
24 by the steamship Majestic. 

Dr. F. E. Breithut, who went abroad as a Federal Trade 
Commissioner, has been telling a humorous story about Col. 
Herman A. Metz, of this city, in connection with an experi- 
ence at the French lines of occupation in German territory. 
Dr. Breithut said that on his journey through Germany Mr. 
Metz saw to it that everything possible was done for him 
in the for the meeting of 
One 
of these trips on which Mr. Metz accompanied him took 


way of making arrangements 


various officials and for the inspection of the plants. 


them just outside of Frankfort and just across the French 
lines. 

When the auto in which they were riding was stopped 
by the French troops, which are territorial soldiers, passports 
were demanded. “J presented my said Dr. 
Breithut, “which were passed without question, coming as 
Mr. Metz presented 


credentials,” 


they did from the State Department. 
an elaborate certificate, which at a glance I was able to see 
contained only an improsing red seal off in one corner and 
some striking printing matter over the face of the certificate, 
done in gold and plain black type. The soldier looked at it 
and then came to a French salute, a sort of a present arms, 
such as soldiers of the United States give to officers whom 
they meet while carrying arms. 

“As the auto moved forward and we were on our way 

again I asked Mr. Metz what kind of a passport he carried, 
especially with such an elaborate make up. All he said, as he 
passed it to me, was ‘read for yourself.’ And this I did. It 
was a handsome certificate and read something like this: 
‘A certificate of Purity. The National Biscuit Co. guarantees 
the contents of this package to be, etc, etc.’” 
Hart has joined the sales force of the Scott 
Laboratories, specialists in cosmetics, make his 
headquarters at Detroit, covering the territory from that 
point. Robert Simpson has joined the Chicago sales force. 
The new cream container of the company in which their 
Marquita line is packed has been successful, according to 
Scott. 


George C. 


and will 


the sales manager, M. J. 

The Chicago Chemical Co. will build a new plant of 12,- 
000 square feet in the Clearing industrial district and has 
It will have 
It is 


closed a contract of 40,000 square feet of space. 
a switch from the Belt railroad into the new plant. 
located at 420 Northwestern avenue at present. 
Rénaud et Cie of America, Boston, importers and dis- 
tributors of Rénaud French perfumes, powders, and other 
toilet articles, have appointed Walter B. Snow & Staff, ad- 
vertising agency, Boston, to direct their advertising account. 
Ltd., paper 


Burt, founder of the F. N. Burt Co., 


3uffalo, N. Y., but who retired from active business 


F. N. 
boxes, 
a recent welcome visitor to scenes of 
his former successful endeavors. Mr. 
DeLeon Springs, Florida, where he is 


some years ago, was 
3urt for some time 
has made his home in 


reclaiming and beautifying what used to be waste land. 


Globe Paper Box Co., 217 West Huron street, is making 
a special drive for the business of the local powder and 
perfume trade, and H. Schwenneke, of the company, reports 


business on the upgrade in Chicago. 


The Paris office of Hugues Aine (Charabot & Co.), 
French producers of floral essences, and represented in the 
United States and Canada by Ungerer & Co., New York, 
has been moved from 22 


de l’Arcade. 


Place de la Madeleine to 22 Rue 


George K. Drexel, of Wm. H. Brown & Bros. Co., per- 
fumers of Baltimore, Md., visited New York recently. 


George R. MacDonald, of Ungerer & Co.’s Philadelphia 
New York. 


branch, was a recent visitor to 


I. N. Langlois, perfume chemist of the United Drug Co., 
Boston, spent two days in the New York office recently. 

Carl Weeks of the Armand Co., Des Lowa, 
passed through New York on a hurried business trip a few 


Moines, 


day S ago. 


Henry W. Richard Hudnut, 
New York, arrived in New York on the Minnetonka June 
With Mrs. Dusen- 
toured through Italy. He 
spent considerable time also at the new Hudnut factory at 
Suresnes, just outside of Paris. 


Dusenbury, perfumer for 


1 from a three months’ trip to France. 


bury, he visited Grasse and 


James T. Boyle has become manager of the New Eng- 
land Branch at Boston of the Rossville Co., whose main 
offices and plants are at Lawrenceburg, Ind., and New Or- 
leans. Mr. Boyle was transferred from Atlanta, where he 
had charge of the southern distribution of the Rossville 
products. 


Charles A. Thayer, chairman of the American Spice 
Trade Association’s Committee on Publicity and Increasing 
the Use of from Irwin-Harrisons- 
Whitney, Inc., New York, and has assumed charge of the 
spice department of the R. T. French Co., of Rochester, 
N. Y. Mr. Thayer previously occupied a similar position in 


the establishment of Austin, Nichols & Co., Brooklyn, N. Y. 


Spices, has resigned 


Cari FF. G. 
Co, Bt. 
of the 


Tex. 


Meyer, president of the Meyer Bros. Drug 
Mo., Associated Ad Clubs 
World during the recent convention at Houston, 
Mr. Meyer also attended the Mississippi State Phar- 
maceutical Association’s meeting and delivered an instructive 


Louis, addressed the 


address. 

The initial advertisement of the American Machine & 
Foundry Co., Brooklyn, N. Y., appears in this issue on 
advertising page 102, inviting the attention of our readers, 
to machinery for labeling and wrapping. 


G. R. Ryan Manufacturing Co., Inc., Rochester, N. Y., 
has filed a certificate at Albany changing its corporate name 
to Vanilla Laboratories, Inc., and increasing its stock issue 
from 10,000 shares of $100 par value to 10,000 shares of 


no par value. 


Webb Mfg. Co., Nashville, Tenn., has adopted a stand- 
ardization of packages and labels for its flavoring extracts, 
spices and other lines. The company also has arranged for 
Nashville 


an exhibit at the Pure Food Show. 
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The eightieth year of drug manufacturing by the J. S 
Merrell Drug Co., of St. Louis, was completed recently. 
The business was founded by Jacob Spencer Merrell, who 
went to St. Louis from New York State, in 1845, when 
the population of St. Louis was only 25,000. In its origin, 
the retail 
plant combined in St. Charles street. 


and manufacturing 

By 1853, the busi- 

ness had grown to $30,000 per year. Four years later, the 

fire. J. S. Merrell died 

in 1885, having been a prominent leader in St. Louis civic 
Wallbridge 

) 


dency, and upon his death, George R. 


business was a pharmacy 


establishment was destroyed by 


affairs. Cyrus then, succeeded to the presi 
Merrell, only sur 
viving son of the founder, became president and still con 
tinues at the head of the institution. 

Attention is called to the original four-page insert of 
Burton T. Bush, Inc., New York City between advertising 
pages 32 33. On four of the 
popular Givaudan-Delawanna specialties are discussed while 


and pages one and two 
on pages two and three chemicals and isolates and synthetic 
specialties offered by the company are conveniently listed. 

\ striking design pictures the association of the two plants 


in the production of synthetic perfume materials. 


Mallinckrodt Chemical Works, St. Louis, has elected the 
following officers :—President, O. L. 
dents, Edward Mallinckrodt, Jr., A. C. Boylston, H. W. 
Huning; secretary, Dr. F. W. Russe; assistant secretary, 
M. A. Frohock; treasurer, H. W. Simpkins. 

Mr. Biebinger has been connected with the business for 
thirty-seven years, and Mr. Huning for more than fifty 
years. Edward Mallinckrodt, Sr., retains the office of 
chairman of the board. 


siebinger ; vice-presi- 


William Cooper Procter, of the Procter & 
Gamble Co., Cincinnati, has given to Princeton University, 
from which he was graduated 42 years ago, $200,000 to 
be used for enlarging the college dormitories. 
ago he founded the Jane Elizabeth Procter 
fund, through which $7,500 was made available annually 
for visiting fellowships. 

When the late President Woodrow Wilson was president 
of Princeton, he and Procter had a tilt over a $100,000 
gif 
of 


president 


Two years 
scholarship 


which the soap manufacturer had offered the Board 


t 
Regents under certain conditions. 


It finally was accepted. 


C. B. Zabriskie, vice-president and general manager of 
the finished 


He 


received numerous congratulations from friends all over the 


Pacific Coast Borax Co., this city, recently 


the fortieth year of his connection with the company. 


hand- 
Mr. 


asso- 


country and the office and works staffs presented a 
some Tiffany clock to 
Zabriskie twenty-three of 
ciates at a luncheon in the New York Drug and Chemical 


Club. 


grandfather's him. Later 


entertained his business 


Charles F. the Eastern Drug Co., 
Boston, has returned home with Mrs. Cutler after an en 


joyable trip to the West Indies and Panama 


Cutler, president of 


Model Star Laundry, 208 East Van Buren street, Dan 
ville, 111., has filed a certificate decreasing its capitalization 
from $50,000 to $25,000 and giving notice of intention to 
carry on a general business of manufacturing, buying and 


selling, cleaning compounds, chemicals. and soaps. 
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The firm of Scales & Lisner, Inc., mentioned in our NEw 
INCORPORATIONS last month, is located at 584 Fifth avenue, 
New York City. The incorporators are A. Warren Scales, 
of Toronto, Ont., and Leonard E. Lisner, of New York. 
Mr. organizer in England, 
Australia, Mr. 
for the last five years was comptroller with the firm of V. 
Vivaudou, Inc., New York, and is well acquainted with the 
The has a contract with Par- 
of Eugene Rimmel, Ltd., ot 
The house of Rimmel was established in 1834 and 

has 


Scales is known as a sales 


India, South Africa, and elsewhere. Lisner 


American trade. company 


fumerie Rimmel, Paris, and 
London. 

since then the manufacture of toilet 
factories in both Paris and London, 
with retail stores in those cities and in The Hague, Milan, 
Aires. 


city at 584 Fifth avenue, between 47th and 48th streets, oc- 


been engaged in 
preparations, having 


Brighton, Pau and Buenos The new depot in this 


cupies an entire floor, the show rooms being handsomely 
decorated. 

Rimmel is parfumeur by appointment to Dowager Queen 
Alexandra of of Holland, King of 


Spain, King of Italy and former King of Portugal. Rimmel 


England, the Queen 
manufactures a full line of preparations, some of the series 
Vocalise (pronounced vocal-eeze), (Ma Mie Annette, 
Serenade de Fleurs, Chyprimmel (sheep-rimmel), Ambrim- 
mel, Rapsodie Orientale, 


being : 


Jasmin (shasman). 


Co., ad- 


campaigns 


Lever Bros. planning 


These 


Mass., is 
products. 


Cambridge, 


vertising on two new soap 
will be marketed under the trade names of Olva and Lux 
Toilet 
appointed to direct the advertising of Olva. 
Thompson Co., 


Toilet 


Form. Barton, Durstine & Osborn, Inc., has been 
The J. Walter 
Inc., will direct the advertising of Lux 
Form. 

D. D. Tracey Cosmetics Mfg. Co., of Portland, Oregon, 
recently has increased its capital stock from $10,000 to 
$25,000 to provide for increased business. 


Tacoma Drug Co., Tacoma, 'Wash., announces that it has 
begun a wholesale drug business in temporary quarters at 
1,754 Pacific avenue, that city. C. F. Osmers, president and 
general manager, was formerly owner of the Idaho Drug 
Co., M. ‘G. A. DuBuisson, the treasurer 
secretary-treasurer of the Stillson-Kellogg 


at Lewiston, Idaho. 
was formerly 
Shoe Ce . 


longer con- 
Inc., 177 


3oston, Mass., and that he has re- 


Ferdinand Ruggiero informs he is 


nected with 


us no 


the Ruggiero Beauty Products, of 


Huntington avenue, 


sumed business at 29 Inman street, Cambridge, Mass. 


Park & 


January 31, 


Tilford, 
1925 


New 
reports 


York, for the quarter ended 
net of $200,012 after 
all expenses, tax reserves and other deductions. This com- 


pares with net earnings of $175,868 in the previous quarter. 


earnings 


In 
Owl 
over 


the annual report of C. A. Henry, president of the 
Drug Co., of San Francisco, which last year took 
of the of the Co., of Los 
is shown that the sales for the year of the 
combined chains of stores were approximately $18,000,000. 
The net profits are not made public, but they are declared 


The 


most stock Sun Drug 


Angeles, it 


to have been satisfactory. combined chain now in- 


cludes 84 stores in 24 cities 
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William Spero, general manager of Le Marcelino Co., 
New York City, has returned from a trip through New 
England where he and the 
outlook for the Autumn most promising. 


found business up to normal 


R. U. Delapenha, president of R. U. 
New York olive oil importers, sailed 
Finland for a trip to California. 


Delapenha & Co., 
recently on the 


Among the trade mark applications filed in January 
with the Philippine Bureau of Commerce at Manila were 
the following three from the Gold Dust Corporation, of 
Jersey City, N. J.: Gold Dust, Goldene and Fairy. 


The 
latest 

Resident member perfumers, 714 
avenue, New York. Represented by B. E. 
president, 90 Rue de Courcelles, Paris. 


Commerce in France, in its 


addition to its 


Chamber of 
this 
Coty, Inc., 


\merican 
Review, announces roster: 

Fifth 
Levy, vice- 


Business troubles since our last report: 

Crystal-Lee, Inc., manufacturers of cosmetics, 40 West 
57th street, New York, June 3, composition of 100 per cent 
in notes confirmed. 

Lotus Bud Co., Inc., toilet specialties, 389 Fifth avenue, 
New York, in bankruptcy May 26 on petition of Redfiel-l- 
Kendrick-Odell Co., for $2,000; Advertising Litho Display 
Co., $230 ; Schmitt & Co., $5,300. Watson 
Washburn appointed receiver under $1,000 bond, by Judge 
Liabilities about $13,000; assets about $2,000. 
Ohio, May 11, 


was appointed temporary receiver by 


Inc., George 
Bondy. 


Economy Soap Products Co., Dayton, 
Thomas W. James 
Common Pleas Judge Robert C. Patterson on a_ petition 
filed by the Mutual Home and Savings Association asking 
judgment 


for $35,486.26 on a promissory note. Appoint- 


ment of a receiver and foreclosure of a mortgage on 


property to secure a note October 29, 1919, also was asked. 


Australia indicate that the 
Australian Forest Oils Co., at Berrima, New South Wales, 
Letters sent to W. T. 
this 
country have not been answered and information received 
from other effect that local claimants 
also have met with difficulties in pressing for settlements, 


Advices received from 
has been having financial difficulties. 


J. Finneran, manager, regarding claims incurred in 


sources is to the 


due to the company’s alleged bankrupt condition. 


Frank Rossi announces that he has purchased and taken 
over the business and property of the bankrupt Utica High 
Class Perfumes and Toilet Waters, Inc., Utica, N. Y., and 
will under the title of The 
plant is located at 760 Blandina street. Besides perfumes, 
Mr. Rossi will manufacture and distribute a complete line 
of barber’s supplies. 


operate Rossi Perfume Co. 


Omaha police and private detectives have instituted a 
search for a “perfume bootlegger,” said to have swindled 
the elite of this city of several thousands of dollars by 
selling tea on the representation that it was “fancy per- 
fume.” The salesman said he represented a perfume labo- 
ratory of the east and wished to sell a large number of 
samples “very cheaply.” His customers smelled his sam- 
“Exquisite!” Then they bought tea. 


ples. The mysterious 


June, 1925 
“perfume bootlegger” is said to have charged as high as 
$200 for a bottle of his “fancy perfume,” and nv- 
merous sales were reported at above $50. 


small 


Federal Judge Campbell in Brooklyn recently denied the 
application of Earl Parella, doing 
Co., at 50 North Eleventh 
stération of its license to 


business as LaGloria 
the re- 


The 


license was revoked about a year ago by the Collector of 


street, for 
hair 


Products 
manufacture tonic. 
[Internal Revenue on the ground that the tonic was not 
manufactured according to legal formula. The judge de- 
clared that false records made it possible for the firm to 
ship out over 100,000 gallons of pure alcohol, diluted only 
with water, under the guise of hair tonics. The evidence 
that 


essential oils on the premises. 


showed there never were more than three gallons of 


lederal Judge Knox reserved decision June 16 after 
hearing argument on a demurrer filed on behalf of thirty- 
two defendants accused of diverting the Benthei Manufac- 
turing Co.’s industrial alcohol to bootleg channels. 

Nathan Probst, Jr., representing the defendants, contended 
that the indictment failed 


tion, and asked that it be dismissed. 


to show sufficient cause of ac- 
He delved deeply in 
American history for some of his precedents, citing dismissal 
of a conspiracy indictment against Aaron Burr. 
The demurrer was opposed by John M. Harlan, Assistant 
United States The 


tured soap liquids, hair tonics and other toilet preparations. 


Attorney. Benthei company manufac- 


Jean Ravaud, of Les Parfums Godet, Paris, son of the 
New York recently 
to visit the American branch, Godet, Inc., New York. He 
will visit Canada, Mexico, Cuba, Porto Rico and Central 
America, and expects to be back in France in July. 


president of the company, arrived in 


B... 
street, New York, announces that the firm’s Chicago branch 
office has been moved to 538 South The 
new telephone number is 


Ryland, essential oils and aromatics, of 52 Laight 


Dearborn 


2623. 


street. 
Harrison 


E. W. Moore, a beauty specialist, has leased a business 
frontage at 140 North Market street, Wichita, Kansas, and 
will occupy it as soon as it can be remodeled. 


William H. Smyers, formerly in the research department 
of Mellon Institute, Pittsburgh, has joined the chemical staff 
of the Richardson Co., flavors, Rochester, N. Y. 


Zavon Co., Inc., Dover, Del., perfumery, M. B. McIntyre, 
president, has filed a certificate in the office of the Secre- 
tary of State to allow it to do business in New York State, 


with a capital stock of 8,000 shares no par value. New 


York office is Bush Terminal Building, Brooklyn. 


Walter J. Haig, formerly with the advertising depart- 
ment of the Larkin Co., Buffalo, N. Y., has been appointed 
sales manager of the Puritan Soap Co., of Rochester. 


Saenger Drug Co., of Shreveport, La., has acquired an 
adjoining store and will add the space to its present pliar- 
macy, utilizing it for a toiletries department. 
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CHICAGO 

Cuicaco, June 15.—The meeting of the Chicago Per- 
fumery, Soap and Extract Association held at the Elks Club 
on June 3 was a notable one. An address by R. C. 
for the Bakelite Co., illustrated with 
three reels of motion picture films, made a wonderful hit. 
The subject was fraught with great interest because of the 
number of industries to the 
material and the steadily expanding demand for it. 


Shuey, 
chemical engineer 


which have come use new 
The 
product resembles hard rubber. Mr. Shuey and his pictures, 
which instructed and entertained a representative gathering, 
the members of which were taken by the speaker on a sight 
seeing trip from the raw material to the finished product, 
and then to the utilization of the product by the several 
industries making large use of it. Samples of Bakelite were 
distributed among those present. One of the most colorful 
phases of the address dealt with obstacles that had to be 
making Bakelite that took 


sistence, energy, money and brains to overcome. 


Walter L. 


said: “The association was singularly fortunate in securing 


overcome in obstacles per 


Filmer, secretary, in commenting on the event, 


the services of Mr. Shuey and in getting the valuable in 
formation he had to give out so early in the history of a 
great new industry. While the attendance of our members 
was fair, it is a source of great regret to my fellow officers 
and myself that any member was so unfortunate as to have 
missed this rare educational treat.” 

The near approach of the sixteenth annual convention of 
the Flavoring Extract Manufacturers’ the 
United States, to start on Wednesday, June 24, makes this 
event the one big topic of conversation in the trade here. 


Association of 


The official program has been issued and appears on page 
215 of this issue. 

Welbur Nesbit, humorist, orator and writer, will be the 
chief after-dinner speaker at the banquet. The banker who 
outlook on the business program 
of the Harris Trust & Sav- 


will discuss the business 


is Bowman C. Lingle, cashier 
ings Bank of Chicago. 
the that is deserving 
of extra special mention, according to D. T. 
man of the 
Dr. A. E. Paul, Thursday morning, 
Dr. the Federal 
Agriculture, Chicago Division, and has a 
and not He 
doubtless 
to the 
language more in the essence than in the flower. It 
with much diffidence that Dr. 
give the convention this talk was secured. 


There is one number on program 


chair 


Gunning, 


convention committee. It is the address by 


on “Flavoring Ex 


tracts,” Paul is from Department of 


record for doing 


talking. has acquired information of great 


value and will give many important high-spot 


items of it assembled members and visitors in 


was 
and 


Paul’s consent to attend 


Since our last news letter was sent, another notable feature 
has been added to the program for the ladies. During the 
luncheon at Marshall Nar- 
cissus Room, a “Fashion Pageant” will be put on by Field’s 


Field’s big retail store, in the 


in which the most up-to-the-minute and artistic display of 
creations in gowns, millinery, etc., will be seen. The world 
has been combed for this display by the great Field buying 
organization. 


“The 


fashion centers have been gathered together and displayed 


most elaborate costumes from Paris and other 


ia manner that delights the souls of womenkind,” said an 


EssENTIAL O1L REVIEW 227 


extract maker who saw the pageant at the recent National 
Wholesale Jewelers’ convention in this city. 

Reports from the Edgewater Beach Hotel, the convention 
headquarters, are to the effect that reservations for the 
convention have been coming in rapidly and that there is 
every indication of a record attendance. 

Qut-of-town visitors in the extract and perfumery trade 
during the last unusually light. 
Reason: They have been saving up their trip to market to 
week. If want to 
friends from other parts of the country, come to Chicago 
the last full week in June. 


four weeks have been 


come here convention you see your 


Business is booming in those branches of the trade cater- 


ing to ice cream manufacturers and bottlers. Orders have 
been many and large, and despite occasional set-backs from 
cool spells of weather, the feeling is that business of this 
character will “hump right along” until September. 

The next meeting of the Chicago Perfumery, Soap and 
Extract Association will be held June 17, which will be the 
No speaker 
has been provided and only routine business will be trans- 
The be 


September 


last one before the summer vacation period. 


acted first autumn meeting will held early in 


Wilber ¢ 
L. Dyer Co., 


Cook, formerly the 


advertising agents in Chicago, has been elected 


vice-president of George 
vice-president and general manager of the Thermos Bottle 
Co., and will make his headquarters at the home office of 
the company at Toledo. 

Gentz, Chicago manager of Parke, 


George Ea Davis & Co., 


manager of that house, with 


Mr 


as Chicago manager by C. R 


made domestic sales 


Detroit 


has been 


his headquarters in Gentz has been succeeded 


Spaulding, former manager 
Louis, 


of the house at St 


Walgreen, Chicago’s toiletry and drug shop leader, will 


open his sixty-lirst store at the southeast corner of Jackson 


boulevard and Clark street, op yosite the Post Office and a 
PI 


few doors west of the Club. 


new and enlarged Union League 


\ bobbed hair contest to determine who shall be reigning 


queen of Illinois will take place at Harmon’s Arcadia and 
Dreamland, on the West Side, June 26. Cairo 
the Miss Arnette Mason, 


tourage will arrive in Chicago June 


[ll., is after 


crown for who, with her 


22. The 


city council of Cairo, with the support of the populace, are 


en- 
mayor and 
backing this royalty-seeking beauty competition and Miss 
Mason has been officially christened, “Miss Cairo.” 


The Chicago Drug Trade Bowling League ‘tournament 


stars” went to Racine the other day to match talent with 
the Horlick Malted Milk team. They played in the famous 
Arcade. ill luck, 28 
“railroads” during the three game session and amassing a 
Nick Budinger, 
however, scored, rolling 589 in the singles and 


Plankington The Chicago boys met 
total of but 2,550 pins for their hard work. 
“getting in 
the money,” as they say in bowling parlance. 


James W. Morrisson, president of the Fuller-Morrisson 


Drug Co., has returned to Chicago from an extended trip 
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through the business centers of the East and Middle West. 
He reports trade conditions as having taken on a decidedly 
healthier hue during recent weeks. 

The Maryland Pharmacal Co., Baltimore, will launch a 
big advertising and sales campaign soon. Walter Hollander, 
sales manager, was in Chicago recently arranging some of 
the details. Newspapers and elevated and street railroads 


will be used as media. 


The Bell Chemical Co., Chicago, plans an, early advertis 
ing campaign for its products in the Chicago area, investing 
its first large sum in newspaper advertising. The Bell 
productions include toiletries and domestic chemical products. 

“Cod Liver Oil Extracts” was the subject ably discussed 
at a recent meeting of the Chicago Branch, American 
Pharmaceutical Association, held at the University of 
Illinois School of Pharmacy. Dr. Bernard Fantus, Prof. 
C. M. Snow, B. R, Harris and A. K. Epstein read papers 
or joined in the discussion. Messrs Fantus and Snow have 
devised a formula, samples of which were distributed. Upon 
vote, it was declared the consensus that the new prepara- 
tion had much merit. Neither Dr. Fantus nor Prof. Snow 
had any commercial interests to serve in presenting the new 
formula, as their work is always exclusively scientilic and 


educational. 


The Milky Way Co., Chicago, has started an advertising 
and selling campaign this month on its new milk and egg 
preparation. The company is making new use of old 
products, having built around the whitening power of milk 
as a massage and as a food for the skin. Sweet milk and 
eggs are used together to produce a facial bleach. As the 
egg has long been known as an astringent, it is made to do 
duty here as a skin tightener. So Milky Way Cream and 
Milk-Egg Facial Bleach Pack have made their initial bow 
to the public in street car and newspaper advertising. 

A. Arend Drug Co., of which G. H. Adamick is president, 
has been moved from 160 North Market street, where it 
has been located for ten years, to 561 East Illinois street. 

The Chicago branch of the Emerson Drug Co., Baltimore, 
has moved from 327 North Wells street to 444 West Grand 
ivenue, right at the river. The local manager, Wm. O'Neill, 
says the change pleases him 

Fred Wheeler, chairman of the Entertainment Committee 
of the Chicago Drug Club, has suffered some of the ill luck 
of the farmer. The sudden cold spell frosted some of the 
crops on his Indiana farm last month. What the excessive 
heat this month did to ’em Wheeler sayeth not. 


George V. Haering, president of the same club, with 
Mrs. Haering, will sail for Europe early next month and 
will pass two months seeing Central Europe. 

National Soap & Perfume Co., of Chicago, Ill., has moved 
into its new plant at 512 West Huron street, which is four 
times larger in space than its older plant. It is all davlight 


and is being equipped with the latest machinery. 


Persual of the advertising pages is no less a real duty 


than scanning the text pages of this journal every month. 


- panies aeeneasee 


SILENT FACES OFT BETRAY SECRETS 


Mighty few men set out to be mean. The trouble js 
that we often think they are unkind and in thinking this, 
we show what we think. Rather than disappoint us, they 
meet our expectations, says the Silent Partner. 

We create much of the so-called “meanness” in others, 
When your contending passions displace the features of 
your face, is it not reasonable to assume that the other 
fellow can see and understand?—for the secrets of your 
intentions are written on your countenance just as sure 
as a dog’s tail wags when the dog is friendly. 

The eyes are the windows of your inside intentions and 
the contour of your mouth tells without words. The lat- 
itude and the longitude lines on your forehead indicate 
much. The whole countenance is as legible as an open 
book printed in fourteen point type. 

The human face is not fixed like a billboard. The sen- 
sations show. It is seldom that others will hand you a 
rose when you give them a look that resembles a bouquet 
of garlic. 

We all agree that we get what we give. If someone is 
mean to you, go out and buy a muzzle, wear it, and remem- 
ber this: Even an ugly bulldog is often an acceptable 
companion when his jaw is in a wire jail. 

When you approach another person with hatred in your 
heart, with some mean trick up your sleeve, your face 
flashes the news as strikingly as the headlines of an extra. 
Without a word, you may look a sentence. 


SIGNATURES SHOULD ALL BE TYPED 


No matter who it was that first suggested that the written 
signature on typed letters and documents should be accom- 
panied by the same name, over or near the written one, 
in machine-made duplicate, he was a benefactor to a con- 
siderable fraction of the human race, says the New York 
Times. All the people who write illegibly write their 
names still more illegibly than they do anything else, and 
many whose writing as a rule is decently legible make 
mere hen-tracks when it comes to the one part of their 
communication for the reading of which the context gives 
no help. They seem actually to be proud of illegibility, as 
if it showed how many and how large are the checks they 
constantly are signing. 

They must know the trouble they make but apparently 
they do not care, adds the Times. The truth is that any- 
body can write legibly who will. Those who do not simply 
show that they value their time and convenience more than 
they do the time and convenience of other folk. That is 
a trait not at all pretty. 


The Machinery Back of the Machine 


Just as the roots of some plants shoot down into the 
ground further than the stalks shoot up toward the sun, 
so also in business, much that is essential, is invisible, says 
Bottles. 

In addition to the bottle blowing machines where the 
bottles are made, the big furnaces in which the glass 1s 
melted and the tempering ovens or lehrs in which the bottles 
are annealed, the modern glass factory requires a large 
amount of machinery and equipment that the casual ob- 
server never sees 

\ir compressors, blowing systems, vacuum pumps, gas 
producers, steam and gas engines, electric motors, etc., are 
behind the scenes performing the same indispensable func- 
tions that the Service of Supplies in the Army performs 
for the fighting forces at the front. 


Henry Ford Catches a New Disease 


“Henry Ford's got Muscle Shoals,’ shouted a newsboy 
as he wriggled his way through the aisle of a crowded 
Canal Belt car. 

“What’s Muscle Shoals?” asked one girl of another. 

“IT ain’t sure,” replied the other, “but I believe its some- 
thing like rheumatism. It’s no wonder—that fellow Ford 
works too hard.”—New Orleans Item. 
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NEW BOOKS 
SpecIALLY DENATURED ALCOHOL Book; size 
14x 8% inches; about 200 pages; cloth bound; 1925; 
H. W. Eddy, St. Louis, Mo.; price $2. 
This record book for specially denatured alcohol affords 


RECORD 


a simple and convenient method for keeping records of the 
use of non-beverage alcohol. There are about 200 pages in 
it, each of which is properly printed and ruled so as to 
make it possible to keep accurate and complete check on the 
receipt and disposal of alcohol very simply and easily. Full 
instructions are printed on the inside cover. 


“DistRIBUTION THROUGH THE DruG TRrApe,’ Compiled by 
C. H. Waterbury for the Committee on Proprietary 
National f 


Maiden 


Goods; published by the 
Wholesale 


price, $1. 


Association of 


Druggists, 51 Lane, New York; 


This volume is a manual for manufacturers, proprietors, 
advertisers, advertising agents and buyers on how to get 
distribution through the drug trade. 


De cisions are given 


governing distribution and lucid answers are furnished to 
practical problems which are met with in this field. Special 
sections deal with the location of wholesale markets, gen 
eral policies, price maintenance and the value of druggists, 


preparations It is a very useful reference book. 


NEW INCORPORATIONS 
Nott Iddresses are given, so far as available, 
corporators. Otherwise, letters or other first class mail 


may be sent in care of attorneys or 


of im 


trust companies, en- 
dorsed with requests to “PLEASE Forwarp,” 

B. & P. Chemical Laboratory, 706 West Court street, 
Rome, N. Y., toilet articles, flavoring extracts, etc.; Nelson 
E. and Marjorie R. Bartholomay. 

\lhambra Soap & Chemical Co., 825 South Date street, 
Alhambra, Cal.; soap powder products; George 
president; A. M. 


Nielsen and 


Peterson, 
King, secretary and treasurer; ( F. 
\ugust Nielsen, formerly of Denmark. 

Soap Co., Dover, Del $100,000 
(United States Corp. Co.). 

Ritanella Academy of Culture, of 

$10,000; R. Lurie, FE. Miller. 

Kaplan, Kosman & Streusand, 1540 Broadway.) 


Cosmetic Manhattan 


Bliss Blue Ribbon 
New York; 
(Attorneys, 


Beauty 


Bernstein, I. 


Products Co., Borough, New York 


City; $6,000; A. and L. Gould, J. Heitel. (Attorney, L. 
Caminez, 15 Park Row, New York.) 


David Mason, perfumers, Manhattan Borough, New York 
City; $10,000; D. and J. Mason, H. Ullman. (Attorneys, 
Cohen & Werther, 277 Broadway.) 

De Mau Perfumery 
Brooklyn Borough, New York City; 
1736 Cropsey Brooklyn; L. 
street, and A. Saladino, 390 Broome street, 
(W. E. O’Grady, attorney, 277 Broadway, New York.) 

Winifred Creighton Co.; toilet preparations; $165,000; 
M. L. Rogers, L. A. Irwin, William G. Singer, Wilming 
ton, Del. (Delaware Registration Trust Co.). 

Canute Manhattan Borough, New York City; 
50,000 shares, $100 each: 1,000 common, 
Friedman, J. S. Sickles, E. L. Erickson. 
(Atte rneys, Clark, Sickles & Barton, 51 East 42nd street, 
New York.) 


Manufacturing Company,  Inc., 
$10,000; P. De Mauro, 
Palmeri, 384 Broome 


Manhattan. 


avenue, 


Corp., 
toilet preparations ; 
no par; S. K. 


(Continued on 


Next Page) 


IN MEMORIAM FOR DEPARTED FRIENDS 


BAscock, ALFRED P., perfumery manufacturer, New York 
City, June, 1903. 

BetreswortH, A. E. A., Montreal manager of W. J. 
Bush & Co., Montreal, Canada, June, 1920. 

Brown, Davin Seymour, founder 
York City, June, 1913. 

Bryson, Ropert Horne, pioneer 
Montreal, June, 1924 

CLARK, BRENT, retired secretary of 
Co., New Orleans, La., June, 1912 

Corrin, Sturcis, Ladd & Coffin, New York, June, 1907. 

IK AVENSON, ALBERT TAYLOR, J 
den, N. J., June, 1910 


Inne, JAmMeEs P., founder and general manager Oliver- 


Brown Soap Co., New 
in Canada’s drug trade, 


Lou!s Magic Soap 


Eavenson & Sons, Cam- 


l‘innie Co., extracts, etc., June, 
FERDINAND T., Sr., of F. T 
toilet preparations, New York, June, 1920 


Is AKOVICS, 


HopkKINs, Hopkins & Son, 
ALOIS VON, proprietor of the Synfleur Scientific 
Monticello, N. Y., June, 1917 

IK. ATZENSTI IM. De of the Star [-xtract Wi rks, New York 
June, 1913 

Merzcer, CHARLES F., of Met 
York, June, 1911. 

Meyer, THEODORE F., 


Laboratories, 


Scentcraft Co., New 


former president of the Meyer Bros 

, at Tuscardera, Cal., June, 1924 
president of Langley & Michaels | 

June, 1920 

ALBERT, of Lehn & Fink, 
SALLABACHEFF, IvAN P 

Bulgaria, June, 1924 


SaNperSON, C. A,, 


Drug Co., St. Louis 


MICHAELS, 


San Francisco, 


HENRY, 


PLAUT New York, June, 1915 


, of Botu Pappazoglu & Co., Sofia, 


> 


Danielson, Conn., June, 1912 


soaps, 


SCHENKEL, Henry, soaps, St. Louis, June, 1921. 
Brooklyn, June, 1911 


Phar- 


SCHLEINER, ALEXANDER, 


soaps, 
SCHLOTTERBECK, JuLtus O., dean of College of 
macy, University of Michigan, June, 1917. 
STANLEY, Mrs John T. Stanley, of the 
Stanley Soap Co., at Lake Mohonk, June, 1924. 
STEARNS, chairman of Frederick 
Stearns & Co., Detroit, at Beverly Hills, Cal., June, 1924 
Watkins, Mrs. MartuHa K., widow of J. R. Watkins, who 
founded the J. R. Watkins Co., Winona, Minn., June, 1924 
WiuiaMs, D. W., of J. B. Williams Co., 1909 


SAEED CIE 
Reginald G. Barclay 


Reginald George Barclay, 


Susan, wife of 
New York, 


FREDERICK KIMBALL, 


June, 


manufacturer of soaps and pet 


1 


fumery, died on June 2 at his home, 5. West 78th 


street, 
New York Mr. Barclay was the son of the late George 
C. and Mary Orr Barclay lis wife was formerly Miss 
Bertha A. Fahys. Mr. Barclay was a member of the Down 
town and New York Yacht clubs, the Pilgrims, the May 
flower Descendants and St. Andrew’s Society of the State 
of New York, joined the latter society in 1889 
Services were held at the Central Presbyterian Church, 


New York, on June 25. The interment w 


having 
is private 


George R. Hillier 


George R Hillier, dean of the 


crude drug business in 
this country, died at the home of his son, Isaac V. S. Hillier, 
in Cranford, N. J., May 30. He was in his eighty-fifth 
year. He was a veteran member of the National Wholesak 
Druggists Association and was one of the founders of the 
New York 


pre sident in 


Club, serving as its first 


Isaac V. S Hillier 


Drug and Chemical 


1894. 


Besides his son, 
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president of .R. Hillier & Son, Inc., Mr. Hillier is survived 
by nine grandchildren and seven great grandchildren, one 
f the Van Saun Hillier, 


vice-president and treasurer of the drug company. 
Emile Utard 


for the United 
Pinaud of Paris and founder and Presi- 


grandchildren, Richard being 


Emile Utard, general manager States of 
the Parfumerie Ed 
dent of the 


Industry, died 


and 
88th 


Board of Commerce 
residence, 340 West 
street, from the combined effect of pneumonia and septic 


Franco-American 
June 5 at his 


poisoning. 
Alsace- 


To escape the German domination that 


Mr. Utard was born in Strasbourg, capital of 
Lorraine, in 1862. 
Franco-Prus- 

Utard 


country 


followed the 

War, Mr. 
grated to this 
became an American citizen. 


sian emi 


and 


Besides attending to his im- 
portant business interests, he 
had devoted much time and 
energy in the last thirty 
years to furthering the de- 
velopment of commercial re- 
lations between this country 
and France. 

After the 
1918, Mr. Utard founded the 
Board ot 


armistice ot 


Franco-American 


Commerce and _ Industry, 


Emile UTArD 
which merchants regard as a 
powerful factor in the expansion of French commerce in 


the United States. He also was a president of the Baracoa 


New York 


\ssociation and the 


Plantation Co. and a member of the Chamber 
Merchants’ 


United States 


of Commerce, the Chamber 
f Commerce of the 

Mr. Utard 
the Association 
the National 


Ife was treasurer of the 


Alliance 


\lsaciens-Lorraine, and of 


was a director of the Francaise, of 
Générale des 
Council of American Importers and Traders 
French Orphan Asylum and _ vice 
He had 


1890. 


president of the Fine Arts Importing Corporation 


been connected with the Parfumerie Ed. Pinaud since 


In 1921 the 


of the 


French Government awarded him the Cross 


Honor His 


fencers He had a 


Legion of clubs included the Union 


League and summer residence at 
Oswegatchie, Conn 


Utard, 


Lucile, and 


survived by his wife, Mrs. Odile Richard 
und six children, Madeleine, Helen, Frank, 
Andre Utard, and Mrs. Camille de Hody \ 
of requiem was celebrated June 8 at the Church of St. 


Vincent de Paul, West 


Cemetery 


He is 


solemn mass 


[Twenty-third street. Burial was 


in Calvary 
Thomas L. Leeming 


Thomas Lonsdale Leeming, president of Thomas Leeming 


entrance 


York, by 


& Co., died June 5 after having been shot at the 
William New 
befriended 


offices at 130 street, 
Muller 

Mr. Leeming, who was 53 years old, 
the School of Mines of Columbia University in 1894. He 


Thomas 


to his 
Charles whom he had 
was graduated from 
Leeming & Co., importers of 
Nestle’s Food 
Montreal, and a 


former president of 


was president of 
vice-president of Company, the 
Ltd., of 
Bank He 
the Proprietary Association of America. 
Mr. Leeming was a trustee of Adelphi College, 


perfumery, 
Miles Co., 


Savings 


Leeming director of 


the Dime was a 


Brook- 
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lyn, a member of the Seawanhaka-Corinthian Yacht, Nassay 
Country, University, Century, Hardware, Columbia Univer- 
sity, Rembrandt, Hamilton and Montauk clubs, director of 
the Brooklyn Academy of Music, president of the Brooklyn 
Riding and Driving Club, and a member of Delta Kappa 
Epsilon fraternity. His wife, whom he married at Glen 
Cove in 1894, was Miss Gertrude Busby. There are three 
children, Miss Helen Schuyler Leeming, Leonard Busby 
Leeming, and Thomas Lonsdale Leeming, Jr. 
Mrs. Sidney Ash 

Elizabeth R. Ash, wife of Sidney Ash, secretary of the 
Reich-Ash Corp., died at her home at 1038 Ocean avenue, 
Brooklyn, May 18. Mr. and Mrs. Ash were married two 
Mrs. Ash had been ill but a 


pneumonia and her death was a great shock to the many 


years ago. short time of 


friends of the couple. Interment was made in Mt. Hope 
Cemetery, Brooklyn. 

Obituary Notes 
Blueker & Arens, 160 


makers of wigs 


Arens, of 
New York, 
theatrical and operatic use, widely known in the profession, 
I., at the age of 61 
after a three days’ illness of heart disease. 
Austria 


Henry 


West 48th 


street, and cosmetics for 


died June 7 at his home in Corona, L. 
He was born in 


and came here as a boy. His wife, three sons 


and a daughter survive. 

Arthur J. Morawetz, 68, former 
Crystal Soap Co., 
from active 


vice-president of the 
Milwaukee, died May 24. He 


business 


retired 
about six 


years ago. Surviving him 
Emil and Frank, and a sister, 
Wallace S. Truesdall, for twenty years in the 
faculty of the Philadelphia 
Science died May 27. 


Ss 


are two brothers, 
Pp 


Rose. 


re fesse r 


College of Pharmacy and 


Richardson, secretary of the Peters-Neat-Richard- 


son Company, wholesale druggists, until his 


1913, died 


Louisville, 


retirement in June 3. He was eighty-seven 


years old 

C. Powell United States Bureau 
ot Standards for many years died June 10 at his home in 
Silver Springs, Md., just outside Washington. Mr. Karr 


was 70 years of age 


Karr, physicist at the 


NEW INCORPORATIONS 

(Continued from Preceding Page) 
Valduray, Orange, N. J.; manufacturing cosmetics; $50,- 
000; Stanley M. Williams, East Stacy W. Kapp, 
New York; Chas. ( (Attorneys, Me- 
Dermott, Enright & Carpenter, Jersey City.) 

Mille: Works, Inc., Denver, Colo.: $25,000: Wil- 
liam M. Miller, Marchial Humphries, W. W. Campbell and 
Carl A. Hoffman, of Grand Junction, Colo. 

Thirteen Soap Co., 303 
$25,000; T. H. 
|. J. Weismer, 


S. Ord, 


Orange ; 
Sinclair, Orange. 


soap 


Keowee street, Dayton, Ohio; 


Barlow, president and general manager; 


vice-president and sales manager, and Robert 
and treasurer 

Cosomos Co., Newark, N. J., 
W. E. Turton, Roy J 
(Attorney, W. 


Irving 


ecretary 
$500,000; 
Newark. 


toilet articles, 
Mildred Cohen, 
Turton, Newark, N. J.) 
Buffalo, N. Y., jewelry, $5,000; 
Morley, T. (Attorney C. 


Harding, 
eugene 
Perfume Corp., 
M. Summerstein, FE. J 
Buffalo. ) 


Chere Laboratories ( orp., 


Ceraso. 
Ie. Duane, 
Long Island City, N. Y., per- 
fumes, 200 common, no A. and C. L. Drahe. J. 
(Attorney, T. R. McTigue, 250 West 57th street, 
Manhattan, New York City.) 


par; K, 


Brescia 
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MONTREAL 


MontTrREAL, Que., June 15.—Cheerful news is current 


among the perfumery and toilet goods people in Montreal 
Business is moving along nicely. The country 


resort 


these days 


and summer trade is opening up in encouraging 
fashion, and the prospects for the warm weather season look 


good 


McNamee, 


Convention 


According to G. A, 
Montreal Tourist and 
Montreal last 
believe that the city will receive over a million visitors this 
this influx to the 


secretary-treasure! t 
Bureau, 750,000 people 


visited year, and there is every reason to 


season. The importance of perfumery 


and allied trades hardly needs comment. It is suggested 


that makers of specialties in the States, from whence most 


of Montreal’s visitors come, might with advantage to them 


selves follow up their stream of holiday makers, so as to 


make sure that the visitors have a fair chance of finding 


in Montreal the same specialties in toilet goods that they 
buying in their home town 


were accustomed t 


M. A. Wollacker, general manager of the [Etablissements 


Wollacker, of Le Havre, France, manufacturers of chemi 


cal and toilet products and accessories, has opened an office 
in the 


Longshoremen’s Building, Montreal, as a first step 


toward opening a branch manufacturing establishment in 


Montreal 
for that purpose, with an authorized capital of $30,000. At 


\ provincial charter has already been obtained 


first only importing and conditioning will be done here, but 


later, if all as is expected, a branch plant will be 
started The 


g0es 


Canadian branch will be under the manage- 


ment of Franeois Marchand. 


Mon 


learn of the 


The Montreal 


treal generally, were shocked and grieved to 


trade, as well as business men in 


Thomas 
was well 


Ltd., 


tragic end of Thomas L, Leeming, president of 
Leeming & Co., Montreal 
known, and vier president of the Leeming Miles Co., 
f Montreal. 
Hon. Henry 
Miles Co., 
Canadian Proprietary Articles Trade Association, went to 
New York to attend the (An 
Leeming’s death will be found in our Obituary Department 


whose establishment in 


Miles, 


and John 


M.L.( 


president of the Leeming 
Donaghy, f 


secretary-treasurer ol the 
funeral. account of Mr. 
on page 230. 

(A report of the meetings of the Proprietary Associa- 
tion of the United States and of the Canadian Proprietary 
Articles Trade Association appears on page 213.) 

Perusal of the advertising pages is no less a real duty 
than scanning the text pages of this journal every month. 


TORONTO 


Business has 


ToRONTO, taken on a 


June 15. summer 


quietness. The recent hot spell, however, did help retailers 
increase their talcum and perfume sales quite noticeably, 
and toilet supplies used in barber shops made an appreciable 
boom. 

Canada’s trade last month was ten million dollars greater 


May, 1924, 


A recapitulation of the 


than in 


according to the latest Government 


report. trade shows that 


$59,909,377 


month's 
goods to the value of 


imported $59,104,651. 


Canada exported and 


The annual meeting of the Canadian Asso- 
ciation, as a section of the larger Canadian Pharmaceutical 
Mount Royal 


The principal matter 


Perfumery 


Manufacturers Association, will be held at the 
Hotel in Montreal on June 18 and 19 
to come up will be that of the price protection plan for 
Sir William Glyn- 
Jones, secretary of the British Pharmaceutical Society, and 
also secretary of the P. A. T. A 
druggists’ 


retailers and wholesalers as advised by 


in England. The various 


associations of the Dominion, the Canadian 


Pharmaceutical Association, and the provincial associations, 
have held meetings during the last have 


listened to Sir William outline his plan in all the centres 


three months and 


from Halifax to Vancouver, and judging by comments the 
Many 
William thought his scheme an ideal plan for protecting the 


plan has been favorably received. who heard Sir 


retailer to a reasonable protit and believe it would also work 


well for the wholesaler. In return for this protection re 


tailers who are members of chain 


store organizations must 


agree not to substitute. Individual owners of retail stores 


and wholesale houses canvassed seem to be in favor of the 


organization in Canada; but some of the chain stores, and 

most of the department stores, do not favor the scheme. 
Rolph R. Corson, president of the Canadian Perfumery 

Montreal, 


expects to take along nearly all, if not all, the cohorts of the 


\ssociation, who will preside at the meeting in 


perfumery world in Toronto to that meeting. 


The increase in the number of chemists (manufacturing 
or importing perfumes) during the last few years in Canada 
has been large. In 1919 there were only 27 concerns doing 


business in the Dominion, while in 1923 there were 83 in 
Montreal and another 150, or thereabouts, in Toronto. In 
other parts of the Dominion, while the increase was not so 


field. An 


authority on the subject states that this increase was one 


great, a number of new concerns entered the 


of the effects of the war. A number of the men back from 
European battle-fields, ambitious, and with some little savy- 
field that 
As a result the business became over- 


ings, decided on entering a seemed to show 


profitable returns. 
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crowded and a number fell by the wayside. This increase 
in the perfumery line has been duplicated in many other 
manufacturing and trading branches of industry, and this in 
turn has brought about our present near-depression. Until 
we have fewer producers and more buyers, said this 
authority, we must not expect a rapid trade resumption. 





The Melba Manufacturing Co. of Chicago, makers of 
perfumes, tales and creams, have taken factory and ware- 
house space in King street, west, Toronto. As yet opera- 
tions have not commenced. Harold Brown, representative 
of the firm in Eastern Canada could not say, for the present 
anything definite as to plans for the immediate future. 

Your correspondent had the pleasure of a tour through 
the new plant of Richard Hudnut at Toronto recently, under 
the guidance of the local manager, Gerald Johnson, and saw 
in process of manufacture a number of the lines made by 
this firm for the Canadian trade. On the ground floor, off 
the office space and right at the entrance is the showroom, 
done in Louis XV. style, green in color with gold trim- 
mings. Furniture and furnishings match the ensemble’ and 
a glazed ceiling tops the whole. In artistically arranged 
cases samples of the varied and many toilet lines manu- 
factured by the firm are displayed. 

The office furniture and fittings are in quartered oak, and 
the warehouse and factory are finished in French gray and 
cream. Even the basement is done in the same colors. 
From top to bottom the five floors are clean and in orderly 
shape. System prevails throughout, and be it raw materials 
or finished stock anything in the building can be had, even 
the smallest article, within a moment upon request. Need- 
less to say the latest labor-saving devices are installed and 
the most modern methods employed to take care of orders. 

A. P. Taylor, of Soaps-Perfumes, Ltd., Toronto, is ex- 
pected home in a few days, after a six-week’s trip through 
England and Scotland, where he visited about fifteen of 
the largest and most progressive soap firms and factories, 
with the view of getting helps in his own business. 

The week of May 17-24 was “Blossom Week” in the 
Niagara peninsula of Ontario. All that section of the 
province between Niagara Falls and Hamilton was a riot 
of color, and motorists from many parts of Canada and the 
United States made a point of visiting the fruit belt during 
the week. 


The Streetsville (Ont.) Soap Co., Ltd., has been author- 
ized by provincial license to change its name to B. H. B. 
Manufacturing Co., Ltd. 


Two western Canadian drug stores that carry and push 
perfumes and soaps as very important lines in their stores 
are the Osborne Drug Co. of Saskatoon, Sask., and the 
Hudson’s Bay Co. at Vancouver, B. C. The former, with 
Miss Gladys Osborne in charge, makes a specialty of spring 
and autumn openings. At the recent spring opening the 
company gave a perfumed rose petal as a souvenir to every 
lady who visited the store. 

The Hudson’s Bay Co., carries its perfumes, soaps and 
toilet sundries in its drug department, under the charge of 
A. R. Mann. This company has been pushing these articles 
of late, and to take care of the increased trade has been 
compelled to move the department to larger quarters. 
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CANADIAN PATENTS AND TRADE-MARKS 


The increasing international trade relations between the 
United States and Canada emphasizes the importance of 
proper patent and trade-mark protection in both of these 
countries in order that the expansion of business may not 
be curtailed by legal difficulties. 

For the information of our readers, we have instituted a 
department devoted to patents and trade-marks in Canada 
relating to the industries represented by our publication. 

This report is compiled from the official records in the 
Canadian Patent Office. 

All inquiries relating to patents, trade-marks, designs, 
registrations, copyrights, etc., should be addressed to. 

PATENT AND TRADE-MARK DEPARTMENT, 
Perfumer Publishing Co., 14 Cliff Street, New York City, 


PATENTS GRANTED IN CANADA 


249,230, tooth brush, Charles F. Healy, New York, N. Y, 

249,260, tooth brush, nail brush, etc., Solomon Andrade 
Lazarus, London, England. 

249,721, hair brush, Isaac W. P. Buchanan, Lebanon, 
Tenn. 

249,915, cleansing composition, the Solidified Naphtha 
Corporation, assignee of Otto E. Ritzmann, both of Chi- 
cago. 

249,520, bottle closure, Charles Edward McManus, New 
York City, N. Y. 

249,546, oil dispensing bottle, Philipe H. Webber, Hoops- 
ton, Ill. 

249,580, process and apparatus for dry cleaning, The De 
Laval Separator Company, New York City, assignee of 
Alan E. Flowers, Poughkeepsie, both in New York. 

249,956, combination wig and bandeau, Adolp Breslauer, 
New York City, New York. 

249,976, vanity case, Francis A. Bairbain, Montreal. 

250,036, closure, the American Can Co., New York City, 
assignee of John M. Hothersall, Brooklyn, both in New 
York. 

250,171, shaving brush, Henry Frederic Ebert, New 
York, N. Y. 

250,240, combined perfumer and disinfector, Omer Ro- 
berge, Sorel, Quebec, Canada. 

250,376, composition for dental use, Special Chemicals Co., 
assignee of Robert S. Black, both of Highland Park, III. 

250,377, tooth cleaning preparation, Special Chemicals Co.,, 
assignee of Carl Pfanstiehl, both of Highland Park, IIL. 


— 


TRADE-MARKS REGISTERED IN CANADA 


Eau de Quinine, a la Corbeille Fleurie, Ed Pinaud, 18 
Place Vendome, Paris, and the facsimile signature Ed. 
Pinaud, hair tonic, H. & G. Klotz, Paris, France. 

Blossom Balm for the Complexion, Empire Agencies, 
Distributors for Canada, lotions and preparations for the 
complexion, John Bernard O'Higgins, Toronto, Ont. 
ee Rouge, rouge, Perfect Powder Puff Co., Chicago, 

Noreena, toilet preparations, Eleanora Maria Dooley and 
Kathleen Gordon Dooley, Vancouver, B. C. 

Diamond-shaped form having the letter: “I” in the centre, 
bottles, Illinois Glass Co., Alton, III. 

_ Jif, Suds in a Jiffy, laundry soap chips and soap in flake 
form, Canadian Soaps, Ltd., Toronto. 

Onesta, deodorized vegetable stearine for food purposes, 
Procter & Gamble Co., Cincinnati, Ohio. 

Kissproof, general, Delica Laboratories, Inc., Chicago. 

“<_ “aie a hair dressing, Antonio Bongiovanni, Barnes- 
boro, Pa. 

Jane Gillex, Every Woman’s Maid of All Work, house- 
hold cleansers and water softeners, E. W. Gillett Company, 
Ltd., Toronto, Ont. 


The Rule of Two in Life 


A noise is not a noise unless there is an ear to hear it. A 
quarrel is not a quarrel until two people make it so. A 
sale is never successful until the buyer and the seller are 
both satisfied. It takes two hearts to be really happy, and 
we are promised two lives.—Silent Partner. 
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TRADE MARKS 
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OUR PATENT AND TRADE-MARK BUREAU 192,329.—James S. Kirk & Company, Chicago, Ill. (Filed 
Thi Feb. 15, 1924. Used since Oct. 15, 1877.)—Soap. 
1is department is conducted under the genéral super- 193,.206.—Larkin Co. Inc. Buffalo. N.Y. (Filed Mar. $ 
vision of a very competent patent and trade-mark attorney. 1924,  Lledir enethans Sb of the - of 1905 as amended 1920. 
This report of patents, trade-marks, designs is compiled Used since October, 1904.)—Flavors, Flavoring Extracts and 
from the official records of the Patent Office in Washington, Essences for Foods. ; a ae : 
D.C. We include everything relating to the four co-ordinate “199.205 —Atlantic Salt Co., Boston, Mass. (Filed June 27 
branches of the essential oil industry, viz.: Perfumes, Soap, 1924 "Weed eines Sept 24. 1923.) — Jathing Salt : . 
Flavoring Extracts and Toilet Preparations. 200,221.—Marthe Regnier, Paris, France. (Filed July 18 
Of the trade-marks listed, those whose numbers are pre- 1924.’ eed since Apr. 4 1924 )—Perfumes : TT , 
ceded by the letter “M” have been granted registration 202.168—The Globe ‘Soap Company Cincianeti. Oble. 
under the Act of March 19, 1920. The remainder are those (Filed Sept 3 1924 teed aimee ot 1. 1924 }—Soap 
applied for under the Act of February 20, 1905, and which Pinion 7 roo =F 7 , ee ie: . 
— been passed to publication. ee 203,367.—Bonwit, Teller & Company, New York, N. Y. 
nventions patented are designatec yy the etter P. (F ‘led Oct. 3, 1924. Used since Aug. 29, 1924.) Perfumes. 
Designs patented are designated by the letter “D. 205,243.—Henry C. Thompson, Hartford, Conn. (Filed 
_All inquiries relating to patents, trade-marks, labels, copy- yoy 13, 1924. Used since Oct. 31, 1924.) Soaps. Especial- 
rights, etc., should be addressed to. he Aaihis Soap and Hand Soap. ; 
_ PATENT AND TRADE~MARK DEPARTMENT. ~ 205,404, 205,405.—The Fries & Fries Co., Cincinnati, Ohio. 
Perfume Publishing Co., 14 Cliff Street, New York City. (Filed Nov. 17, 1924. Used since Nov. 1, 1924.)—Concen- 


saenninineaneaies trated Fruit Juices Used for Flavoring Foods. 
205,698.—Addie Keeling, Norfolk, Va. (Filed Nov. 22. 
TRADE-MARK REGISTRATIONS APPLIED FOR | 1954" Used since June 2, 1924.)—Massage Cremé. 
(Act of Feb. 20, 1905) 205,750.—Gilbert & Co., Inc., New York, N. Y. (Filed 
; : how least atte. Miser. ¢ ie Cn 
160,081.—Plough Chemical Company, Memphis, Tenn., e ms oy cee a a a eh nd Pg vy Ln a 
assignor to Plough Chemical Company, a Corporation of Cold Plated ade Either of Platinum, Gold, silver, Either 
Delaware. (Filed Mar. 2, 1922. Used since Apr. 1, 1921.)  O'G or F lated. ee : ; : a 
—Toilet Preparation—viz, Face Bleach 206,630.—Madam Elizabeth Nelson, Detroit, Mich. (Filed 
175,520.—Warren P. Rash Co., Inc., Middlesboro, Ky. Dec. 12, 1924. Used since Jan. 1, 1920.)—Hair Oils, Hair 
(Filed Feb. 3. 1923. Used since Sept 1. 1922.)—Food Greases, and Hair Wash, New and Useful Applications for 
Fiesinc eas , ; E re the Cultivation, Development and Growth of the Hair and 
189,867.—F. A. Schwannecke, Inc. New York, N. Y. General Treatment of the Scalp. . : 4 
(Filed Dec. 18, 1923. Used since Dec. 1, 1923.) —Compacts 206,663.—The Fuller Brush Company, Hartford, Conn. 
Lip Sticks, Rouge, Eyebrow Pencils, Camphor Ice, Face (Filed Dec. 13, 1924. Used since Oct. 1, 1923.)—Vanity 
Powder, Talcum Powder, Face Cream, Perfumes, Toilet | Cases Made of Celluloid or Similar Material and Containing 
Water, and Hair Coloring. Rouge and Face Powder. 
191,409.—The Sandoz Chemical Company Ltd., Bradford, 206,765.—Ernest G. Brookman, doing business as Brook- 
England. (Filed Jan. 28, 1924. Used since Dec. 14, 1923.) hill Products Co., Los Angeles, Calif. (Filed Dec. 16, 1924. 
—Liquid Chemical Preparation for Use in Conjunction with Used since June 2, 1924.)—Sunburn Cream, Facial Cream, 
Soap and Water to increase Their Efficiency. Tooth Powder and Tooth Paste. 
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207,604.—Edmund Weidner, Berlin, Germany. (Filed Jan. 
2, 1925. Used since May 1, 1924.)—Soaps, especially 
Medical and Cosmetic Soaps. 

207,744.—S. M. Kennedy, doing business as Smoothe Hand 
Cleaner Co., Los Angeles, Calif. (Filed Jan. 6, 1925. 
Used since June 18, 1924.)—Hand Soap-Paste Cleanser. 

207,973.—Daniel Grocery Company, Murphysboro and 
West Frankfort, Ill. (Filed Jan. 12, 1925. Used since 
September, 1923.) Food-Flavoring Extracts Namely, 
Vanilla, Lemon and Almond. 

207,975.—Delica Laboratories, Inc., Chicago, Ill. (Filed 
Jan. 12, 1925. Used since Aug. 17, 1923.)—Lip Sticks, 
Powder, and Rouge. 

208,427.—Schloss Fils & Cie, Paris, France. (Filed Jan. 
21, 1925 Used since Dec. :. 1924. ) Soaps. 

208,603.—Euen Virgil Neal, doing business as Tokalon, 
New York, N. Y. (Filed Jan. 24, 1925. Used since Sept. 
1, 19223)—Face Powder. 

208,713.—The Marshmallow Cream Company, Allegan, 
Mich. (Filed Jan. 27, 1925. Used since 1896.) Creams for 
Chapped Hands and Face. 

209,291.—Edward M. Galliher, doing business as Peoples 
Drug Company, Muncie, Ind. (Filed Feb. 9, 1925. Used 
since Dec. 1, 1910.)—Face and Hand Lotion. 

209,357.—The Kolynos Company, New Haven, Conn. 
(Filed Feb. 10, 1925. Used since Nov. 29, 1924.)—Dental 
Cream. 

209,707.—Sterile Products Co., San Diego, Calif. (Filed 
Feb. 16, 1925. Used since Nov. 15, 1924.)—Tooth Paste. 

209,914.—Guilmont & Peters, Chicago, Ill. (Filed Feb. 20, 
1925. Used since Jan. 2, 1920.)—Chemical Compound Used 
as a Tint for the Hair. 

210,112.—Bevil, Inc., New York, N. Y. (Filed Feb. 25. 
Used since Dec. 9, 1924.)—Nail Polish. 

210,113.—John E. Bennett, San Francisco, Calif. (Filed 
Feb. 25, 1925. Used since Jan. 2, 1925.) Bath Salts. 

210,139.—The Palmolive Company, Chicago, Ill. (Filed 
Feb. 25, 1925. Used since Dec. 23, 1924.) Toilet and 
Shaving Soaps in Solid, Liquid and Powdered Form. 

210,224.—Joseph S. Cutrona, doing business as Gold Seal 
Specialty Co., Buffalo, N. Y. (Filed Feb. 27, 1925. Used 
since Jan. 12, 1925.) —Hair Lotion and Hair Fixing Solution 
with Incidental Tonic Properties. 

210,327.—Tillman & Bendel, Inc., San Francisco, Calif. 
(Filed Feb. 28, 1925. Under ten-year proviso. 
1894.)—Food Flavoring Extracts. 

210,672.—_Lavo Company of America, Milwaukee, Wis. 
(Flied Mar. 7, 1925. Used since June 21, 1881.)—Soap, 
Soap Chips, Scouring Powder, and Washing Powder. 

211,132.—Smith, Kline & French Company, Philadelphia, 
Pa. (Filed Mar. 16, 1925. Used since Sept. 30, 1922.)—Cold 
(ream, Quinine Hair Tonic, Skin Cream, Soap Liniment 
and Tincture Green Soap. 

211,255.—Leona Catoe, doing business as Leno-Reen Mfg. 
€o., Charlotte, N. ( (Filed Mar. 19, 1925. Used 
Feb. 18, 1925.) —Hair Grower. 

211,277.—Herman H. Kronberg, doing business as Stand- 
ard Drug and Sales Company, Philadelphia, Pa. (Filed Mat 
19, 1925. Used since Mar. 1, 1924.)—Bay Rum, Hair 
Straightener, Shampoo, and Face Lotion. 

211,318.—Baldpate Company, Inc:, New York, N. Y. 
(Filed Mar. 20, 1925. Used since Mar. 2, 1925.)—Hair 
Tonic 

211,570.—Antonio Bongiovanni, doing business as Bon 
jiliore Distributor, Barnesboro, Pa. (Filed Mar. 25, 1925. 
Used since February, 1925.)—Hairdressing. 

211,590.—Frank H. Gregory, doing business as Edith 
Rebecca Gregory, Bay City, Mich. (Filed Mar. 25, 1925. 
Used since Oct. 15, 1924.)—Face and Sachet Powder and 
Perfume. 

211,591—Anna Held Corporation, New York, N. Y. 
(Filed Mar. 25, 1925. Used since Dec. 3, 1924.)—Cosmetics 

Namely, Cold Cream, Face Powder, and Face Lotion. 

211,593.—Houbigant, Inc., New York, N. Y. (Filed Mar. 
25, 1925. Used since Mar. 21, 1925.)—Perfumes, Toilet 
Waters, and Toilet Powder. 

211,671.—Franklin Simon & Co., Inc., New York, N. Y. 
(Filed Mar. 26, 1925. Used since Mar. 10, 1924.)—Perfu- 
mizers ( Vaporizes). 

211,700.—Parfumerie ‘St. Denis, New York, ..N. Y. 
(Filed Mar. 26, 1925. Used since Sept. 1, 1923.)—Face 
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Powders, Face Creams, Toilet Waters, Hair Tonics, Rouges, 
Perfumes, Hair Oils, Dentifrices, Tooth Powders, Nail 
Polishes, Deodorizing Preparations, Bath Salts, Smelling 
Salts, and Sachets. 

211,726.—V. Vivaudou, Inc., New York, N. Y. (Filed 
Mar. 26, 1925. Used since Apr. 15, 1920.)—lace Powders, 
Face Creams, Toilet Waters, Rouges, Lip Sticks, Eyebrow 
Pencils, Perfumes, Hair Tonics, Hair Oils, Dentifrices, 
Tooth Powders, Nail Polishers, Deodorizing Preparations, 
Bath Salts, Smelling Salts, and Sachets. 

211,728—Windsor Soap Co., Inc., Buffalo, N. Y. (Filed 
Mar. 26, 1925. Used since Feb. 1, 1925.)—Soap. 

21,843.—Grant Brothers, Chicago, Ill. (Filed Mar. 30, 
1925. Used since Feb. 2, 1925.)—Hair Tonic. 

211,885.—D. F. Winkler, Montpelier, N. Dak. (Filed Mar, 
30, 1925. Used since Oct. 1, 1924.)—Hair Tonic. 

211,952.—W. Cover Smith, doing business as The Key- 
marine Company, Keymar, Md. (Filed Mar. 31, 1925 
Used since Mar. 19, 1925.)—Ointment for the Treatment of 
the Skin to Soothe, Heal, Soften, and Beautify the Same. 

211,996.—Harry Flamshaft, doing business as Ibis Per- 
fumer, New York, N. Y. (Filed Apr. 1, 1925. Used since 
Oct. 9, 1924.)—Chemical Preparations Suitable for Curling 
of the Hair. 

212,016.—The Wm. S. Merrell Company, Cincinnati, Ohio. 
(Filed Apr. 1, 1925. Used since Mar. 20, 1925.)—Denti- 
frice 

212,019.—Lawrence Muller, San Francisco, Calif. (Filed 
Apr. 1, 1925. Used since Mar. 23, 1925.)—Hair Tonic. 

212,026, 212,027. The Paris Toilet Company, Paris, Tenn. 
(Filed Apr. 1, 1925. Used since October, 1919.) Soaps, and 
More Particularly for Face or Complextion Soaps. 

212,166.—W oodworth, Inc., New York, N. Y. (Filed Apr. 
3, 1925. Used since Mar. 23, 1925.)—Face Powders, Face 
Creams, Toilet Waters, Rouges, Lip Sticks, Eyebrow Pencils, 
Perfumes, Hair Tonics, Hair Oils, Dentifrices, Tooth 
Powders, Nail Polishes, Deodorizing Preparations, Bath 
Salts, Smelling Salts, and Sachets. 

212,233.—Leon F. Caumont, doing business as The Kemo- 
lene Company, New York, N. Y. (Filed April 6, 1925. Used 
since Sept. 15, 1923.)—Remedy for Premature Baldness or 
Grayness; Dry, Brittle, and Falling Hair, Itching Scalp, 
Excessive Dandruff, Dull Lusterless Lifeless Hair, and All 
Irregularities of the Hair and Scalp. 

212,274.—Koken Companies, St. Louis, Mo. (Filed Apr. 
6, 1925. Used since July, 1912.) —Dandruff Remedy. 

212,332.—Arthur A. Hastings, doing business as Hasco 
Products Company, Springfield, Mass. (Filed Apr. 7, 1925. 
Used since Jan. 1, 1922.) Washing Powder. 

212,344.—Joseph Cogen, doing business as The Nailex 
Company, New York, N. Y. (Filed Apr. 7, 1925. Used 
since Aug. 1, 1924.)—Nail Polish, Nail Polish Remover, Nail 
White, and Cuticle Remover. 

212,381 Thekla K. Helmrich, doing business as The 
Verden Company, San Francisco, Calif. (Filed Apr. 8, 
1925. Used since Jan. 2, 1925.)—Hand Lotion. 

212,429.—Iranklin Simon & Co., Inc., New York, N. Y. 

(Filed Apr. 9, 1925. Used since Oct. 7, 1924.)—Per- 
fumerizers ( Vaporizes.) i 

212,462.—Thirose Co., Newark, N. J. (Filed Apr. 6, 1925. 
Used since September, 1924.)—Toilet Cream. 

212.713.—Carlova, Inc., New York, N. Y. (Filed Apr. 
15, 1925. Used since Dec. 15, 1924.)—Hairdressing. 

212.737.—La Fleur Laboratories, doing business as 
D’Ruvyl Cleveland, Ohio. (Filed Apr. 15, 1925. Used since 
May 1, 1924.)—Chemical Preparations Suitable for Curling 
and Waving of the Hair. 

212,766.—Leo J. Awad, Shenandoah, Pa. (Filed Apr. 16, 
1925. Used since Mar. 5, 1925.)—Washing and Cleaning 
Compound. 

212,780.—Florence Nightingale Beard, doing business as 
Flor-ee, Cranford, N. J. (Filed Apr. 16, 1925. Used since 
December, 1924.)—Hand and Face Lotion. ; 

212,819.—William F. Lawrenz, Long Beach, Calif. (Filed 

Apr. 16, 1925. Used since Jan. 15, 1925.)—Tooth Paste and 
Mouth Wash. 

212,958.—Paragon Distributing Corporation, New York, 
N. Y. (Filed Apr. 18, 1925. Used since Apr. 11, 1925.)— 
Face Powder, Talcum Powder, Cold Cream, Rouge, Lip 
Sticks, Face Lotion, Scalp Tonic, and Brilliantine. 

212,.975.—Tinto Corporation, Newark, N. J. (Filed Apr. 


18, 1925. Used since Dec. 22, 1924.)—Hair Dye. 
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TRADE-MARK REGISTRATIONS GRANTED 
(Act of Feb. 20, 1905) 


(These Registrations are not Subject to Opposition) 
198,643.—A. P. Babcock Co., New York, N. ¥ ( Filed 
Aug. 18, 1924.) Serial No. 201,528. Used since April 4, 
1924— Perfume, Toilet Water, Talcum Powder ace 
Powder, Skin Cream, Skin Lotion, Deodorant Hair 
Tonic, Sachet Pawder, Lip Stick, Rouge, Tooth Paste, Cold 
Cream, Vanishing Cream, After-Shaving Lotion and Lemon 
Cleansing Cream 
198,953.—Chester O. Padelford, doing business a Phe 
Vendre Company, Newark, N. J. (Filed Jan. 7, 1924. Serial 
No. 190,515. Used since Jan. 5, 1924.) 


Shaving Creams 


PATENTS GRANTED 


16,076 » p-\oldins M hing Mario1 | Crouch, 
Milwaukee, W Hil M 9, 1921 5 il N $56,062 
Original N« 1,308.7 da ter bul o 19] Serial Ne 
189,099, tiled At 1917 13 Clain Cl. 25-9 
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1538.09 Container and Closure Theref Walter 1 
Davis, Weeline, V \ nor t Wheeling Stamping 
Compat Wheelin: \\ Va., a Corporation of West 
Virginia. Filed Apr. 4, 1! Serial No. 629,84¢ Claims 
(Cl. 221-6( 

> a ’ 

- \ container provided with an integral discharge ne« 


having a screw-threaded end portion adapted to be secured 


directly mto an opening through which it may be desired 
to discharge the contents of the container and having a 
screw-threaded portion adjacent thereto of greater diameter, 


and a cap internally screw-threaded for cooperation with 
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said screw-threaded neck-portion of greater diameter and 
constructed to cover said end portion without engaging the 
threads thereof, substantially as described. 


1,538,133.—Vanity Case. 
N. Y. Filed Mar. 8, 1924 
(Cl 132-83. ) 

1. In a vanity case, a box having a cylindrical wall, a 
cover hinged to one side of the box, an arcuate support 
lying against a part of said wall, an annulus hinged to the 
support approximately 90° from said cover, and a mirror 


Simon Morrison, 
Serial No. 697,840. 


Brow klyn, 
6 Claims. 


on said annulus, substantially as set torth 

1,538,363 Vanity Case Louis Tamis, New York, N. Y., 
assignor to S niein & Tamis, New York, N. Y., a Firm 
composed ¢ sernard Schantem and Louis Tamis, also ot 
New York, N Filed Oct. 27, 1924. Serial No. 746,001. 
1 Claim ( 7 § 

\ ' comprising: ceptacle having an opening 
it one « n dapted to pass through the opening, 
in i! re OW CE springs located interiorly of the 
receptac ( posed one at each end of the opening and 
idapt receive th mb between them, the end portions 

he s s be conlined at the corner portions of the 
ec i¢ 

538.532.—Vanit Box John J. Vogler, Douglaston, 


N. Y.. as ‘Alfred H. Smith Co., New York, N. 


» es I n ¢ NC i ¢ Filed Dec 2/, 1923 Serial 
N 82.88 QO Clain Cl. 132-82.) 

powder box, a powder holding compartment, a 
covet ref powder distributing’ member having a 
plurality of cuy iped depressions arranged in lines, those 
n cer m4 the lines being divided from each other 
longitudinal and side openings in certain of the cups 
through which powder may pass into the cups and be re- 


tained therein 

Annie Francis, 
assignor to Frederick Stearns & Company, 
a Corporation of Michigan. Filed Apr. 


1,538,631.—Container for Perfumes, Etc. 
Detroit, Mich., 
Detroit, Mich., 
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7, 1923. Serial No. 630,606. 4 Claims. (Cl. 41-14.) 
4. A container comprising a vial having a_ bulbular 
portion in the form of a bud of a flower, said bulbular 
portion having a hollow depending stem simulating the 
stem of the flower and leaves attached to said stem. 


1,538,786.—Vanity Box. Louis Feldmann, Brooklyn, 
N. Y. Filed Nov. 3, 1923. Serial No. 672,566. 1 Claim. 
(Cl. 132-83.) 

\ vanity case having a cover formed with an upwardly 
or outwardly pressed area, said area being formed with 
spaced slots, and means for holding a picture or the like 
upon said area comprising a rim member disposable over 
the picture whereby to confine the same against said area, 
said rim member being formed with spaced depending 
tongues adapted to be inserted through said slots and 
clinched for preventing removal. 


1,539,778.—Drier and Deodorizer. Carl Francis Selph, 
De Queen, Ark., assignor to D. T. Hulse, De Queen, Ark. 
Filed Aug. 22, 1923. Serial No. 658,839. 7 Claims. (Cl. 
34-28. ) 

1. Ina drier and deodorizer, a casing having an air inlet 
and an air outlet, a rotatable clothes carrier in the casing 
and means for causing the air to be introduced under pres- 
sure into the casing at one side of the center to impinge 
against the clothes to cause the clothes carrier to rotate. 


1,539,823.—Collapsible or Deformable Tube. Frederic E. 
Baldwin, Philadelphia, Pa. Filed Apr. 5, 1924. Serial No. 
704,369. 4 Claims. (Cl. 221-60.) 

1. A method of forming a ‘hinge lug on a collapsible 
tube having a semi-rigid breast portion which consists in 
striking up or exuding a pair of closely adjacent lugs on 
said breast portion, placing the pintle portion of a cap re- 
tainer between said lugs and then pinching the upper 
portions of said lugs together so as to form an eye for 
said pintle portion. 


1,540,082.—Perfume Dispenser. Joseph M. Merrill, 
Montclair, N. J. Filed Aug. 7, 1923. Serial No. 656,219. 
1 Claim. (Cl. 221-16.) 

A perfume dispenser, comprising a body portion hav 
ing a bead and a contracted neck, a tapered end portion 
engaged over and around said bead, spring engaging said 
body portion and surrounding said contracted neck and 
adapted to normally close a valve located in the mouth of 
the tapered end, and a pin on said valve for opening the 
valve when the pin is pressed against the surface to be 
perfumed, substantially as set forth. 


1,540,349.—Vanity Case. Ernest W. Loesser, Newark, 
N. J. Filed Apr. 30, 1924. Serial No. 709,992. 4 Claims. 
(Cl. 132-83.) 

1. A vanity case comprising a tray-like box with a 
hinged lid, and a tray-like supplemental box hinged at 
the back of its top edge to the lid at a point within the 
lid and adapted to be suspended horizontally thereon when 
the lid is open, the lid closing both boxes when it is swung 
shut. 


1,540,460.— Collapsible Tube. Martin L. Byrne, Syracuse, 
N. Y. Filed July 31, 1924. Serial No. 729,302. 6 Claims. 
(Cl. 221-60.) 

1. A collapsible tube having a normally open neck, said 
neck having a discharge slot in one side, a cap for closing 
said neck, said cap comprising concentric cylindrical mem- 
bers which are spaced to receive therebetween the said 
neck, the said members having discharge slots in the cor- 
responding sides adapted to register with the slot of the 
neck when the cap is extended, and means for automatically 
restoring the cap to the closed position for stopping the 
discharge through said slots. 


1,540,605.—Vanity. Case. Joseph J. Cosin, Brooklyn, N. Y. 
Filed Mar. 8, 1923. Serial No. 623,767. 3 Claims. (CI. 
132-83.) 

1. A twin compact vanity case comprising a body hav- 
ing a closed lower end and an open upper end, a cover 
hinged to said body and engageable over the upper open 
end, a partition disk supported horizontally within said 
body having a central opening and formed with a depend- 
ing annular flange from said opening to define a rouge 
compact compartment, a tray having a closed lower end 
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and an open upper end constituting a face powder compaci 
receptacle, and an eccentric sliding and pivotal connection 
between the tray and said partition to permit of the with- 
drawal of the tray from the upper open end of the body 
and the lateral swinging thereof to uncover the rouge com- 
pact compartment. 


1,540,833.—Closure for Containers. Otto Gottschalk, 
Dresden, Germany. Filed Mar. 13, 1924. Serial No, 
698,972. 1 Claim. (Cl. 221-19.) 

\ contrivance for closing sprinkling bottles and similar 
hollow vessels comprising in combination a cap securely 
fixed on the bottle neck and having an eccentric orifice 
in its top plate, a cover rotatably mounted on said cap ana 
having an eccentric orifice, an elastic flap stamped out of 
said cover and two oppositely situated strips connecting said 
flap with said cover. 


1,540,970.— Powder Puff. Walter Ward, Hunter, Kans. 
Filed June 14, 1921. Serial No. 477,543. 1 Claim. (CL. 
132-78.5.) 

In a powder puff, a cover member comprising coacting 
flaps and a connecting neck portion, said cover member 
being of a material impervious to powder, a pocket of a 
material pervious to powder secured to one of said flaps 
and adapted to be covered by the same and by the other 
flap and having a mouth presented toward connecting neck 
portion, there being spaced openings formed in the pocket- 
carrying flap at said mouth, a flexible securing element 
extending through said openings for closing the mouth, and 
interengaging fastening devices carried by the flaps for 
holding the cover in closed position. 


1,541,451.—Vanity Case. Edward P. Wallace, Water- 
bury, Conn., assignor to Risdon Manufacturing Company, 
Waterbury, Conn., a Corporation of Connecticut. Filed 
May 13, 1924. Serial No. 712,952. 12 Claims. (Cl. 132-83.) 

1. Ina vanity case, a base, a cover, a hinge for pivotally 
connecting said base and said cover, said base and said 
cover both being adapted to contain power compacts, a 
strap located between the cover and base and pivoted on 
the hinge connecting said cover and base, and a mirror 
pivoted on the free end of said strap, said mirror being 
adapted to be swung about its pivot for use with the com- 
pacts in either the base or the cover. 


1,541,550.—Method of Capping Bottles. John Wysocki, 
Brooklyn, Md., assignor to U. S. Industrial Alcohol Co., 
a Corporation of West Virginia. Filed Dec. 29,1921. Serial 
No. 525,809. 2 Claims. (Cl. 226-80.) 

2. The method of capping a bottle comprising applying 
thereto a solution having a viscosity enabling it to spread 
uniformly over the surface, this solution containing the 
following ingredients in the following approximate relative 
proportions: Ether, 500 c. ¢.; alcohol, 500 c. c.; castor oil, 
50 c. c.; aluminum powder, 30 grams; nitrocellulose, 100 
grams. 


DESIGNS PATENTED 


67,469.—Vanity Case. Joseph Nathanson, San Francisco, 
Calif. Filed May 31, 1922. Serial No. 2,480. Term of 
patent 314 years. 

67,475.—Bottle. Edwin Ross, New York, N. Y. Filed 
Apr. 11, 1925. Serial No. 13,093. Term of patent 14 
years. 

67,509.—Cake of Soap or Similar Article. Roy S. 
Durstine, Scarsdale, N. Y., assignor to Lever Brothers 
Company, Cambridge, Mass., a Corporation of Maine. Filed 
Apr. 2, 1925. Serial No. 12,982. Term of patent 14 years. 

67,541—Soap Container. Susan Clare Pearson, New 
York, N. Y. Filed Dec. 19, 1924. Serial No. 11,754. Term 
of patent 14 years. 

67,545.—Toilet Case. Jesse R. Powell, Chicago, Ill, 
assignor to Armour and Company, Chicago, IIl., a Corpora- 
tion of Illinois. Filed July 20, 1922. Serial No. 3,141. 
Term of patent 3% years. 
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Besides carefully scanning the text pages of this journal 
every month our readers will find much information, usually 
of considerable value, in the advertising announcements. 
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Sates TAX ON TorLcet PREPARATIONS.—By a decree ef 


fective July 1, 1925, a sales tax has been established in Chile 


on all toilet preparations, hygienic preparations, and phar 


maceuticals knowns as “specifics,” whether for medicinal 


or for veterinary use, of national and of foreign manufac- 
ture. 

Imported preparations will be subject to the taxes pre 
scribed for those of national manufacture, plus a surcharge 
of 40 per cent of the tax. 

Exports of these preparations from Chile will be exempt 
from payment of the sales tax, and on such exportations a 
premium will be paid in amount not to exceed 20 per cent 
of the tax which would be imposed if the merchandise were 


sold in Chile 


ENGLAND 


PERFUMERY \MANUFACTURERS.—The annual report of the 
Perfumery Manufacturers’ Section of the London Chamber 
of Commerce for 1924 has just been issued and contains 
much information regarding the unended fight of the manu- 
facturers to obtain some relief from the excessive duty 
now charged on alcohol. Other features are reports on the 
registration of trade marks in Great Britain, trade marks in 
China and 
Australia, 


\frica and the Irish Free State, the perfumery trade in 


Japan, competition with foreign perfumery in 


customs regulations with reference to South 

foreign markets and many miscellaneous subjects of interest 

to the membership. 
W. J. Busu & Co, 


year ended Dec. 31 


pro it of £299 156. 


Lrp.—The report just issued for the 
that 


After providing for debenture interest, 


states the accounts show a 


gross 


and directors’ allow 


ances for depreciation, there is a net profit of £79,044. To 


expenses, remuneration, and making 


this must be added £32,485 brought forward, less corporation 
I 


profits tax (since paid), making £111,529. The directors 
recommend a final dividend of 7 per cent on the ordinary 
shares (making 10 per cent for the year), placing to general 
reserve £30,000 


GREECE 
New 


the new 


enforcement of 


The 


been 


TARIFF AGAIN PostTpoNeEn. 


customs tariff has until 


1925. 


Greek postponed 


December 31, 


Otive Orr.—By decree of April 8, it is permitted that 


» 
, 
5,000,000 okes of olive oil be exported from the island of 


Mitylene on and after that date free of any retention. Ex- 
portation of olive oil from other parts of Greece is still sub- 
ject to a retention of 30 per cent for oil of first quality, and 
20 per cent for oil of second quality. 


(Continued on page 240) 
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THE MARKETS 

Essential Oils and Aromatic Chemicals 
The month which has elapsed since our last market re- 
view has been featured by a remarkable steadiness in prices 
Fluctuations of a 
There 
market. 


throughout the list of essential oils. 
is never a 


But there 


minor sort there have been of course. 


time when these are absent from the 


have been few large changes in the list and fewer changes 
of any sort than are usually noted in a similar period. 

The market as a whole, has been in a fairly satisfactory 
position during the month. Underlying conditions are stable. 
No great changes in costs of production or imports have 
been noted. Demand has been fair considering the fact 
that May and June are not usually considered good months 
in the essential oil business. The movement of goods, while 
confined generally to small quantities, has been very satis- 
factory and leading interests in the market have been con- 
tent to let things take their course without interfering with 
the movement by the naming of many price changes. 

The 


interest and importance. 


group of citrus oils has again been to the fore in 
The demand for these products 
Then 


it took hold with a rush and sellers were put to it to take 


was backward until virtually the last week in May. 
care of orders promptly. This turn came at about the same 
time as speculative interests in Europe opened a buying 
campaign to drive prices forward. They succeeded in put- 
ting the Italian lemon oil market up about 15c per pound. 
affected, but to a minor New 


liquidation of held stocks keeping 


Orange also degree. 
York 
the market back. 


and orange a little higher than last month. 


was 


followed slowly, 


\t the same time, lemon is much higher 
Bergamot alone 
West Indian 
orange has been affected a little by the change which has 
also moved oil of limes forward sharply. In fact, expressea 
oil of limes is now practically unobtainable in New York 
and distilled oil is also scarce and strong. 

Second only to the citrus oils in interest has been the 
mint oil group. The declining tendency which was com- 
mented upon a month ago in this review continued until 
about the end of May. It was accompanied by offers to 
sell new crop oil for delivery in the fall at low, or compara- 
tively low price levels. A severe frost in Michigan and 
Indiana at the end of the month resulted in withdrawal of 
these offers. Peppermint on spot immediately shot up to 
new record levels and is held there with practically no of- 
fers. Spearmint has also begun a recovery and erigeron 
is firmer. Neither, however, has been as strong as pepper- 
mint which now bids fair to go out of the market altogether. 
Rumors are to the effect that the new crop was very seri- 
ously damaged by the frost. Some indicate that a large 
percentage of the growing plants was actually destroyed. 
Only time can show to what extent the weather actually did 
hurt what promised to be a record crop. In any event, 
no cheap oil between now and October or November is 
likely. 

Floral oils have been strong. Tbe advance in rose was 
well held and a further advance would not be surprising. 


has been dull and unchanged here and in Italy. 
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Further conferences between the growers and the distillers 
have been held but have resulted in no agreement. The 
growers still hold out for prices fully 30 per cent above 
those of a year ago. The jonquil crop in France has been 
very poor. Recent advices are to the effect that the orange 
blossom crop will also be a light one. High shipment prices 
prevail on practically all floral oils with the exception of 
geranium. That article is overproduced and continues to 
decline both for shipment and in New York. Not all offers 
are up to standard quality but even the best brands are 
being offered at well below the levels which recently pre- 
vailed in the market. 

Seed and spice oils have not shown much change. 
is the feature at the moment. 
ment has steadily 
higher. 


Clove 
The price of-spice for ship- 
advanced and seems likely to go still 
Spot oil is still rather cheap but sellers are not 
entering into contracts for future delivery and there is 
every indication of higher levels soon. Caraway has been 
easy during the month but is not actually lower. It has 
apparently sunk to about the bottom. Ginger has_ been 
easy. 

Miscellaneous articles have been featured by a_ rathei 
sharp decline in bois de rose which has been oversupplied 
and weak in this market. It is now offered as cheaply 
as linaloe which is no surplus and quite well held. Cedar 
leaf has also been somewhat easier although the qualtty of 
some of the cheaper offerings has been called into question 
by regular dealers who assert that there is much oil of 
unsatisfactory test on the market. Citronella showed real 
strength for a short time but has lately turned slightly 
easier on account of lack of interest among the consuming 
trade. Sandalwood has been steady throughout the month 
but amyris is unsettled and some very low prices have been 
made on odd parcels around the New York market. 

On the whole the situation is a satisfactory one. Mate- 
rial change in the situation is not anticipated during the 
next few weeks save in a very few items. 


Synthetics and Aromatic Chemicals 


The market during the month under review has followed 
the course of that for essential oils quite closely. The list 
of price changes in aromatic chemicals has been shorter 
than for several months back. Practically no changes of 
real consequence have taken place. The feature is still the 
competition of odd parcels of German material which reach 
this market or are offered cheaply for shipment from: 
abroad. Some of these parcels have been taken up only 
to be replaced by similar cheap offers in other directions. 
Apparently German competition is to be quite severe in 
the next few months. There has been a tendency to 
question the quality of many of these cheap offers. So 
far as can be learned, however, there is no reason, other 
than that of price to believe that they do not represent 
standard merchandise. Naturally, it is to buyers’ advantage 
to scrutinize cheap offerings closely. Quality products are 
the cheapest in the long run. At the same time, it is hardly 
in order to pass up ood stuff merely because its owner 
needs money or will sell it below the market for 
reason or another. 

In the New York market, developments have been few 
and inconsequential. Some cheap imported benzaldehyde 
has been sold here, but the domestic price has not been 
altered. Geraniol is somewhat easier although little actual 
change in the price level is reported. Eugenol is firme 
on the position of oil of cloves. The same is true of vanillin, 
although neither as yet has showed any sign of advancing. 
Linalool is offered at below the recently prevailing levels. 
Musks are also easier with ample supplies now available for 
current needs of the consumers. 


one 


Vanilla Beans 


The market has moved in routine fashion. During May 
some fairly cheap offers of Bourbons were in the market 
in one direction. Owing to lack of heavy demand, they 
held the market down for about two weeks. Lately, the 
tendency has been toward firmer levels. 

Stocks of vanilla in New York continue small. Were 
demand really brisk, a much higher market could easily 
result. As it is, levels look quite reasonable, considering 
all sides of the situation. Buyers, however, are not purchas- 
ing very heavily. Probably most of them cannot afford 


to stock up at these prices or to contract for full require- 
ments at prices which look high. At the same time, pros- 
pects in neither Mexico nor the Islands look bright for 
lower levels. The Bourbon situation is complicated by 
French speculative buying too early in the year. Cheap 
vanilla seems as far off now as it did a month ago. In 
fact, it would not be surprising if entirely new “normal” 
levels on vanilla would result from the recent high market. 
A return to pre-war or pre-Volstead conditions is certainly 
a very remote possibility at present. Even a succession of 
bumper crops would hardly lead to the piling up of any 
real surplus. . 
Sundries 


Menthol has again been the feature. As indicated in our 
last month’s review, competition was the sole factor holding 
down New York prices on the material. This competition 
from small and more or less distressed parcels has now 
been overcome. Stocks in New York are virtually in the 
hands of two importers. They are holding at $11.25 per 
pound and it looks as if the market were going higher. 
Higher levels are certainly warranted by the position of the 
shipment market. Japan will not quote on old crop at all. 
Probably she has only small supplies. Goods in New York 
are insufficient for the demand. Prices on distant futures 
are high enough to warrant maintenance of present levels 
for some time to come. Nothing on the new crop is 
heard as yet but even a very heavy one will not materially 
affect values here before the end of the year. 

Rhubarb root is seasonally firmer and higher prices are 
asked on high dried root on spot. Other sundries have 
not been in particularly good demand and the evident firm- 
ness of prices can be due only to an inherently sound 
position of the market as a whole. 


ARBITRATION FOR CHEMICAL TRADE 


Arbitration of disputes between members of the chemical 


trade rather than recourse to settlement of 
these troubles will be put into effect in the near future if 


present plans are brought to maturity. A 


the courts for 


conference ‘of 
prominent interests in the chemical trade was held under 


the auspices of the Arbitration Society of America on 


May 27 at which plans were discussed for the adoption 


of arbitration, which has worked well in other industries. 
A resolution which was presented by B. R. 
the U. S. Industrial 


Tunison, of 
Chemical Co., providing for the ap- 
pointment of a committee to consider means 


arbitration 


for putting 
adopted by the 
The committee was organized by the appoint- 
following members. Robert J. Baldwin of 
the Chlorine Institute; F. S. Farleigh, Samuel Rigney, of 
Roessler’ & Hasslacher Chemical Co., B. R. Tunison and 
Williams Haynes. 

This committee has held two meetings at 
were discussed for effecting its purpose. It is working 
quietly lining up important members of the industry 
behind the work. It is expected to have a report ready 
in the autumn. 

Among these who attended the first meeting in addition 
to those mentioned, were: E. F. Brundage, Wing & Wing, 
Inc.; P. M. Pinkins, Kalbfleisch Corporation: Ralph E. 
Dorland, Dow Chemical Co.; C. Warren Force, Hydrocarbon 
Products Co.; H. F. Hyland, Mathieson Alkali Works; 
Charles Reed, Seaboard Chemical Co.; P. Samuel Rigney, 
Roessler & Hasslacher Chemical Co.; William B. Thom, 
Warner Chemical Co.; William L. Voight, Tartar Chemical 
Works; and Edward von Berlo, Wilckes- Martin-Wilckes Co. 


into effect, was unanimously 
conference. 


ment of the 


which plans 


Trade Marks and Advertising in Foreign Countries 


Commerce Reports for May 4 contains a series of articles 
which will be of value to our readers who are interested in 
the subjects treated, which are as follows: Legal Aspects of 
Foreign Advertising, Advertising Value of Trade Marks in 
Latin-America, Advertising Methods in Mexico, Peru, Uru- 
guay and Chile, How Latin American Division of the For- 
eign Trade Bureau Can Help the Advertiser, Latin Ameri- 
can Trade Distribution. 
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PRICES IN THE NEW YORK MARKET 


(Quotations on these pages are those made by local dealers, but are subject to revision without notice) 
(See last page of Soap Section for Prices on Soap Materials) 


ESSENTIAL OILS Nutmeg 65@ Benzaldehyde, U. 
Almond, Bitter, per Ib.... $3.20@ $3.50 Orange, bitter .. vee ods F. F. C. 
S, P. A. 3.45@ 3.65 sweet, W. Indies. 
F F.C. “Art” 175@ 1.80 sweet, Italian 
ee Lee 85@ 90 Calif. ie eae siti 
Apricot Kernel ....... .52@ Origanum, imitation ' — \cetate, dom... . 
Amber, crude ‘ 75@ 9. =©6- Orrris_ Root, concrete, do- : ee : ‘ 
rectified . ' ‘99@ 1.00 mestic .........--(02.) 4,50@ Bees Meee 
Amvris, balsamifera...... 2.204 foreign ..........(0z.) 500@ Be rent Bu mzoate 
Angelica Root . . 28.00@ Orris Root, absolute (oz.) 70.00@ sae autyrate ... 
ON a6 s Heaw enka 60a Parsley sees 6.25@ Be ao a 
Lead free, U. S. P. ie 65a Patchouly ..... .. 5.004 ed Pr. mate ... ond 
Aspic (spike) Spanish...  1.50@ Pennyroyal, American... 2.10 em ropionate. ae 
French .. anicowa:. French reveeeee  1.90G en se 7 400@ 
Bay, Porto Ric . 240@ Peppermint Natural..... 19.00@ nom. Bro — a Bee te sana 
West Indies ans 2.25@ Redistilled .... 20.00G nom. oo . ey Cars es Q' 25 
- 2 > . . c arvo “x ese we ‘ a 
Bergamot, 35-30 per cent. 3.60@ Petit Grain, So. American 2.25@ Larvos .. Seid 5 as 
» ’ ; . » S(a 
Birch, sweet N. C........  1.90@ French a 6.00@ penne ee asso sesh Se 
; a Dime wa innamic Alcohol..... 6.50@ 
Penn. and Conn... . 3.504 Wmento 2.2.6. . 3.65@ ; ; ae 
innamic Aldehyde....... 3.65@ 


sirchtar, crude .. 5 Pinus Sylvestris .. 2.00@ : ) 
ae rr : tral 3 0G 
rectified shh 650 Pumilions ; 275@ A 7 ss eae és oo 
Bois de Rose, Femelle... 4.15 Rose, Bulgaria (oz.) 10,.00@ 15.00 Jtral, Hot DEP scsscees 7 75a 
j i oo eo oo 38 Rosemary, French ei 60M itronellol, dom. . . fae a 
42144 NRG occuaencesanee. Te 


Coumarin, dom. .. 3.40 
foreign ... 3.50@ 


— oe 
+t 


Benzilidenacetone 
Jenzophenone 


Sas 


mod 


SU ee et SID 
rine , : 
Crt tt et et 
NID 
onuw 


VY uUIwoc 


ade, 
‘ajeput, Native 5. ... 105@ Spanish nee 
alamus .. : . 400@ Rue pine os .. 4004 
‘amphor, “white” A5@ ; Sage rere Cee 
ananga, Java Native.... 2.40@ ve 
rectified .. ace tise Sandalwood, East India... 

araway Seed, rectified.. 1.90@ Sassafras, natural 

ardamon Ceylon ....... 45.004 artificial 

assia, 80@85%........ 2.10@ nom. Savin, French 

rectified, U. S. P..... 260@ 2.75 Snake Root 

edar Leaf ......... . 90@ 1,00 Spearmint 

‘edar Wood Pal 62@ 65 Spruce 

elery a 975@ Tansy 

hamomil ; 6.00@ 7.50 Thyme, French, red 

innamon, Ceylon ...... 12.00@ 15.00 WE Awancoeane Surana lee 
‘itronella, Ceylon ake .67(a 70 Spanish, re are 90a Ser 
Java .. ; en Valerian : -o ee. 16.004 foreign 


l ai ale ee Sse 2 
loves, Bourbon P : ; 2 50a 0 Vetivert, Bourbon . ° 14.00@ seraniol, dom 
foreign 


Zanzibar . cieesee Sono WON cauminesccenducee’ tame 7 

‘opaiba ‘ Pad hed 60a 70 East Indian ........ . 30.00@ 35.00 Gerany! \cetate : 
oriander ........ .. 10.250 Wintergreen, Southern 4.00@ veranyl Butyrate ........ 13.00@ 
roton . ee eceeens pose Penn. and Conn..... 8.00@ 9.50 Geranyl Formate .... 12.50@ 


( 

( 

Heliotropi 05 
Camain Coa " 1200@ 14.00 Wormseed sa eliotropin, dom. . .. 205€a 
( 

( 


cco ua Diethylphthlate . .40@ 


Diphenylmethane ........  2.50@ 
Dipenyloxide ............ 1.00@ 
Ethyl Acetate <s wae 
Ethyl Benzoate .......... 1.85@ 
Ethyl Butyrate ones: ee 
Ethyl Cinnamate ...... 4.50 
Ethyl Formate .......... 1.00@ 
Ethyl Propionate......... 2.00@ 
Ethyl Salicylate ......... 200@ 
Eucalyptol oeeaaes Re 
Eugenol 


) 


, q ~ $e 10 ) ¢ 
‘ypress .. : 6.00@ Wormwood 4 a 4.2544 — NGF we re eseces tenes 2.10@ 
‘ubebs ... ae .. 5.00@ Ylang-Ylang, Manila..... 26.00@ 32.00 lydroxycitronellal 10.00 a 
Dillseed : 4.50 Bourbon . 1209 Indol, C. P.........(oz.)  9.00@ 
ee TT BOs 400 Iso Butyl Benzoate...... 5.00@ 
igero . 6 ate a ee eee I.S8O(6 : ‘ — — “W098 erNK, / 
Eucalyptus, Aus. “U.S.P.” .624%4@ OLIEO-RESINS Iso Eugenol verse 4,00€ 


; : Linaool 5.50 
Fennel, Swe ( 0) ees Ani ee seeeee DD 
ennel, Sweet . ‘Na 1.0 Capsicum ...... ea : Linalyl Acetate 90%..... 7.50@ 


—— Rose, Algerian 3.29@ 7.00) Ginger ... wae eee 3.85 Linalyl Benzoate ........ 13.00@ 
Bourbon a 4.40@ 6.90 Cubeb .. og 254 Methyl Acetophenone..... 4.25@ 
eaeniat (Tame Peek). 4.29 @ 4.50 Malefern ees ‘ 2.50¢ Methyl Anthranilate ....  2.75@ 

ceca — ieee —— CE cin cee? - 6.00 15.00 Methyl Benzoate ; ae 

Guaiac (\\ ood os SOM Pepper, Black veee 3.8 Methyl Cinnamat¢ 4.00@ 

Hemloc! oe eeeee  .90@ VR nia axes . 18.00@ 22.50 Methyl Eugenol .... 8.504 

Juniper Darvic ' ‘recti ed. » 50a . on 2a r . . Methyl] Heptenone_ 2 Rare © 9.00 

ae a , Ss . © GU DERIVATIVES AND CHEMICALS Methyl Heptine Carbon.. 27.00@ 

umiper Wood .......... 65 ad Methyl Iso Eugenol 12.504 

Laurel .. \cetaldehyde 50% 2.00@ ; . 5 

Peers Ce - Methyl Octine Carb...... 27.00@ 


ox a — iene tal ere paaeeeuen sane Methy! Paracresol peeery i, 
Lemon, Italian ... es € 16... oe 70.00@ 7:5 —? se ata 6.50@ 
Calif. . neers 1.00@ \myl Acetate : 1.00@ M aad Salicn \ oe ha 18; ; 
Lemongrass scenes Srecgieteid: anne f \myl Butyrate .... 1.75@ Musk Race nei . 9 00a 
Limes, distilled...........  1.85@ \myl Cinnamate Zoe ohn Sere 11.00@ 
expressed .... 5.25@ nom. Amyl Formate .........  1.75¢ Xvle mote 3 (Na 
Linaloe eee ee TC, Amyl Phenyl Acet 5.00@ ees lin SEN Re S35 See 1e <a 
Mace, distilled 1.65@ Amy! Salicylate, dom....  1.50@ Sieondie diel ‘onan 
MUBRE ccidcisesecccnus DG foreign . 2.004 Nonylic-Alcohol 40.00@ 
Mustard, genuine......... 14.00@ 16.00 Amyl Valerate 
REMUHBOEAL iin.o.s sia. sa ore 2.35@ 2.50 Anethol 
Neroli, Bigrade, Pure.... 80.00@100.00 Anisic Aldehyde, dom.... 
Petale, extra 100.00@130.00 foreign any . 375@ (Continued on Nex ge) 


Pheny lacetate, 


Phenylacetaldehyde 5 ( . 7.25@ 
imported amis 50@ 
Phenylacetic Acid 3.50@ 
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15.00@ 17.50 
27.50@ 
20.00@ 
20.00@ 


Phenyl Ethyl Acetate.... 

Phenyl Ethyl Butyrate... 

Phenyl Ethyl Formate... 

Phenyl Ethyl Propionate. 

Phenyl Ethyl Alcohol, 
domestic 
imported 

Rhodinol, dom. 
foreign 

Safrol 

Skatol, C. 

Terpineol, C. P., 
imported 

Terpinyl Acetate 

Thymol 

Vanillin 

Violet Ketone Alpha.... 
Beta 

Yara 


Peach Kernel Meal .... 

Rhubarb Root, Shensi 
High Dried 

Rice, Starch 

Rose leaves, red ......... 
pale 

Sandalwood chips 

Saponin 

Styrax 

Talc, domestic 
French 
Italian 

Vetivert root 

Zinc Stearate ....... 


BEANS 


Tonka, Beans, Para 
Tonka, Beans, Angostura 
Tonka, Beans, Surinam. . 
Vanilla, Beans, Mexican. 
Mexican, cut 


35@ 
50@ 55 
364 
09@ 
1.00 
65@ 
35a 
1.25@ 
ATY@ 
....(ton) 18.00@ 
(ton) 40.00 
.....(ton) 50,00@ 
30@ 


25a 


Balsam Peru 
Tolu 

Beaver Castor 

Cardamon Seed, green... 
Decort 

Castoreum 

Chalk, precipitated 

Civet horns 

Guarana 


4.00@ 
034@ 
2.25@ 
1.25@ 
125@ 1.60 
30@ 40 
95@ 
1.05@ 
03@ 031% 
17@ ~~ 19 
20Ka 23 
11.25@ 12.25 
8.00@ 10.00 
18.00@ 20.00 
26.00@ 28.00 
36.00 


6.50@ 
6.50@ 
15.00@ 
18.00G 
364 
10.00@ 
40@ 
A2@ 
1.75@ 
4.00@ 
52@ 
5.50@ 
6.25@ 
1.65@ 


061% 


Sumatra 
Gum Gamboge, pipe 
powdered 
Kaolin 
Lanolin hydrous 
anhydrous 
Menthol, Jap. 
synthetic 
Musk, Cab, pods 


grains 


dom... . 


sete? 


95@ 1.00 
2.20@ 2.35 

nominal 
9.50@ 11.50 


8.75@ 


Yara »» (oz. 


SUNDRIES 
Alcohol Cologne spts., gal. 
\lmond Meal 
Ambergris, black... (oz.) 
gray 
Balsam Copaiba S. A..... 


4.93@ 
264 
15.00@ 
26.00@ 
.60@ 
.00@ 


5.08 
30 
18.00 


Tonquin, gr 
pods 
Orange flowers 
Orris Root, Florentine. . 
powdered 
Verona 
powdered 
Patchouli leaves 


22.00@ 23.00 
1.004 
11@ ~~ «14 
14a 30 
10@ ~=«=«12 
lob 
20@ 25 


Vanilla Beans, 
whole 
Bour., cut 
Vanilla Beans, So. . 
Vanilla Beans, 
yellow label 
white label 


sourbon, 


8.00@ 10.00 
8.004 
8.00@ 


Tahiti, 


6 50@ 
7.00@ 


FOREIGN CORRESPONDENCE 


(Continued from page 237) 


ICELAND 


Soap Restrictions CANCELLED—Import restrictions have 
been removed in Iceland on soaps, soap chips and soap 
powders. 


JAVA 


Consul Charles L. Hoover, at Batavia, 
Owing to constantly increasing prices, demand from 
the United States for citronella oil fell off in 1924, although 
the amount received for thx 


CITRONELLA OIL 


writes: 


smaller shipment was consid- 
A volume of 288,420 pounds, valued at $270,- 
930, was shipped to the United States, against 312,245 pounds, 
worth $221,320, in 1923. 


erably greater. 


LATVIA 
PERFUMES.—The Latvian 
an order prohibiting, from June 1, 


Minister of Finance has issued 
the sale to the public of 
imported perfumes by weight from bulk containers. From 
that date foreign perfumes may be sold only in their orig- 
inal containers, and a seal will be affixed to each bottle by 
the customs officers when clearing a consignment. 


NEWFOUNDLAND 


Ap VALOREM A complete 
upward revision of the Newfoundland customs tariff has 
become effective from April 9. The tariff schedule of 1905 
as revised, has been repealed and a new schedule substi- 
tuted with straight ad valorem rates. The new tariff car- 
ries 372 divisions, as against 241 in the schedule just re- 
pealed. The 10 per cent surtax of duties and the 5 per cent 
sales tax, heretofore levied on most goods imported into 
Newfoundland, have also been repealed. 


INCREASED TARIFF ON BASIS. 


POLAND 


TarirF CHANGES.—The Polish Government has issued an 
order increasing, from May 27, the rates of duty on a wide 


range of goods. The following are some of the new charges, 
in zloty for 100 kilos :—Vanilla, 5,000; cloves, cinnamon, and 
other spices, 100. (A zloty is now quoted at about 19.20 
cents American.) 


PORTUGAL 
Stamp TAXEs.—Certain stamp taxes introduced in 1924 
in Portugal have been modified by a law promulgated on 
April 21. The following are the new taxes, 
Medicinal waters, 500 c.c. or under, 0.02; syrups of all kinds, 


in escudos :— 


250 c.c., 0.02; perfumes and toilet articles, the sale price of 
which exceeds 3 escudos, up to a sale price of 10 escudos, 
0.03, for each 10 escudos over this amount or the fraction 
thereof, 0.02, whereby imported perfumes and toilet articles 
These taxes will be levied 
(An escu- 


are chargeable at double rates. 
when the goods are cleared through the customs. 
ado is worth about 5 cents American. ) 


SPAIN 
OutvE Orr Must Be Markep.—A Spanish royal decree 
signed May 18, 1925, provides for the exportation of olive 
oil without payment of export duty only when the con- 
tainers carry a registered national trade-mark, thus avoiding 
the sale of Spanish oil as though of other origin. 


UNITED STATES-FINLAND 
Most-Favorep-NaTIon AGREEMENT.—By an exchange of 
notes on May 2, 1925, the United States and Finland have 


agreed to accord each other unconditional most-favored- 


nation commercial treatment. The part of the modus 
vivendi relating to import and export duties became’ effec- 
tive on May 17, 1925, while all other matters in the agree- 
ment will become effective when the Finnish Government 
has notified the United States that it has taken the neces- 
sary legislative action. The agreement may be terminated 
after 30 days’ notice from either party or by mutual agree- 
Among the articles affected are perfumed and toilet 
and toilet preparations. 


ment. 


soaps; perfumery 
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CONDUCTED BY Or. E.G.THOMSSEN 


DETERMINATION OF CARBONATES IN SOAPS 
AND SOAP POWDERS* 

At the start 5 g. of soap are weighed off into a flask. 
To this is added 100 cc. of 60% alcohol, warmed on a water 
bath until the soap is dissolved. Fillers which are insoluble 
in water and alcohol remain as residue. In order that the 
alcohol may not evaporate during the heating process, the 
flask is cork through 
which a long glass tube is passed, which serves as reflux 


closed with a stopper perforated, 


condenser. After the soap has been dissolved, the flask is 
cent of 
till the 
The 
barium chloride on the one hand is combined with the fatty 


removed from the water bath, and about 10 per 


barium chloride solution in excess is added, 1e., 


barium chloride no longer produces a_ precipitate. 
acids of the soap by the formation of a barium oxide soap 
is combined with 
the carbonate to insoluble barium carbonate. Without tak- 
ing account of the old precipitate, i.c., without filtering; 


the mass is titrated with tenth normal salt solution by use 


insoluble in water, on the other hand it 


of phenolphthalein as indicator, and in this manner the 
amount of free determined. The must 
be carried out in such a manner that the hydrochloric acid 
is slowly added to the mixture by drops and is constantly 


acid is titration 


stirred or shaken. 

For the determination of the carbonate 5 g. of soap are 
likewise weighed off into a flask and dissolved in about 150 
ce. of 60 per alcohol at The 
bottle during the heating process is joined with the reflux 


cent boiling temperature. 
After the soap is dissolved the flask is com- 
If thereby 


condenser. 
pletely cooled by being placed in cold water. 
the solution is solidified to a jelly (which is rarely the case), 
insufficient solvent has been used. In that case about 50 cc. 
of dilute alcohol is added in order to dissolve the jelly and 
the mass is again cooled. The cold solution is then titrated 
by use of phenolphthalein as indicator with tenth normal 
hydrochloric acid, till the red color disappears. 

For determining the carbon dioxide 2-4 g. of soap powder 
are dissolved in distilled water and are titrated with half 
normal hydrochloric acid by use of methyl orange as indi- 
In this titration, beside the carbonate, the soap and 
the water glass contained in the powder is combined with 
For the purpose of establishing an 


cator. 


the hydrochloric acid. 
average molecular weight of the fatty acid present of 300 
1 per cent of this equals 0.18% of sodium carbonate and 
of water glass (Na,SiO,) equals 6.35% of 
sodium carbonate. If now the fatty acid and water glass 
content ascertained is considered, the carbonate content is 
easily computed. 

For the computation of the data a few examples are 
given.—(Ztschr. d. Oel u. Fett-Ind. 1924, No. 45 d. Pharm. 
Ztg., Berlin.) 


—- 


* Seifens.-Zeitg. Vol. 52, No. 12 (1925), p. 238. 


1 per cent 


MANUFACTURE OF PERFUMED SOAPS AND 
SOLIDIFIED PERFUMES 


An interesting British patent (228,282) has been granted 
to Paul Villain, of London, in relation to the manufacture 
of perfumed or medicated transparent soaps, and solidified 
perfumes, disinfectants, or the like having detergent proper- 
ties. The object of the invention is to produce transparent 
soap containing a very high percentage of perfume, natural 
or artificial, or of disinfectant, or of other chemical ingredi- 
ents of medicinal value (suchas capsicum, menthol, camphor, 


iodine, or the like), without alteration in the detergent or 
transparent character of the soap or the added perfume or 
disinfectant or chemical ingredient. Practically the inven- 
tion claims to produce a transparent solidified perfume having 
detergent properties. He adds to the hot soap a mixture 
of equal parts of methylated spirit and one or a mixture 
of the above named perfumes, medicaments or disinfectants, 
and then a soluble form or derivative of cellulose, for ex- 
ample, viscose, for the purpose of forming on the surface 
of the soap, when the soap becomes dry by exposure to air, 
a film or coating, which causes the perfume or disinfectant 
or chemical ingredient, in the soap to be retained. Or the 
cellulose body may be first added to the mixture of methy- 
lated spirit and chemical. In his invention Mr. Villain uses 
terpeneless oils, aromatic alcohols, esters or other natural 
or artificial perfumes or chemical ingredients. After numer- 
ous experiments he has found that the harder, purer and 
brighter the facts, and purer and brighter the oils, lves and 
solvents respectively employed, the harder, clearer and purer 
will be the soap. The proportion of essential oils, syn- 
thetic perfume, or other suitable chemical ingredient which 
can be incorporated, is in direct relation to the hardness of 
the soap. 

In the process of manufacture, steps must be taken to 
prevent crystallization and ensure that the soap remains 
colloidal. The pan is preferably enamelled inside, and must 
be absolutely clean, as must all other utensils also. No 
appreciable carbonate, sulphate, or silicate of soda or of pot- 
ash, or sugar, must be present, nor any inert or crystallizable 
substances, such as calcium carbonate or sulphate, china 
clay, talc, and the like. 

The fats and oils may be saponified by any of the well- 
known processes, the resulting soap being dried, and dis- 
solved in industrial methylated spirit, or the requisite quan- 
tity of caustic soda may be dissolved to a concentrated lye 
in industrial methylated spirit, and saponification effected by 
means of this, in which case the soap may be utilized im- 
mediately for making the transparent soap after allowing 
to stand for two hours. 

The component parts best for the base of such a soap are: 


Tallow 

Coconut oil (Cochin) 
Palm oil (bleached) 
Rosin (pale) 


55 parts 
25 parts 
10 parts 
10 parts 


Total 
Preferably such a soap as prepared above is transferred 


to an iron or steel enamelled pan fitted with a closed steam 
coil, or to a steam jacketed pan, or better, to an ordinary 
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iron still, with a condenser attached, to recover part of the 
solvent and perfume composition, when added. This has 
no influence on the working temperature, but may prevent 
accident. For every 100 Ib. of soap, as hereinbefore de- 
scribed, 25 per cent. of industrial methylated spirit is put in 
the pan with the soap, steam turned on, and the mixture 
heated up to 80 degrees C., then raised gradually to 97 
degrees C. When the soap reaches 97 degrees C., allow 
to boil for a few minutes, then shut off steam, add 10 Ibs. 
of pure glycerine (sp. gr. 1.260) per 100 Ibs. soap, stir 
well in, and allow to stand for two hours, when it will cool 
to about 80 degrees C. (it should not be allowed to cool 
below 72 degrees C.). Samples must be taken from time to 
time to ascertain the consistency and transparency. 

The soap is now ready for addition of the perfume, dis- 
infectant, or other natural or artificial perfumes or chemical 
ingredients, hereinbefore refered to, suitable for admixture 
with a colloidal soap, such as essential oils, terpeneless oils, 
aromatic alcohols, aldehydes, phenols, esters, or other natu- 
ral or artiticial perfumes, tar derivatives, or other 
chemical substances (with the exception of essential oils 
rich in terpenes, artificial or synthetic products of a crystal- 
lizable nature, or aromatic gums, or balsams). Any quan- 
tity, say 33 per cent., of such a perfume as described in the 
preceding, or of disinfectant, or of other chemical of 
medicinal value, is mixed with a small quantity, from 1 
per cent. to 5 per cent. of a soluble form or derivative of 
cellulose, for example, viscose, cellulose acetate, butyrate, 
or aceto butyrate. Cellulose acetate is specially suitable, 
owing to its ready solubility in most essential oils, alcohols 
and esters. The predetermined perfume medicament or dis- 
infectant mixed with the same proportion by weight of 
methylated spirit and the cellulose acetate in the proportions 
described form a mixture, the whole of which, on being 
warmed up to 80 degrees C., is then added to the hot soap, 
stirred well in, and left in the still or pan for only a few 
minutes. When cooled to about 72 degrees C., the soap 
is run off into frames or molds, and left to cool slowly—the 


longer the cooling takes, the more transparent will be the 
soap. 


coal 


SMOOTH MOTTLED SOAP* 


In general by mottled soap is understood a 


illed soap 
variously marbled and of varying quality in which the mot 


tling occurs in a natural way, that is under certain presup 


position of colloidal properties, which is also the case with 
Eschweger soap 


The correct alkalinity in mottled soap is 


therefore next to the water content an essential condition, 


the 
grain and the closed soap can 


in order that the soap by shortening may retain same 


specific gravity of the mass or 
not sink to the bottom 


On the other hand in case of smooth mottled soap which 


comes into question here, the 
orous in order that the 


stirring process must be vig 


strong 


shortening or hardening pro- 


cess by salts may not act in a disintegrating manner upon 


the soap. Under this term is 


understood a hard, very 
filled soap, which is preferred by the housewife 
purposes; | 


clear 
for washing 
yy its action readily dissolving dirt in consequence 
of the presence of carbonate of potash, etc. It reacts especially 
strongly upon hard water (lime hardness). For raw 
the best 
acid, when the yield is over 400 per cent 
besides its fatty 


solutions of carbonates and salts 


mate 


rial in the manufacture are used almost entirely 


oil or its fatty 
oil, 


strongest 


since this cocoanut oil or acid, can 


stand the 
The preparation of this soap is very simple, it can be pre 


pared in every factory, and is not exposed to the 


mottling sinks to the an 
way and makes the process more difficult or more expensive 
the filling 
incrustation of the 


danger 


iat the 


bottom in em)arrassing 


Hi wever, 


material be so chosen that an 


must 
cold for 
which reason solutions of soda and sodium sulfate are to be 


the 


soap in weather is avoided, 


avoided; also sodium water glass, which shows 


no 


*Scifens.-Zeitg. Vol. 52, No, 15 
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(1925), p 
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particular advantage, may be omitted. 
mixture with 450 per cent of yield: 

160 kg. fatty acids (sufficiently high in titre). 

270 kg. sodium lye 20° Be. 

180 kg. potash solution 32° Be. 

20 kg. potassium chloride solution 20° Bé. 

100 kg. salt water 24° Beé, 

The lye was prepared from 76% caustic soda. 

A working method is as follows: 260 kg. of sodium lye 
are in the soap kettle heated to the boiling point. At the 
same time the fatty acids are heated in a small kettle. 
These are gradually added to the lye while boiling, in a 
uniform flow, care being taken that saponification does not 
take place too rapidly, in order that the fatty acid may be 
well used up, and that no little lumps may form before 
the fatty acid is completely incorporated. The mass 
formed is allowed to continue boiling and the remaining 
10 kg. of lve mixed with the corresponding amount of 
water is added, if the mass was boiled over direct fire. 
\fter complete saponitication the boiling is stopped and 
by the aid of stirring first the potash solution, last the 
potassium chloride solution and salt water, are added, care 
being taken that the solutions do not bunch up in the soap. 
If remnants of this kind are to be worked in, they are 
added immediately after the potash solution by considering 
the water of the former. The filled soap is now 
finished, is allowed to cool, and is divided into two portions. 
If desired a little oil of mirbane may be added. In this 
the mass is stirred more and allowed to cool. 


Below is given a 


soap 


loss of 


Case, once 


OIL CHEMISTS AT NEW ORLEANS 


Meeting for the seventh time in New Orleans, the Ameri- 


can Oil Chemists’ Society on May 12 concluded its sixteenth 


innual convention, 


the Associa- 
tion, which was held the same week in New Orleans. The 


ittendance was heavy, owing to the ensuing cottonseed 
crushers’ convention and the program as usual contained 
many features of interest to the oil and fats industries. 

The first session was opened by the president, H. J. Morri- 
son, and after the routine committee reports two interesting 
reports of the activities of the Department of Agriculure 
in regard to cottonseed oil research were read. The first 
outlined the work of the Bureau of Chemistry and was pre- 
sented by C. A. Browne, chief of the bureau. The second 
was a special report on the constituents of cottonseed oil 
representing the work of Messrs. Jamieson and Baughman, 
of the bureau. Dr. E. E. Randolph, of the North Carolina 
State College of Agriculture and Engineering, addressed the 
session on the subject of the work of engineering colleges 
on oil chemistry problems. The special committee on the 
standardization of the Lovibond colorimeter also reported. 

In addition the work of the Bureau of Standards on oils 
and fats was outlined by N. F. Harriman, of the bureau 
The Bureau of Animal Industry was represented by William 
C. Pothwick, of the Biochemic Division, who presented a 
paper on the “Characteristics of Rancid Fats as Foods.” 
A. F. Seivers, of the Bureau of Plant Industry, presented 
the conclusions of the bureau in regard to the oil and am- 
monia content of cottonseed. 

The convention was concluded with a banquet at the Hotel 
Roosevelt, which was headquarters of the oil chemists dur- 
ing their sessions. Following are the officers elected for the 
ensuing year: President, J. J. Vollertsen, Armour & Co. 
Laboratories, Chicago; first vice-president and chairman of 
the membership committee, R. H. Fash, Fort Worth Labora- 
tories, Fort Worth, Tex.; secretary-treasurer, J. C. P. 
Helm, Helm Laboratories, New Orleans. ; 


The meeting was a preliminary to the 


convention of Interstate Cottonseed Crushers’ 


Doing His Master’s Duty 


“Henry,” said his employer sternly, “you didn’t 
me back this morning?” 

“No, sir,” said Henry. 

“IT suppose you are aware that when I came in I 
you kissing the stenographer?” And his employer 
it him angrily. 

“Yes, sir,” replied Henry, without blushing, “but, 
remember, sir, you told me to be sure and do all 
work while you were away.”—-Western Druggist. 


expect 
caught 
glared 


i f vi yu 
your 
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AIDS TO ANALYSIS IN SOAP INDUSTRY LABORATORIES* 


By Dr. E. L. LEDERER, Hamburg 


In the following contribution two aids are briefly reported 
which in practice in the laboratory of the soap factory have 
proved to be useful: 

a 
determination of the 


\lcohol 


insoluble) in case of analytical investigations of soaps the 


Frequently (e. g. in the 
problem is to dry this soap as rapidly and thoroughly as 
possible without chemical change during the process. Dry 
ing in the drying chamber or desiccator has the disadvantage 


FIGURE 1 


of long duration, during which in addition under certain cir 
occur. This 
(Fig. 1) 


represents essentially a closed flat 


cumstances oxidations may disadvantage is 


avoided by the small which is shown 
This 


made of tin 1 


apparatus 
herewith. prism 
2 mm. thick, supplied with two inflows and 
two exits, each with a faucet. The more elevated inflow A 
serves to add steam and is connected with the steam pipes; 
the inflow B placed closely above the floor is intended to 
admit water for cooling from the water pipes. In the re- 
verse order through the more elevated outflow D the water 
for cooling flows off, while by the outflow C placed again 
close above the floor the steam and eventually the water due 
to condensation are drawn off. By this arrangement it is 
possible to heat the apparatus by steam and to rapidly cool 
it in immediate succession. 

If it is desired to rapidly cool a sample of soap the faucets 
A and C are opened, while the steam is directed away as far 
as possible, and a soap stick is rubbed over the upper plate 
which is finely polished, whereby the soap dissolves, sim- 
ilarly as in the growth of a hot object, but is rapidly 
changed into a thin dry skin; then faucets A and C are 
closed and B and D are opened. With the size of the prism 
of 300 x 250 x 40 mm. there are thus obtained about 4-5 
g. of dried soap, which may be immediately transferred with 
a scraper into a vessel held in readiness which is capable of 
being closed. According to the temperature of the steam, 
the water content remaining in the soap will be larger or 
smaller in amount if ordinary exhaust steam is used with 
a temperature of approximately 100 C. The soap still will 
contain about 5 per cent of water, at approximately two 
atmospheres of steam pressure, in which case stronger tin 
is to be selected and great care is to be used in the tight 
fitting of the faucets, and naturally only A remains open; if 
the soap has only about 24%° of water, this degree of dryness 
is sufficient for most investigations of the practical worker 
in the laboratory. 

The drying process is completed in a few minutes and 
thereby, as well as in consequence of the rapid cooling, a 
chemical change, especially an oxidation, is not to be feared. 
If the original water content of the soap to be investigated 
measured, the results obtained for the 


is known or was 


d. Deutsch. Oel. u-Fett. Ind., Vol. 45, No. 13 (1925), 


dried soap are easily computed and in practice are determ- 
ined with sufficient accuracy for the original sample of soap. 
LT. 

The sinter 
described and has been recommended for use in 
the like. 
bottom 


application of glass has been repeatedly 


ilters and 
Such glass cylinders supplied with a 


sinter filter are convenint in the soap 


laboratory for the determination of substances 


insoluble in alcohol or of dirt (substances in 


soluble in petroleum ether), especially of 


impure fish oils. For this I make use of a 


glass cylinder drawn at about half natural size 


in Fig. 2 with 


is so f 


which 
Sinterplate 


sinter bottom, 


measured that it finds room in the soxhlet ex- 


: ud 5 5 Figure 2 
tractor. For the determination of matter in- 
soluble in alcohol thin sinter plates with large pores (with 
the manafucturer’s designation G 2/1-3), are more suitable; 
for the determination of matter insoluble in petroleum ether, 
thicker plates with smaller pores (manufacturer's designa- 
tion G 3/3-5) are suitable. The advantage over the use of 
asbestos and filtering paper lies in the more convenient han- 
dling and the possibility of the more rapid drying and 
evaporation of remnants of alcohol or petroleum ether. To 
prevent the floating away of small particles, the glass 
cylinder in the extractor is conveniently covered with a por- 
celain plate, perforated sievelike, formed like a little watch 
glass slightly concave on the upper side. 
III. 

On this occasion I would like to point out a modification 
of the sodium chloride content in soaps which to my knowl- 
edge is not practiced elsewhere in laboratories of the indus- 
try. The soap which is to be examined for sodium chloride 
About 5 g. is carbonized (not incinerated as other- 
30-40 


By this process danger of decrepitation or even evap- 


content, 


wise customary) in an open porcelain crucible of 
c.c.m. 
oration of NaCl is avoided since the temperatures arising 


The 


mass is mixed with warm distilled water and filtered (if the 


in the carbonization do not exceed 500° C. carbonized 
iltrate is dark colored, this is a sign that soap remnants 
still uncarbonized are present, since, as is known, soap solu- 
tions in consequence of the strong attraction by absorption 
of soap soot are capable of carrying the carbon through the 
ilter 
using litmus, and is then further examined by the 


paper). The filtrate is neutralized with nitric acid, 
known 
analytical methods, e. g. titration with tenth normal AgNOs 
by use of potassium chromate as indicator to the orange 
red coloration. The results thus gained are for practical 
purposes sufficiently accurate; the duration of the entire 


analysis is about one hour. 


In contrast to other quotations 


which are given here and there it is necessary in my judg- 


ment to lay the greatest stress on the neutral character of 
the filtrate, since an excess of nitric acid conceals a lower 
sodium chloride content, while an excess of alkali conceals 


too high an excess of sodium chloride. 


Just Half Bad 


Beggar—Please give a poor old blind man a dime. 
Beggee—Why, you can see out of one eye! 


3eggar—Well, then, give me a nickel—TJar Baby. 
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TEST TO GET THE DENSITY OF AQUEOUS 
GLYCERINE SOLUTIONS* 


By W. Herz AND ALEXANDER WEGNER 


For the determination there was used a special glycerine, 
the net content of which was known by check by oxidation 
with chromic measuring back the chromic acid 
excess, using the iodometric method, as well as by estab- 
lishing the gravity at 15 and 20°, using the 
Physico-Chemical tables of Landolt-Bornstein (5th ed.). 
The different mixtures were prepared by weighing out 
each 


acid by 


specific 


glycerine + and mixture was prepared in 
duplicate so that each specific gravity was measured on 


the two solutions independently of each other. 


water ; 


For the de- 
terminations of density we used a pyknometer following 
Ostwald-Sprengel, for maintaining the constant tempera- 
ture we used a water thermostat capable of being heated. 
All specific gravities are referred to water at 4°C. The per- 
centages of glycerine which are given indicate percentages 
by weight. The exactness of the densities is measured 2-3 
units in the fourth decimal ; 


10.00% 20.00% 30.00% 40.00% 
Glycerine Glycerine Glycerine Glycerine 
1.0237 1.0491 1.0754 1.1028 
1.0227 1.0481 1.0741 1.1009 
1.0216 1.0468 1.0722 1.0990 
1.0187 1.0431 1.0682 1.0944 
1.0152 1.0392 1.0637 1.0897 
1.0109 1.0347 1.0589 1.0843 
1.0067 1.0301 1.0540 1.0790 
1.0012 1.0245 1.0487 1.0733 
0.9953 1.0184 1.0422 1.0673 
0.9894 1.0124 1.0357 1.0606 


50.00% 60.00% 70.00% 79.95% 
Glycerine Glycerine Glycerine Glycerine 

10° 1.1314 1.1586 1.1864 1.2139 
15° 1.1291 1.1564 1.1838 1.2111 
20° 1.1268 1.1538 1.1814 1.2083 
30° 1.1218 1.1486 1.1761 1.2025 
40° 1.1167 1.1428 1.1701 1.1966 
50° 1.1110 1.1370 1.1641 1.1906 
60° 1.1054 1.1312 1.1583 1.1846 
70° 1.0999 1.1252 1.1523 1.1786 
80° 1.0930 1.1190 1.1460 1.1720 
90° 1.0865 1.1123 1.1386 1.1651 


Unfortunately the accuracy of these densities is not 
sufficient to compute exact expansion co-efficients of the 
individual solutions at different temperatures because in 
this case differences of 1 or 2 in the fourth decimal 
yield strong variations. As is known, the expansion co- 
efficient is found in the formula: 


Vv 


where v and v,, signify the specific volumes belonging 
to the temperatures t and t,. For example, if in our 
solution of 79.95% of glycerine the densities at 10 and 20 
are used, then the expansion co-efficient of 0.0004613 is 
obtained: if on the other hand the amount of one of the 
two densities required for the computation should ‘be 
changed by 1 in the fourth decimal place, the expansion 
co-efficient becomes 0.0004491, and after a change of 2 in 
the fourth decimal place the expansion co-efficient assumes 
the value 0,0004370. 

Therefore it is only in a general way that the following 
conclusions regarding this expansion of co-efficients may be 
drawn: If one compares the expansion of the water-glycerine 
mixtures between 10 and 20°, 40 and 50°, and finally 
80 to 90°, then the expansion increases with rising 
temperature, namely for the mixtures poor in glycerine 


* Zeitschr. d. Deutsch. Ol. u. Fett-Ind. Vol. XLV. No. 5S. 
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it grows more strongly than those rich in glycerine. 
If the expansion of the different concentrated glycerine 
solutions between 10 and 20° is compared then that 
of those rich in glycerine is greater (more than 
double), than that of those poor in glycerine; the decrease 
of the expansion of the 80-down to 50% solution is not 
very large and unimportant, then down to 10% solutions 
it becomes marked and large. Between 40° and 50° the 
behavior corresponds to the expansion, only the decrease 
in case of the concentrations rich in water (50-10%) of 
glycerine is less marked. Between 80° and 90° the ex- 
pansions of the different concentrated solutions vary only 
inconsiderably. 

The measuring vessels which were used were placed at 
our disposal by the “Notgemeinschaft der Deutschen 
Wissenschaft.” (Breslau, Physico-Chemical Division of the 
Chemical Institute of the University). 


METHODS OF DRYING SOAP* 
3y Dr. E. L. Leperer, Hamburg. 


In a query in the question box it is suggested to explain 
the advantages and disadvantages of the soap drying systems. 
Since a similar inquiry was made only recently, it seems 
appropriate briefly to report on the experiences in practice, 
although everything worth knowing really appears in the 
literature.’ 

If the reader desires to compare with each other the ad- 
vantages or disadvantages of the three different methods of 
drying (1, drying on racks; 2, drying in a mechanical band 
drying apparatus; 3, drying on a roller drier) not only 
chemical and physical but also economic viewpoints are to 
be considered. 

Method No. 1, drying on racks, has the advantage that the 
soap is not at all affected physically, and so hardly under- 
goes a chemical change, provided that only first class fats are 
used. It is otherwise, if for reasons of the cheaper costs, 
oils and fats of not quite so high a grade are used. Against 
this method stands the circumstance that the soap is re- 
quired to lie a longer time, under some circumstances a 
whole week, and that the capital employed is eaten up by 
interest, and that a factory which desires to produce larger 
quantities (e.g., 3,000-4,000 kg. per day) would probably 
fall short in drying space, in order to leave in storage on 
racks 20-30 tons of soap chips. Thus in my judgment this 
method comes into use only with the highest class of fine 
soaps, but for these it is the only one to be recommended. 

In method No. 2 the daily operation in 24 hours may be 
accomplished, however, the extensive drying apparatus re- 
quires correspondingly large space and not inconsiderable 
power. Since the soap under increased temperature is ex- 
posed about half an hour to the stream of air, oxidations 
may occur; further it frequently happens that the chips are 
not equally thin, then they dry only on the outside; while the 
inside contains too much moisture, the outer layer has al- 
ready become of a horny texture. In consequence the soaps 
become scaly, blistery, or feel rough to the touch as if they 
contained sand. 

Method No. 3 exposes the ground soaps to the greatest 
physical requirements; therefore it is not to be expected 
that it furnishes a product which can be measured in quality 


absolutely with that treated by method No. 1. However 


*Seifens-Zeitg. Vol. 52, No. 8 (1925). 


1924; Lederer, 
637; Cf. also answer 


1Cf. Steffan, Seifens.-Ztg., No. 14, 1923; No. 7, 
Zeitr. fiir angewandte Chemie, No. 37, 1924, p. 
to questicn 77 in Seifens.-Ztg., 1925, No. 4. 


(Continued on Page 247) 
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EUROPE AS A SOAP MARKET OR WORLD COMPETITOR 


Spain, France, Germany 


Other European Countries 


The soap industry and trade of European countries has 


in a more or less chaotic condition ever since the 


The displacement of trade and industrial processes, 


been 
war. 
especially on the Continent during the period from 1914 to 
1918 was tremendous. The rebuilding of industry and com- 
merce has been slow in getting under way and the soap 
industries of the various countries have suffered proportion- 
ately to the general industrial structure. Only during the 
last two years has real progress toward normal conditions 
been made and even now, the industries of Germany, France, 
Italy, Belgium and the other nations primarily affected by 
the war are far from normal. 


At the same time, the competition of these industries 
with the American soap manufacturers has been felt in the 
large consuming markets of the world and even to some 
extent in the American home market. And this competition 
coupled with that offered by the British industry which is 
actively pushing its leading brands in foreign trade, is likely 
factor for the American 


Hence a brief 


to be a more and more serious 
industry to contend with as time goes on. 
resume of the soap activities of Europe at the moment to- 
gether with a brief account of the markets for soaps in some 
of the principal European countries may be of interest and 
benefit to the domestic industry which must face the products 
of several of the European countries whenever it attempts to 


expand its sales beyond its home market. 


British as Competitors 
The British industry is of course the largest competitor 
which the American manufacturer must face abroad. The 
markets in England are completely under the domination of 


In large part the markets on the 
have 


British manufacturers. 
Continent, especially in laundry 
been invaded by the British manufacturers who are most 
favorably placed from the standpoint of convenience, finance, 
More recently, British 


and common s« aps 


and service to take care of them. 
efforts looking toward the pushing of toilet soaps, not only 
in Europe but throughout the world have been meeting with 
a considerable degree of success. Efforts are being made to 
stimulate soap exports from England and to force a further 
recognition of British brands, which are already well estab- 
lished in Europe. Such have 
enjoyed in the British market has been largely the result of 
advertising of special brands. The introduction and 
of new brands in England is dependent, largely, upon adver- 
Certain American brands of toilet and especially of 
In every in- 


success as American soaps 


sale 


tising. 
shaving soaps have a ready sale in England. 
stance, they are brands which have been extensively adver- 
tised throughout Europe. 
France and Germany Active 

The French market is one which America has never very 
successfully invaded. The French industry is well estab- 
lished at home and is also firmly entrenched in the export 
markets, especially in toilet soaps. Even in so convenient a 
market for the American industry as is found in Cuba, the 
competition of French toilet makes it difficult for 


American interests to do better than hold their own. There 


soaps 


and England Active 


Assume 


in Export Trade; 


Role of Consuming Buyers 
is also a successful and prosperous industry producing laun- 
dry and common types in France for home consumption. 
These soaps have little vogue outside of their steady con- 
sumption at home. For the most part, British brands have 
the preference where ihe native French brands are not used. 
Germany has come rapidly to the fore in recent months as 
a producer and exporter of comparatively cheap and low 
grade soaps both toilet and ordinary. Before the war, the 
German industry was a heavy exporter of such soaps to 
Latin America and to the Far East. A large proportion of 
this trade was taken over by American interests during the 
war. Gradually, however, the old German brands and new 
ones too are being brought back into the markets. Ap- 
parently, Germany is amply supplied with fats and of course, 
chemicals for Incidentally, long 
contact with the markets of taught the 
German producers how to sell 


with soap manufacture. 
the world has 
their products and cheap 
methods of production are responsible for comparatively low 
prices. 

The German market itself, is being quite well supplied 
with products of the German industry. At the same time, 
especially in the larger cities, the sale of American brands is 
They are taken in most instances 
Whether this is 
due to war prejudice, to price or to quality cannot be said. 
The German market is capable of some little cultivation by 


progressing fairly well. 
in preference to French and British types. 


American manufacturers. German soaps, on the other hand, 
are likely to cut severely into American export sales in the 
Far East and in South steps are 


taken to offset them. 
Italian Market Difficult 


Less is known of the markets in Italy than those in the 
It is noteworthy, however, that 


America unless proper 


countries just mentioned. 
American soaps have been unable to make any great progress 
in the Italian market. Doubtless, this is due to some extent 
to unfavorable exchange rates which make import costs high. 
At the same time, it is an undoubted fact that the Italian 
industry is rapidly developing. Samples of Italian toilet 
soaps which have reached this market recently through im- 
houses have been of evcellent quality, fully up to 
These high grades 


port 
standard American and British makes. 
sell at practically the same prices as the better class of 
British, French and American soaps. On the lower grades, 
information is that the Italian makers, owing to favorable 
exchange and a protective duty can undersell their foreign 
competitors by something like 20 per cent. The quality of 
these soaps is not the best but they are well finished and at- 
tractively packed and at their price seem to be good value. 
The best hold which America has on the Italian market at 


present is through shaving soaps of which the best known 


American brands find a ready sale although there is also a 
demand for local brands of inferior quality at lower prices. 

The cultivation of the Italian market is difficult owing to 
However, the advertising methods in general use 
Distribution through responsible Italian 


the tariff. 
are notably poor. 
dealers could be secured and advertising by means of small 
sample cakes would probably be effective in addition to the 
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usual methods employed in working a more or less unfavor- 
able market. 


Spain an Export Seller 
There is no great chance for export of soaps to Spain. 
The local industry is well established and well organized. It 
takes care of the great bulk of the of the Spanish trade in 
all varieties of soap. It is also aggressive and active in 
certain of the foreign markets, especially those of Latin 
has 


America and other Spanish speaking nations. There 


been some sale of French, British and American high grade 
toilet and medicinal soaps in Spain and this-is not likely to 
be lost since the Spanish factories are not working along 
those lines. The introduction of poorer quality toilet soaps 
and of laundry and common grades would be next to im- 
possible. Spain must be looked upon in the light of a serious 
competitor rather than as a possible market or outlet for 
American materials. American manufacturers, in handling 
Latin American trade, might learn a lesson from the Spanish 
manufacturers in the matter of packing and “get up.” No 
more attractive packings for the Latin American trade than 
those coming out of Spain have yet been put upon the 
market. 

The Dutch and Belgian markets are fairly well taken care 
of on the household lines by the industries of the two coun- 
tries. In toilet soaps, however, they are more or less de- 
pendent upon French and British manufacturers. American 
soaps are favoraably known but have not, in general had a 
very ready sale, principally because of price although fail- 
ure to properly push the lines has also had an effect upon 
trade in them in Holland and Belgium. Statistics showing 
imports of soap into Belgium are lacking and the same is 
true of ‘Holland. that a 


considerable smaller tonnage is being shipped than was the 


However, British figures show 


case prior to the war. The best line of attack upon these 
markets would seem to be in the higher grade toilet soaps. 
At the same time, direct competition with the French and 
British is difficult on account of their favorable position 
with regard to shipments and stocks. It would be neces- 
sary to carry stocks in the countries in order to properly 
handle sales. This is costly and might not be worth while. 
As competitors, the Belgian and Dutch manufacturers are 
not greatly to be feared although Dutch soaps are being 
sections of the Far East which are under 


used in those 


Dutch political control. 
Sweden Wants Soap Powder 
The Scandinavian market presents a very real opportunity 
for sales and very little in the way of competition in other 
The 
Sweden are more or less demoralized, not having fully re- 


parts of the world. soap industries in Norway and 


covered from the slump of three years ago. Manufacturers, 
especially those in Sweden have been competing very severely 
for the trade and have put upon the market some low grade 
products with which foreign makers cannot possibly compete 
even if they wanted to. The use of soap powders and soap 
and 
Best in- 


flakes in these countries has increased steadily now 


forms a very important fraction of the trade. 
formation is that Swedish manufacturers are not in a posi- 
tion to supply this trade at competitive prices or with 
competitive products. The British manufacturers are very 
active in the field and are shipping increasing tonnages of 
and flake 


\merican brands are also in demand and might be pushed 


powdered soaps into ‘Norway and Sweden. 


with very good effect. 


Trade in soaps between Norway and Sweden is not 
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extensive, both apparently preferring to purchase British, 
French and American brands to those of the other country, 
The leading French brands of toilet soap enjoy a ready 
sale, neither British nor American manufacturers having 
been able to make an appreciable dent in this trade. Re- 
toilet 
into 


cently, cheap German soaps have been moving in 


increasing volumes Sweden. They are considerably 


with Swedish 


extent, 


more than competitive French, British or 


brands. Soft soap is also used to a considerable 


most of it being of local or German manufacture. 


Finland British Controlled 


Finland, as a market, is controlled almost wholly from 
Great Britain although some French brands of toilet soaps 
have a small sale. The local manufacture of common soaps 
is fairly extensive and takes care of the demand for low 
grade products. Local firms also make some cheaper toilet 
soaps but there seems to be little change of supplanting the 
British in the remainder of the trade. 
has been negligible recently although French toilet soaps for- 


The Russian market 


warded through England have been reported as sold at fab- 
uluous prices in Russia recently. Just what steps are being 
made for the re-establishment of the former extensive Rus- 
sian soap manufacturing industry cannot be told. However, 
figures showing the output of some of the largest heavy 
chemical plants during the past few months would seem to 
indicate that the industry is beginning to be re-established. 
In the Balkans, the demand for common soap is largely 
filled by local manufacturers of cheap brands of hard soaps 
and soft soaps. Toilet grades are principally secured from 
Italy, Germany and France, the last named supplying the 
bulk of the trade in high grade products. American shaving 
the bulk of the trade in 
There is also some trade in American toilet 


soaps are popular. They supply 
these products. 
toilet soaps in certain of the countries, notably Roumania. 
This trade is growing and may become of considerable im- 
The method of 
through native local agents. 


portance. best handling the business is 
Not much advertising has been 
done. There is the possibility that the proper sort of pub- 
licity would be strongly effective. 

Further progress in the exporting of soap to Europe would 
seem, therefor to lie in the exploitation of specialties or the 
brand which must, of 


extensive advertising of exclusive 


course, be properly protected by copyright legislation not 
only in single countries which are being worked at the time 
but throughout the Europeaan field. The threat of competi- 
tion in other foreign markets from European soaps is grow- 
ing. Spain is likely 
Germany, of course will use every effort to get back to the 


enviable position which she held before the war. 


to become a more important factor. 


France is 
well established and is not likely to lose her trade. Eng- 
land is fighting hard for foreign markets. Europe need not 
It can be 


with as certain 


to American manufacturers. 
But it 
results nor can as rapid progress be made as in other 


be a closed market 


a growing one. cannot be worked 
markets. 


Palm Kernel Oil via New Orleans 


Consignment of 900 tons of palm kernel oil for Peet 
Brothers, Kansas City, which left New Orleans May 13, 
marked the first large shipment of that commodity handled 
through New Orleans. The oil was pumped from the 
steamship Colorado Springs into 34 tank cars without 
delay. The cargo was carried to New Orleans on a 
shipping board vessel from Hull, where the oil had been 
treated and stored. It originated on the West Coast of 
Africa. 
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METHODS OF DRYING SOAP 
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this is not necessary since in the case of mass production 


(Continued from page 


only such products are demanded which are designated “soap 
economy.” 

The name “staple ware’’ seems to me to be somewhat de- 
preciative for this very good product—even though it is not 
prepared from Premier jus and Cochin cocoanut oil and per- 
fumed with French flower oils. 


the labor 


shall be well trained and attentive; in which is to be sought 


A fundamental requirement, however, is_ that 


the reason why in some factories the roller drier runs 24 
hours with satisfaction, while in others it stands unused. It 
is exactly this circumstance that every moisture content, 
which is less than the original may be accomplished, re- 
quires constant observation of the steam pressure and cor- 
rect setting of the rollers, else it may of course happen that 
excessively dried parts yield exactly the same sources of 
error aS were mentioned in method No. 2. At any rate | 
have so far not been able in practice, even after extended 
observation, to find a difference in durability, in outward 
appearance and in odor between soaps which were prepared 
from identical material by method 2 or method 3. It is true, 
at the beginning, that probably at the boiling temperature, 
which is employed with the roller drier, dissociation might 
so that 


side by 


set in which would be stabilized by rapid cooling 
free fatty acids and uncombined alkali might exist 
side. However, I have not been able to prove such a mani- 
festation, at least not with certainty. 

From all the above cited reasons it appears that the prefer- 
ence can not be given without restriction to the one or to 
the other method of drying soap. 


Bright Colored Soaps New Denmark Fad 


The Danish people are wasting about $100,000 a year 
m showy soaps, and the manufacturers are protesting, 
according to Horten, Norway, advices to the American 
Chemical Society. The correspondent says: “The con- 
sumers of soft soap display a curious predilection for the 
brighter species. In order to satisfy the customers much 
money is spent by the manufacturers in an expensive extra 
treatment of the raw materials by which all that is gained 
is a somewhat brighter color. The quality of the soap 
in reality remains the same. 

“It is calculated that this soap splendor costs the Danish 
consumers half a million kroner a year, since the greater 
part of the extra manufacturing expenses is spent in buying 
coal and chemicals,. which have to be imported. The So- 
ciety of Danish Manufacturers of soft soaps therefore ad- 
vises the consumers to reduce the demands on the bright 
color and seek quality and purity only, whereby a good 
deal of money can be saved.” 


Medicinal Soap, Not Toilet Soap 


No. 49403. Medicinal Soap. 
Bruckmann & Lorbacher (New York). Merchandise 
classified as toilet soap at 30 per cent ad valorem under 
paragraph &2, tariff act of 1922, is claimed dutiable at 15 
per cent under the same paragraph. 

Opinion by McClelland, G. A. The merchandise in 
question was found to be medicinal soap and held dutiable 
at 15 per cent under paragraph 82. Abstract 47575 
followed. 


Protest 72899-G of Hensel, 


Potash May Come from Palestine 


Sir Herbert Samuel, British High Commissioner for 
Palestine, reports regarding the mining of potash in the 
Dead Sea, that a commission had been sent to investigate, 
and it is expected that the mines will be workable within 
a lew years. 
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FEATURES OF SOAP MATERIAL MARKET 
(Continued from Next Page) 


Sulphuric acid 
is very firm but the inquiry for it has subsided owing to 
the 


Other chemicals are generally steady 


advanced levels have been well sustained. 


close of the fertilizer season with its heavy demand. 
at unchanged price 
levels. 
Other Soap Materials 

The greater receipts of rosin at Southern points have 
been instrumental in lowering prices on the cheaper and 
darker grades sharply. The export and domestic inquiry 
from “Mary” up through water white has, however, held 
prices on these grades firm or even advanced them to some 


extent. Stocks of rosin at Southern points have not accumu- 


lated very rapidly this season and are still below normal. 
Prices too, are abnormally high but there are signs of relief 
in the not far distant 


future. Starches are higher owing 


to the strength in the corn market. Other soap materials 
have been moderaely active with values quite steady in the 
month under review. 


Lever Brothers New Directorate 

\t a meeting of the board of directors of Lever Bros., 
Ltd., in London to fill the vacancy created by the death of 
Viscount Leverhulme, the Hon. William Hulme Lever (now 
the Right Hon. Viscount Leverhulme) accepted the position 
of governor of the company. Francis D’Arcy Cooper 
(hitherto joint vice-chairman) was appointed chairman, 
and in addition to Harold Robert Greenhalgh, who was ap- 
pointed vice-chairman in 1921 and will continue in that office, 
John McDowell (hitherto a managing director) was ap- 
pointed a vice-chairman. The four officials are executors 
and trustees of the late Viscount’s will. 

Sir Herbert Morgan, K.B.E., chairman of Mac Fisheries, 
Ltd., and associated concerns, has been appointed to a seat 
m the board of Lever Brothers, Ltd. 


Germany’s Glycerine Industry Declines 


Consul A. W. Kliefeth, Berlin, has reported that the pro- 
duction of glycerine in Germany has decreased considerably 
during the years subsequent to the war because the muni- 
tions plants now manufacture only very small quantities 
of explosives. The German consumption of glycerine now 
practically corresponds to the total domestic production. 

During 1913, Germany imported 5,374 metric tons of 
crude glycerine, while the exports during the same period 
amounted to 2,237 metric tons. The imports in 1913 
of refined glycerine totaled 1,107 metric tons, while the 
exports at the same time amounted to 3,937 metric tons. 
The imports of crude glycerine were almost equally com- 
pensated by the exportation of refined glycerine. 


Carving Sail Boats Out of Soap 

\ new handicraft has entered the field of summer camp 
sports and instruction in the form of carving sail boats 
out of cakes of flating soap, with which the boys and girls 
will enter into contest with one another, sailing their 
miniature ships on lakes and streams adjoining the summer 
settlements. A great demand has been made on the de- 
partment of sports and camps established by the Procter & 
Gamble Co. for the descriptive booklet giving full instruc- 
tions for the carving of various types of ships from soap. 
At one of the sailing contests last year, held on the lake in 
Central Park, New York, a cup was presented to the winner 
of the race, Herbert Johnson, by the son of a sailing master, 
Howard Rumsey. 


19,000 Barrels of Whale Oil Going Into Soap 


The steamer Falk which sailed from Norway last Septem- 
ber on a whaling trip made fast on June 8 to a pier in 


Staten Island, New York City, ‘with 19,000 barrels, or 
about 180 tons, the product of over 300 whales. The cargo 
was sold for $35,000 to Procter & Gamble. 





MARKET REVIEW ON TALLOW, ETC. 


TALLOW 
(Written Specially for This Journal) 


The undertone of the market is somewhat firmer and the 
New 


outside 


York extra grade can be quoted 9c ex plant with 


New 


although some producers are 


York extra grade 9c per pound delivered, 
holding for 9%-9'%4c. 

The markets in the Middle West and at Western points 
are also higher with an advance of fully %4c per pound as 
compared to the prices prevailing about ten days ago. 

Good quality House Grease can be quoted 8%c per pound 
loose and other grades at relative figures. 

Despite the complaints of soapers that business is dull, 
both tallow as well as greases have been readily absorbed 
and with any decided improvement in general trade a further 
advance may confidently be looked forward to. 

June 16, 1925 


TopiAs T. PERGAMENT. 


GLYCERINE 
(Written Specially for This Journal) 

Since our last review the market has changed little, if 
any. The price for Chemically Pure Glycerine has held 
at 19c, in bulk, 
competitive and carload business. At 


discount for 
time contract 
buying is being done for delivery over the last six months 
of the year, and a brisk business is reported, with prices 


usual 
this 


nominally, with the 


holding rather firm. Glycerine production has been much 
reduced, during the last year, owing to poor soap trade, 
and while it is slightly better now, the indications are that 
consumption is likely to require more than will be turned 
out. The demand for Dynamite Glycerine has been at a 
low point, but it is generally expected that this situation 
will improve and if it does it will be found that stocks of 
Crude are short. With the 


demand which has prevailed for so long a period prices 


both that grade and limited 


have held very firm, an indication that fundamentally the 
article is in a strong position. 
June 11, 1925 W. 


VEGETABLE OILS 


This 


A. STOPFORD. 


(Written Specially for Journal) 


Stocks of Vegetable Oils here are not very large and for 


this reason the market is steady to firm. A fair amount 
of oil sold 


soap manufacturers and refiners, and soap makers are in- 


was during the past two or three weeks to 


quiring a little more freely for forward deliveries. Cocoa- 
nut Oil is rather scarce for 
Atlantic Coast. 

Stocks of Palm Oils 
Lagos Palm Oil sold today for June, July,. August ship- 


immediate delivery at the 


are also low here and in Europe. 
ment from Africa at 834c per pound, C.I.F. Atlantic Coast. 
Crude Cotton Oil in the firmly held at 
934c per pound South East. 
Oil changed hands recently at this price, F.O.B. mill. 

The market for Olive Oil 
83%%c per pound New 


South is now 


Several cars of Crude Corn 


Foots on spot is easier at 


York, but according to cables re- 
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poms 


ceived today, 8%c to 85¢c per pound is the lowest figure 
obtainable for July forward shipments from Europe. 


June 12, 1925 A. H. Horner 


INDUSTRIAL CHEMICALS 


Business has been considerably better since our review 
of a month ago. Alkalis have steadied up materially and no 
break in prices is now in sight. Locally, in various sections 
of the country, values on caustic soda are being shaded in 
competition. The shading has been quite severe in some 
instances. At the same time, viewing the situation as a 
whole, the demand has been good and prices are now firmer 
than they were a short time ago. Imported chemicals have 
been featured by a heavy demand for carbonate of potash 
which has driven prices forward quite sharply. During 
the last week, this inquiry has not been quite so brisk and 
the result has been a somewhat easier market although the 


(Continued on Preceding Page) 


SOAP MATERIALS 
Tallow and Grease 


Tallow, New York, Special 8c. 
10Y%c. Yellow grease, New 
New York, 9%c. 

Rosin, New York, June 15, 
8.80 
9.05 


Edible, New York, 
York, 85c. White grease, 


1925. 


Common to good . 


13%4@ 
144@ 
.1634@ 
Glycerine, C. P., per Ib 19 


Stearic acid, single pressed, per lb 
Stearic acid, double pressed, per Ib....... 
Sttearic acid, triple pressed, per Ib. 


Glycerine, dynamite, per Ib 
Soap lye, crude, 80 per cent, loose, per Ib... 
Saponification, per Ib 


17% 
12% 
133% 


Cocoanut, edible, per Ib........ 
Cocoanut, Ceylon, Dom., per Ib 
Palm, Lagos, per lb..... 

Palm, Niger, per lb....... 
Palm, Kernel, per Ib... 

Cotton, crude, per Ib., f. 0. b., 
Cotton, refined, per lb., 

Soya Bean, per lIb........ 

Corn, crude, per Ib... 114@ 
Castor, No. 1, per Ib. .161%4@ 
Castor, No. 3, per Ib... ate ane 16 @ 
Peanut, crude, per lIb...... : csnee aoe 
Peanut, refined, per Ib... 15 @ 
Olive, denatured, per gal 1.20 @ 
Olive Foots, prime green, per Ib 094 a 


ae 4@ 
103%%@ 
RUSE ZAG) 
.0834 @ 
10 @ 
.0934 @ 
.103%4@ 
13% @ 


09% 
Chemicals 


Soda, Caustic, 76 per cent, per 100 Ibs os @ 3.20 
Soda Ash, 58 per cent, per 100 Ibs : @ 1.45 
Potash, Caustic, 88@92 per cent, per 

MN, 2. 07% 
Potash Carbonate, 80@85 per cent, per lb., 

N. Y. 06 @ 06% 
Salt, Common, fine, per ton 15.00 @24.00 
Sulphuric acid, 60 degrees, per ton 9.50 @11.00 
Sulphuric acid, 66 degrees, per ton 14.00 @16.00 
Borax, crystals, per lb 04344@ .05% 


Borax, granular, per lb 0454@ .05% 
Zinc oxide, American, lead free, per Ib 077%@ 08% 


07 4%@ 





